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lur  jud9*(  and  an  aditor  examine  some  of  the  entries  in  the  Editor  &  Publisher  -rFive  judges,  a  publisher,  and  several  piles  of  promotion  material.  Left  to  right, 
emotion  contest.  Left  to  right,  John  H.  Miller,  advertising  manager,  the  Mennen  Frederic  R.  Gamble,  managing  director,  4-A's;  James  W.  Brown,  Jr.,  vice-president 

Arthur  Robb,  editor  of  Editor  &  Publisher;  H.  B.  LeQuatte,  president  of  his  and  publisher.  Editor  &  Publisher;  Courtland  N.  Smith,  partner  in  Alley  &  Richards 

m  agency;  T.  Norman  Tveter,  media  director,  Erwin,  Wasey  &  Co.,  and  J.  E.  Co.;  Paul  B.  West,  president  of  the  ANA;  H.  H.  Dobberteen,  director  of  media, 

«Mon.  manager  of  the  sales  promotion  division  of  the  National  Retail  Dry  Goods  Benton  &  Bowles;  and  Val  A.  Schmitz,  director  of  advertising  and  sales  promotion. 

Association.  the  F.  and  M.  Schaefer  Brewing  Co.,  Brooklyn,  N.  Y. 


ew  York 
romotion 

By  R.  M.  DOBBE 

IRE  New  York  Times,  repeating  its 
victory  of  two  years  ago,  has  walked 
oil  with  top  honors  in  the  Editor  & 
Publisher  1940  newspaper  promotion 
test.  The  Times,  which  took  three 
ts  and  three  second  places  in  the 
various  classifications,  now  needs  only 
one  more  victory  to  get  permanent 
possession  of  the  big  silver  cup  which 
ii  awarded  annually  to  the  newspa¬ 
per  which  turns  in  the  best  all-around 
b  in  all  fields  of  promotion.  A 
nze  plaque  becomes  the  perma- 
it  property  of  the  paper. 

Cinching  two  first  classification  po¬ 
ns,  the  Des  Moines  Register  and 
<une,  last  year’s  winner  and  also 
Iding  two  legs  on  the  cup,  won  sec- 
d  place  this  year  for  all-around  ex- 
Hence  and  is  now  in  a  three-way 
with  the  Times  and  the  New  York 
which  also  has  two  legs  on  the 
The  New  York  Daily  News, 
ich  took  top  honors  for  three  con- 
utive  years,  is  the  only  newspaper 
t  has  gained  permanent  possession 
one  of  the  Editor  &  Publisher  cups. 
The  Times’  first  places  were  chalked 
for  the  most  valuable  single  adver- 
ment  for  circulation  purposes,  the 
it  valuable  campaign  for  three  or 
re  advertisements  for  promotion  of 
Ksified  advertising,  and  for  the  most 
uable  campaign  of  three  or  more 
i  in  trade  papers. 

The  winner  was  second  in  the  fol- 
wing  classifications:  (a)  campaign 
three  or  more  advertisements  di¬ 
ed  to  advertisers  and  appearing  in 
or  more  papers;  (b)  single  ad- 
rtisement  appearing  in  trade  or 
iness  papers;  and  (c)  single  mail- 
piece  directed  to  advertisers. 
Ivan  B.  Veit,  32,  is  promotion  man- 
er  of  the  Times  and  has  held  that 
position  since  1932.  John  Marston  is 
promotion  manager  of  the  Des  Moines 
tgister  and  Tribune. 

Besides  Mr.  Veit  and  Mr.  Marston, 


Times  Wins  E  &  P 
Contest  2nd  Time 


promotion  managers  of  other  news¬ 
papers  winning  a  first  place  in  one  of 
the  classes  are  A.  H.  Talbot,  Jr.,  New 
Orleans  Times-Picayune;  R.  S.  Sim¬ 
mons,  Cleveland  Press;  T.  C.  McNa¬ 
mara,  Portsmouth  (O.)  Times;  Thomas 
Kenney,  Newark  News;  Elsa  Lang, 
New  York  Herald  Tribune;  C.  R.  Con- 
lee,  Milwaukee  Journal;  Thor  Smith, 
San  Francisco  Call-Bulletin;  and  Ken¬ 
neth  L.  Seibert,  Providence  Journal. 
Lee  Tracy,  although  he  recently  re¬ 
signed  as  sales  promotion  manager  of 
the  New  York  World-Telegram,  held 
that  position  during  1940,  the  period 
covered  by  the  contest. 


All  told,  17  newspapers  placed  in 
the  different  classifications.  The  judg¬ 
ing,  which  took  place  Wednesday 
evening,  March  27,  at  the  New  York 
Athletic  Club,  was  extremely  close  in 
some  classes  and  the  winners  were 
not  determined  until  late  in  the  eve¬ 
ning.  Judges  were  a  blue  ribbon 
group  of  advertising  men,  including 
Leo  E.  McGivena,  who  was  promotion 
manager  of  the  Daily  News  when  that 
newspaper  won  three  in  a  row. 

List  of  Judges 

The  other  judges  were  H.  H.  Dob¬ 
berteen,  director  of  media,  Benton  & 


TIsuoa,  o§,  ihs,  U/esL 

NEW  YORK  TIMES  wins  Editor  &  17-18  will  confer  with  hi^  govern- 
Publisher’s  silver  cup  for  best  all-  ment  officials  on  press  role  in  defense, 
around  promotion.  (This  page.)  (Page  14) 

NAEA  NAMES  committee  to  study  NEIWSPAPERS  should  offer  definite 
national  advertising  trend.  (Page  5)  advertising  packages,  promotion  ex- 


NEWSPAPER- OWNED  radio  stations 
name  Mark  Ethridge  chairman  of 
steering  committee  on  forthcoming 
FCC  hearings.  (Page  6) 

FIRST  ADS  in  $700,000  program  pro¬ 
moting  travel  in  U.S.  will  appear 
next  week  in  350  Latin  American 
newspapers,  Nelson  Rockefeller  an¬ 
nounces.  (Page  6) 

JESSE  JONES  is  selected  as  speaker 
for  Associated  Press  annual  con¬ 
vention  luncheon  April  21  (Page  7) 

IN  unprecedented  action.  New  York 
Guild  fines  five  members  $1,400  for 
anti-Guild  activity  in  formation  of 
rival  union.  (Page  8) 

NEW  YORK  Herald  Tribune  to  mark 
its  100th  year  April  10.  (Page  9) 


NEIWSPAPERS  should  offer  definite 
advertising  packages,  promotion  ex¬ 
pert  says.  (Page  30) 

INCREASE  in  classified  advertising 
predicted  for  this  year  by  New  York 
Times  chief.  (Page  32) 

OeportmeRts 

Advertisers  and  Advertising  Agen¬ 
cies  .  10 

The  Advertising  Survey .  11 

Bright  Ideas  .  16 

Short  Takes  .  16 

Editorials  .  20 

Personals  .  21 

Circulation  .  27 

Defense  Expenditures  .  28 

Syndicates  .  29 

Promotion  .  30 

Photography  .  31 

Frank  Fehlman  .  33 


AMERICAN  Society  of  Newspaper  Obituary  .  34 

Editors  meeting  in  Washington  April  Shop  Talk  at  “Thirty” .  36 


Bow>les,  Inc.;  Frederic  R.  Gamble, 
managing  director,  American  Asso¬ 
ciation  of  Advertising  Agencies;  Jo¬ 
seph  E.  Hanson,  manager  of  the  sales 
promotion  division.  National  Retail 
Dry  Goods  Assn.;  and  H.  B.  LeQuatte, 
president,  H.  B.  LeQuatte,  Inc.;  all 
of  New  York.  Also  John  H.  Miller, 
advertising  manager,  the  Mennen  Co., 
Newark,  N.  J.;  Val  A.  Schmitz,  di¬ 
rector  of  advertising  and  sales  promo¬ 
tion,  The  F  &  M  Schaefer  Brewing 
Co.,  Brookljm,  N.  Y.;  T.  Norman 
TVeter,  media  director,  Erwin,  Wasey 
&  Co.;  Paul  B.  West,  president  of  the 
Association  of  National  Advertisers; 
and  Courtland  N.  Smith,  partner  in 
Alley  &  Richards  Co.,  New  York. 

An  informal  dinner  preceded  the 
judging  which  lasted  alMUt  two  and 
a  half  hours. 

Several  of  the  judges  remarked  that 
headlines  and  illustrations  of  the  win¬ 
ners  were  imusually  good  and  thought 
that  the  ads  as  a  whole  were  less 
blatant,  and  showed  more  taste  than 
in  recent  years. 

Another  judge  remarked  that  the 
newspapers,  as  evidenced  by  their  en¬ 
tries  in  the  contest,  have  “at  last  got¬ 
ten  around  to  selling  the  reader  on 
the  basis  of  his  or  her  int»est.” 

Comments  of  Judges 

One  of  the  media  directors  present 
declared  that  ads  should  be  designed 
to  be  read  quickly  by  busy  people  and 
he  gave  his  support  to  this  type  of 
presentation.  The  “unselfish  frame  of 
mind”  of  some  of  the  advertisers  and 
the  varied  appeal  which  they  pro¬ 
duced  were  noted  by  another  judge. 
Most  of  the  judges  agreed  that  the 
first  thing  they  wanted  to  see  in  an 
advertisement  was  the  name  of  the 
advertiser. 

The  winning  ads  of  the  Times,  re¬ 
gardless  of  classification,  had  certain 
points  in  common.  Headlines  were  in¬ 
teresting  but  not  of  the  “scare”  type. 
Photographs  were  used  for  illustra¬ 
tions  and  the  models  used  were  intel¬ 
ligent,  conservative  looking  men  and 
women.  White  space  was  used  liber¬ 
ally  and  effectively  and  the  name  of 
the  newspaper  was  clearly  displayed 
in  every  ad. 

Several  judges  complimented  the 
Times  copy  because  of  the  intelligent 


A  story  in  one  picture 


Thor  Smith 


John  Maritop 


A.  H.  Talbot,  Jr. 


C.  R.  Conlaa 


manner  in  which  it  attracted  the  at-  one  of  the  judges  remarked,  usually  larly  complimentary  about  one  of  the  magazines  and  was  designed  to  show 

tention  of  women  readers.  see  the  ads  during  business  hours  Times  trade  paper  ads  that  led  off  that  the  Times  is  a  well  illustratnl 

For  example,  the  Times  ad  that  won  when  they  are  pressed  for  time.  with  the  question:  “Ever  hear  of  Mrs.  newspaper, 

first  place  for  the  best  single  piece  Since  Ae  copy  is  directed  at  a  Santa  Claus?”  The  cut  shows  a  “  ~  ‘ 

for  circulation  purposes,  was  directed  highly  literate  group,  it  is  more  subtle  woman  carrying  shopping  bundles  in 
exclusively  to  women.  It  carried  a  than  that  of  the  ordinary  newspaper  her  arms  and  the  copy  describes  her  same 

picture  of  a  pretty  woman  over  a  ad.  Some  of  it,  instead  of  describing  m  '  ' 

headline,  “The  greatest  beauty  secret  just  another  woman,  mentions  spe- 

cifically  the  wife  _ — _ 

ji  of  the  business  or 

advertising  man 
who  is  presumably 
reading  the  ad. 

One  of  these,  un- 
_  der  a  picture  of  a 

woman  preening 
herself  before  a 
■ijfKSmk  mirror,  carries  the 

■  headline:  “Doesn’t 

your  wife  know 
»:  inljt  there’s  a  war  go- 

ing  on?”  Then  the  SBIVBHRiS 

copy  explains  that  |  ^  , . 

.  \tt’  according  to  sur-  | 

.  W  veys,  women  read 

'  the  editorial  pages  |g|||||||||||M 

much  as  men 

. _ _  do  and  “women 

r;rT:r3::r.^^  Z'rT.r.::^^r^'  like  the  Times  be- 

““  cause  it  never 

talks  down  to 
^w*vrrv=tr.::c  them,  treats  them 

cbrrxirr.^  always  as  intelli- 

•  gerit  citizens  with  .  , 

minds  and  opin- 

A  •  *  ions  of  their  own.”  R*9'«f*r  and  Tr.bu, 

Other  headlines  f  J** 

-•  for  ads  using  the  ^Uee  in 

*  what-about-your- 

1  '•  •  • _ L_J - —  wife  technique 

This  Now  York  Times  ad  won  first  prize  for  ^  , 

the  best  single  ad  for  circulation  purposes,  clothes,  thinking,  and  the  newspaper 

she  reads.  );  ' _  1!-^ 

of  them  all.”  Copy,  in  which  the  girl  little  girl  who  knew  all  the  answers?” 
spoke  in  the  first  person,  told  how  (“Why,  you  married  her.  /  '  ' 

^e  learned  that  “real  beauty  is  more  still  knows  all  the  answers.”);  “How  the  new 

than  skin  deep”  because  today  men  does  your  wife  get  that  way?”  (“By  Times.  The  ads  were  profusely  illus- 

prefer  women  who  also  know  some-  doing  what  every  bright  minded  trated. 

thing.  To  keep  informed  the  girl  in  woman  does  —  reading  a  good  daily  The  direct  mailing  piece  directed  to 

the  ad  reads  new  books,  hears  good  newspaper.”) ;  “How’s  your  wife  go-  advertisers  which  won  another  second 

music,  and  reads  the  New  York  ing  to  vote?”;  and  “What  makes  you  for  the  Times  was  a  book  of  pictures 

Times.  Under  the  slug  is  the  famous  think  your  wife  is  any  different?”  which  had  appeared  in  six  consecu- 

slogan,  “All  the  News  That’s  Fit  to  (other  women  read  a  good  newspaper  tive  week-day  editions  of  the  news¬ 
print.”  too.)  paper.  The  book  was  laid  out  after 

Timet  Clattified  Compoign  Several  of  the  judges  were  particu-  the  manner  of  the  weekly  picture 

The  Times  classified  campaign, 
however,  was  directed  exclusively  to 
men  and  featured  the  newspaper’s 
help  wanted  service.  The  series  of 
ads  shows  how  various  job  htinters, 
chiefly  office  workers  and  meriianics, 
landed  jobs  by  reading  the  classified 
ads  in  the  ’Times.  Here  again  white 
space  is  liberally  tised,  the  photo- 
grai^  are  conservative,  and  the 
headlines  are  interest  getters.  One  of 
ffiem  reads,  “I  staked  three  cents  on 
my  future  and  won.”  Another  is,  “I 
got  the  job  and  this  (a  copy  of  the 
Times)  was  my  only  connection.” 

Some  of  the  classified  campaign  ads 
used  the  dialogue  technique:  two 
men  conversing  about  jobs  with  one 
telling  the  other  about  Ae  Times  help 
wanted  service.  Photographs  show 
the  men  in  conversation,  often  with 
a  machine  shcqi  as  a  background. 

Like  its  circulation  ad,  the  Times 
campaign  in  trade  or  business  papers 
featured  the  women  who  read  the 
newspaper.  But  it  was  directed  at 
business  and  advertising  men  who,  as 


The  Des  Moines  Register  and  Trib¬ 
une  won  its  two  first  places  in  the 

_  classifications  which  it  toppai 

‘the  woman  who  makes  it  a  merry  in  the  1939  contest.  In  the  single  dm- 
Christmas  for  you  advertising  men  all  sified  ad  section  the  Register  nd 

_  ^  the  year  roimd. 

She’s  the  woman 
who  does  old  San- 
ta’s  shopping — ^the 
housewife  in  the 
upper  income  half 
of  the  New  York 
market  who  does 
most  of  the  shop- 
ping  done  here. 

When  sold 

Mrs.  Santa  Claus, 
you’ve  sold  your- 
self  on  to  the 
«  profit  side  of  the 
§  ledger  ” 

One  of  the  three 
Times 

winners  also 
used  the  feminine 
angle.  This 
In  the  single  trade 
paper  ad  class, 
poses  the  ques- 
tion:  “Why  does 
r-out  th.  D..  MoIn«  I  ^Utician  kiss  a 
show*  it.  r..d.r.  how 

!n  on.  picture.  This  it  w,th  the 

.  campaign  that  won  explanatiori  that 
I  circulation  cla...  politicians  kiss  for 
votes  and  adver- 

were:  “Is  your  wife  tisers  who  want  to  sell  to  mothers 
(“No,  she  is  1940  in  her  watch  where  they  buy  baby  food. 

'  ^  ■  The  Times  campaign  which  took 

“What’s  become  of  the  second  in  the  advertisements  for  ad- 

- ?”  vertising  bracket  was  run  in  Detroit 

And  she  newspapers  to  tell  auto  advertisers  of 
car  market  reached  by  the 
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1940  PROMOTION  CONTEST  WINNERS 

Bait  All  Around  Promotion  by  an  Individual  Nawtpapar:  First— New  York 
TimM.  Second — Das  Moinas  Ragistar  &  Tribuna. 

Advartisamants  tor  Circulation:  Mott  valuabla  tingla  advarti.amant:  First — 
Naw  York  Timas.  Second — Minneapolis  Star-Journal.  Mott  valuabla  campaign: 
First — Das  Moines  Register  &  Tribune.  Second— Minneapolis  Star-Journal. 

Advertise mants  tor  Advertising:  Most  valuabla  tingla  ad:  First — Naw  Orleans 
Timat-Pi^ayuna.  Second — Chicago  Daily  Newt.  Mott  valuabla  campaign:  First 
— Cleveland  Prats.  Second — Naw  York  Timas. 

Advartisamants  tor  Clattified  Advertising:  Mott  valuabla  tingla  ad:  First- 
Das  Moinas  Register  &  Tribune.  Second — Dot  Moines  Register  &  Tribune.  Mott 
valuabla  campaign:  First — Naw  York  Timas.  Second — ^Toronto  Star. 

Institutional  Advartisemantt:  Mott  valuable  tingla  ad:  First— Naw  York  World- 
Talagram.  Second — Salt  Lake  Tribuna-Talogram.  Most  valuable  campaign: 
First — Portsmouth  |0.)  Timas.  Second — Naw  York  Post. 

Trade  Paper  Advartisamants:  Most  valuabla  tingla  ad:  First — Newark  News. 
Second — Naw  York  Timas.  Mott  valuabla  campaign:  First — Naw  York  Timas. 
Second — Newark  News. 

Direct  Mail:  Most  valuable  single  mailing  piece:  First — Providence  Journal- 
Bulletin.  Second — Naw  York  Timas.  Mott  valuabla  campaign:  First — San  Fran¬ 
cisco  Call-BuHatin.  Second— no  award. 

Data  Books:  Mott  valuabla  Data  Book  presenting  a  general  analysis  of  the 
market  and  the  newspaper:  First — Naw  York  Herald  Tribune.  Second — Now 
York  Sun. 

Research  Studies:  Most  valuabla:  First — Milwaukee  Journal.  Second— St.  Louis 
Post-Dispatch. 


ture  page  on  Minneapolis  birds.  TrJ 
Star- Journal  campaign  was  devoU^ 
for  the  most  part  to  describing  fea¬ 
tures  of  the  Sunday  paper.  Full  p^f 

UnU>iia''; 


spreads  were  used  with 
large  half-tones,  many  of  them  aftl' 
shots,  and  with  attention-gettir. 
headlines  and  down-to-earth  copy. 

(Continued  on  page  26) 
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Uft  to  right;  O.  C.  Brown,  Oklahoma  City  Oklahoman  and  Timas;  Sid  R.  Phillips, 
Ohio  State  Journal;  Gene  Bennett,  R.  Wayne  (Ind.)  News-Sentinel;  Earl  h4aloney, 
Peoria  (III.)  Journal-Transcript;  Aubrey  F,  KXurray,  New  Orleans  Times-Picayuna. 


Left  to  right:  Roger  Reynolds,  Indianapolis  News;  C.  Walter  McCarty,  Indianapolis 
News,  managing  editor;  William  Keenan,  Indianapolis  Star;  Mark  Ferae,  Indianapolis 
Times,  and  Grant  Stone,  Cleveland  Press. 
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NAEA  Committee  to  Study 
National  Advertising  Trend 


By  GEORGE  A.  BRANDENBURG 
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cond 
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FRENCH  UCK,  Ind,  March  31  — 
Earnestly  seeking  ways  and  means 
f  making  newspaper  advertising 
more  effective  and  greater  in  volume, 
Newspaper  Advertising  Executives 
Association  members,  at  their  three- 
day  convention  whi<^  closed  here  to¬ 
day,  explored  many  phases  of  the 
business  and  adopted  a  motion  call¬ 
ing  for  appointment  of  a  conunittee 
to  study  the  trend  of  national  adver¬ 
tising  and  to  offer  suggestions  for 
increasing  it  and  the  revenue  there¬ 
from. 

In  many  respects  this  convention, 
held  at  the  French  Lick  Springs  Hotel 
in  the  foothills  of  southern  Indiana, 
and  attended  by  approximately  200 
members,  was  considered  as  signifi¬ 
cant  as  the  1935  meeting  when  NAEA 
laundied  the  “united  front”  move¬ 
ment  which  led  to  expansion  of  the 
Bureau  of  Advertising’s  activities. 

End  to  Compotitivo  Soiling 
On  this  occasion,  the  membership 
devoted  much  of  its  time  to  down- 
to-earth  discussion  of  the  many  prob¬ 
lems  facing  newspapers  as  a  basic 
advertising  medium,  both  locally  and 
nationally.  Out  of  the  discussion  came 
the  realization  that  newspaper  adver¬ 
tising  executives,  themselves,  should 
take  time  off  from  the  firing  lines  of 
competitive  selling  and  devote  their 
attention  to  solving  those  obstacles 
which  tend  to  handicap  newspapers, 
particularly  in  the  national  field. 

The  association  re-elected  its  pres¬ 
ent  slate  of  officers,  consisting  of  C.  E. 
Phillips,  Rockford  (HI.)  Morning  Star 
and  Register  -  Republic,  president; 
William  Ellyson,  Jr.,  Richmond  (Va.) 
News  -  Leader,  first  vice-president; 
William  Wallace,  Toronto  Star,  sec¬ 
ond  vice-president.  Two  new  direc¬ 
tors  were  chosen,  Vic  Merson,  Canton 
(0.)  Repository,  and  Franklin  B. 
Hurd,  Providence  Journal,  to  succeed 
C.  M.  Campbell,  Chicago  Tribune,  and 
Buell  Hudson,  Woonsocket  (R.  I.) 
Cell.  The  directors  re-a^Jointed  Irv¬ 
ing  C.  Buntman,  secretary-treasurer. 

President  Phillips  appointed  the 
following  committee  to  study  the 
trend  of  national  advertising  and  to 
offer  suggestions  for  increasing  it: 

Don  Patterson,  Scripps  -  Howard 
Newspapers,  chairman,  James  Brum- 
hy,  Atlanta  Journal;  William  Moore, 
Detroit  News;  Perry  LaBoimty, 
Bloomington  (Ill.)  Pantograph; 
Franklin  B.  Hurd,  Providence  Jour¬ 
nal;  Walter  C.  Pfaffenberger,  Los  An¬ 
geles  Times;  Robert  Drew,  Milwaukee 
Journal;  Stacy  Bowman,  South  Bend 
(Ind.)  Tribune;  Paul  Gorham,  Illinois 
Daily  Markets;  Aubrey  Murray,  New 
Orleans  Times -Picayune;  Joe  Nixon, 
Wabash  (Ind.)  Plain  Dealer;  and  Leo 
Borland,  Williamsport  (Pa.)  Sun. 


Keen  interest  on  the  part  of  NAEA 
members  was  clearly  evidenced  in  the 


work  that  the  Bureau  of  Advertising 
has  accomplished  to  date,  along  with 


Left  to  right:  Frenk  W.  Spencer,  Newark  (O.)  Advocate;  Wm.  Brewster,  Christian 
Science  Monitor;  Vic  Verson,  Canton  (O.)  Repository,  newly-elected  NAEA  director; 
J.  W.  Cullen,  Jr.,  John  W.  Cullen  Company,  and  P.  O.  Nichols,  Athens  (O.)  Messenger. 


Left  to  right:  Al  Ingram,  Wilmington  (Del.)  News-Journal;  William  Wallace,  Toronto 
Star,  NAEA  second  vice-president;  P.  L.  Carty,  president.  Media  Records,  Inc.;  Perry 
J.  LaBounty,  Bloomington  (III.)  Pantagraph,  and  C.  Raymond  Long,  Elgin  (III.) 

Courier-News. 
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Left  to  right:  Lee  Ward,  Chas.  Eddy  Co.;  H.  B.  Burtt,  Grand  Rapids  (Mich.)  Herald; 
Georga  Little,  Home  Economics  Service;  James  W.  Brown,  Jr.,  vice-president  and  pub- 
lishar  of  Editor  &  Publisher. 


NAEA  officers  at  French  Lick  convention.  Left  to  right:  Ranklin  B.  Hurd,  Providance 
Journal,  newly-elected  director;  Irving  C.  Buntman,  secretary-treasurer;  C.  E.  Phillips, 
Rockford  (III.)  Morning  Star  and  Register-Republic,  president;  William  Ellyson,  Jr., 
Richmond  (Va.)  News-Leader,  first  vice-president. 


that  of  regional  and  state  organiza¬ 
tions.  Newspapers  advertising  men, 
however,  desire  to  see  the  Bureau’s 
efforts  continue  to  expand  and  to  meet 
the  needs  of  newspapers  rmder  pres¬ 
ent  conditions.  Not  tuunindful  of  the 
progress  already  made  by  the  Bureau, 
the  NAEA,  through  its  Advisory  Com¬ 
mittee,  asked  for  constructive  sug¬ 
gestions  and  criticisms  to  make  the 
Bureau  even  more  effective. 

The  committee  of  12  named  by 
President  Phillips  to  study  the  trend 
of  national  advertising  is  yet  to  be 
officially  charged  with  its  duties,  but, 
judging  from  expressions  by  the 
membership,  this  committee  will  un¬ 
dertake  to  make  a  comprehensive 
study  of  various  factors,  including,  no 
doubt,  the  rate  question.  In  its  work, 
the  committee  may  call  upon  the  Bu¬ 
reau  of  Advertising,  Me^  Records 
and  other  fact-finding  organizations 
for  help,  it  was  suggested. 

Today’s  session  opened  with  a  re¬ 
port  by  Frederick  Dickinson,  western 
manager  of  the  Bmeau  of  Advertising, 
on  the  work  of  the  Bureau  during  the 
past  year.  He  stressed  the  importance 
of  the  continuing  studies  of  news¬ 
paper  reading  habits,  pointing  out 
that  such  studies  give  Bureau  repre¬ 
sentatives  something  to  talk  about 
which  never  fails  to  interest  adver¬ 
tisers  and  their  agencies.  He  de¬ 
scribed  the  continuing  study  as  “one 
sales  tool  that  doesn’t  dull  with  age 
and  use.”  He  emphasized,  however, 
the  studies  were  only  one  phase  of 
the  Bureau’s  activities  to  create  more 
national  advertising  for  newspapers. 

Retail  advertising  problems  came  in 
for  their  share  of  attention  during  the 
clinic  conducted  by  James  R.  Brum¬ 
by,  Atlanta  Journal,  with  the  assis¬ 
tance  of  Franklin  Hurd,  Providence 
Journal;  Henry  McClaskey,  Louisville 
Courier-Journal  and  Times;  P.  R. 
Pettit,  Memphis  Commercial  Appeal 
and  Pat  H.  Rice,  Augusta  (Ga.) 
Chronicle. 

Trade  Relations  Department 

The  talk  by  Mark  Ethridge,  general 
manager,  Louisville  Courier-Journal 
and  Times,  at  today’s  limcheon  dove¬ 
tailed  into  the  morning's  discussion  on 
retail  advertising.  Mr.  Ethridge  told 
how  the  Louisville  papers  have  in¬ 
creased  retail  business  there  by  giv¬ 
ing  the  advertising  department  a  bet¬ 
ter  product  to  sell,  by  improving  the 
nuu-ket  and  by  providing  a  back- 
grormd  of  good  will.  He  outlined  the 
various  activities  of  the  Courier-Jour¬ 
nal’s  trade  relations  department,  in¬ 
cluding  the  promotion  of  summer 
opera  in  Loviisville,  Kentuckiana  In¬ 
stitute  Week,  farm  and  home  im- 
provnnent  campaign,  and  the  bringing 
of  rural  high  scIumI  graduates  to 
Louisville  once  a  year. 

“I  have  a  pet  theory,”  he  said,  “that 
no  publisher  has  a  right  to  send  an 
advertising  manager  out  to  sell  ad¬ 
vertising  in  a  rotten  product.”  He  told 
how  the  Louisville  papers  have  made 
87  major  changes  in  the  editorial  con¬ 
tent  of  the  newspapers  during  the 
past  five  years.  He  cited  the  growth 
(Continued  on  page  25) 
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Ethridge  Heads 
Radio-Owning 
Dailies'  Group 

Mark  Ethridge,  general  manager  of 
the  Louisville  Courier- Journal  and 
Times  and  their  affiliated  radio  sta¬ 
tion,  WHAS,  was  appointed  chairman 
of  a  steering  committee  of  publisher- 
owners  of  radio  stations  March  28 
when  they  met  at  the  Waldorf-Astoria 
Hotel,  New  York,  to  discuss  the  forth¬ 
coming  FCC  hearings  on  joint  owner¬ 
ship  of  newspapers  and  radio  stations. 

At  a  subsequent  meeting  of  broad¬ 
casters  on  frequency  modulation  sta¬ 
tions,  held  April  2  at  the  Hotel  Roose¬ 
velt,  New  Yoric,  a  resolution  was 
adopted  declaring  that  any  effort  by 
the  FCC  to  discriminate  against  news¬ 
papers  “at  this  time”  would  retard  the 
growth  of  the  FM  industry.  Approxi¬ 
mately  25%  of  the  applications  for 
FM  licenses  have  been  filed  by  news¬ 
papers.  The  April  2  meeting  author¬ 
ized  John  Shepard,  3rd,  president  of 
the  Yankee  Network  and  president  of 
FM  Broadcasters,  Inc.,  trade  organiza¬ 
tion  representing  FM  stations,  to  ap¬ 
pear  before  the  FCC  and  present  the 
views  of  the  FM  industry  as  expressed 
in  the  meeting’s  resolution. 

Etkrldq*  to  Nomo  Cemmittoo 

Mr.  Ethridge,  formerly  president  of 
the  National  Association  of  Broadcast¬ 
ers,  was  appointed  by  a  group  of  80 
publishers  who  own  or  have  applied 
for  either  standard  or  FM  stations. 
He  will  select  the  personnel  of  the 
group’s  steering  committee,  which  will 
be  annoimced  later.  The  committee 
was  instructed  to  determine  the  course 
of  action  and  report  back  at  a  later 
meeting  of  the  publishers. 

The  FM  group  said  this  week  that 
the  hearings  on  newspaper  radio  affili¬ 
ations  announced  in  Order  79  issued 
by  the  FCC  March  20  were  not  ex¬ 
pected  until  after  the  FCC’s  monopoly 
report  is  released.  This  report,  it  was 
understood,  will  not  be  issued  for 
another  month,  indicating  that  the 
hearings  might  start  early  in  May. 

The  meeting  of  FM  broadcasters  was 
followed  April  3  by  one  attended  by 
more  than  a  score  of  publisher-owners 
of  stations  to  discuss  the  feasibility  of 
an  FM  network. 

Meanwhile,  without  awaiting  the  re¬ 
sults  of  its  inquiry  into  joint  control 
of  radio  and  press  in  a  commxmity, 
the  FCC  has  entered  a  “proposed  find¬ 
ing”  which  decides  the  issue  in  favor 
of  divided  operation. 

Two  partnerships  had  sought  broad¬ 
casting  privileges  at  Jacksonville,  Ill. 
The  capacity  of  both  to  serve  public 
interest  was  conceded  to  be  on  par. 
Dismissing  other  considerations,  the 
Commission  said: 

Divided  Operatiea  Fevered 

“Where,  as  in  this  case,  there  are 
two  qualified  applicants  seeking  the 
same  facilities,  and  the  granting  of  one 
precludes  the  granting  of  the  other,  it 
is  necessary  to  select  one  of  the  two. 
All  circumstances  and  facts  consid¬ 
ered,  the  granting  of  the  application 
of  Stephenson,  Edge  and  Korsmeyer 
will  better  serve  public  interest,  con¬ 
venience  and  necessity  in  that  there 
will  be  added  to  the  Jacksonville  area 
a  medium  for  the  dissemination  of 
news  and  information  to  the  public 
which  will  be  independent  of  and 
afford  a  degree  of  competition  to  such 
other  media  in  that  area.” 

As  a  preliminary  finding,  the  Com¬ 
mission  set  out:  “Each  applicant  is 
legally,  technically  and  ^ancially 
qualified  to  become  the  licensee  of  the 
proposed  radio  station  in  Jacksonville, 
Illinois.” 

The  favored  partnership,  and  the 


present  occupations  and  financial 
worth  of  its  members,  appears  in  the 
record  as  follows:  Ho^rt  Stephenson, 
instructor  at  the  Illinois  State  School 
for  the  Blind,  an  acknowledged  radio 
expert,  $9,892;  Milton  Edge,  manager 
of  a  grocery  chain,  $10,128;  Edgar  J. 
Korsmeyer,  credit  manager  for  a  util¬ 
ity  company,  $42,898. 

Comprising  the  rival  partnership  are 
Mrs.  Helen  L.  Walton,  owner  of  a  48Vi 
per  cent  stock  interest  in  the  Jackson¬ 
ville  Journal  Courier  Company,  which 
publishes  the  Courier  evenings,  and 
the  Journal  mornings  at  Jacksonville, 
and  whose  net  worth  was  computed 
in  excess  of  $200,000;  and  Walter  Bel- 
latti,  her  attorney,  whose  net 
worth  was  computed  in  excess  of 
$100,000.  Mrs.  Walton  is  active  in  the 
management  of  her  business  interests, 
including  the  newspapers,  the  only 
ones  of  general  circulation  in  Jackson¬ 
ville. 

The  hearing  record  states  Mrs.  Wal¬ 
ton  suggested  to  her  attorney  that  the 
application  be  filed,  “her  stated  rea¬ 
son  being  that  there  probably  would 
be  a  radio  station  in  Jacksonville  some 
time  ‘and  I  thought  we  might  have  it’.” 
a 

Sees  More  Competition 
For  Public's  Dollars 

William  H.  Howard,  executive  vice- 
president  of  R.  H.  Macy  &  Co.,  told 
the  Sales  Executives  Club  of  New 
York  at  luncheon  Tuesday  that  the 
next  few  months  are  to  bring  a  “curi¬ 
ous  new  set  of  spending  habits”  on 
the  public’s  part. 

“Will  the  public  confine  itself  to 
just  needs  and  not  wants?”  Mr.  How¬ 
ard  asked,  referring  to  war  conditions. 
“I  suspect  not,”  he  said,  adding  that 
the  people  are  satisfying  their  desire 
for  luxury  things.  “The  public  wants 
something  tangible  for  their  money 
and  they  want  it  now,”  he  said. 

Mr.  Howard  said  he  isn’t  worried 
about  the  buying  habits  in  this  time 
of  war  but  about  selling  habits  and 
the  idea  of  curtailing  promotion  ex¬ 
penses  because  of  fear  for  tomorrow. 
Business  knows  its  market,  he  said, 
but  it  has  to  find  out  how  that  market 
is  going  to  spend  its  money  in  the 
situation  that  is  developing  and  the 
way  to  do  it  is  by  a  little  objective 
research  and  by  talking  to  a  cross- 
section  of  the  market. 

Tliere  are  going  to  be  more  dollars 
in  circulation  in  the  next  two  years, 
Mr.  Howard  said,  but  there  is  also 
going  to  be  more  competition  for  those 
dollars  than  ever  before. 

140-PAGE  EDITION 

Opening  of  the  Bougainvillea  Trail 
in  the  Lower  Rio  Grande  Valley  of 
Texas  recently  was  the  inspiration 
for  a  140-page  special  edition  of  the 
Harlingen  Valley  Morning  Star- 
Brownsville  Herald-McAllen  Monitor, 
a  joint  Sunday  edition. 


U.  S.  to  Place 
$700,000  Ads 
In  Latin  America 


Uncle  Sam,  in  the  role  of  good 
neighbor,  is  going  to  advertise  U.  S. 
travel  in  350  Latin  American  news¬ 


papers.  In  an  announcement  from 
Washington  on  April  3,  Nelson  A. 
Rockefeller,  co-ordinator  of  Cwamer- 
cial  and  Cultural  Relations  Between 
the  American  Republics,  formally  re¬ 
vealed  the  campaign  which  has  been 
under  consideration  for  the  last  sev¬ 
eral  months.  The  first  ads,  in  Span¬ 
ish  and  Portuguese,  will  break  next 
week. 

Some  $700,000  is  expected  to  be 
spent  on  the  campaign  tiiis  year,  llie 
ads  will  be  sponsored  by  a  newly- 
formed  Inter-American  Travel  Com¬ 
mittee  but  will  be  under  the  general 
supervision  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  which  is 
also  conducting  for  the  Commission  a 
survey  of  Latin  American  media,  par¬ 
ticularly  newspapers. 

The  campaign  will  be  placed  by  five 
advertising  agencies:  J.  Walter 
Thompson  Co.;  McCaim-Erickson,  Inc.; 
both  of  which  have  South  American 
offices;  and  the  National  Export  Ad¬ 
vertising  Agency,  the  Export  Adver¬ 
tising  Agency,  and  Irvin  Vladimir  & 
Co.,  Inc.,  all  of  New  York. 

Russell  Pierce,  with  the  title  of  di¬ 
rector  of  advertising  in  the  Bureau  of 
Export  Information  of  the  AAAA,  will 
supervise  the  general  campaign.  Mr. 
Pierce  is  a  former  vice-president  of 
the  J.  Walter  lliompson  Co.  and  was 
a  manager  of  its  Buenos  Aires  office. 
He  speaks  Spanish  fluently. 

Harry  Hult,  art  director  of  J.  Walter 
Thompson,  on  leave  of  absence,  will 
direct  the  art  work  for  the  campaign. 
Walter  O’Meara,  who  recently  re¬ 
tired  as  vice-president  in  charge  of 


SALES  INCREASES  FROM  DAIRY  ADS  NOTED 

BROOKINGS,  S.  D.,  March  31 — The  National  newspaper  campaign  of  the 
American  Dairy  Association  since  Sept.  1,  1940,  already  is  showing  results. 
Prof.  Tom  Olson,  South  Dakota  State  College  dairy  department  instructor,  has 
announced.  In  cities  where  the  campaign  has  been  centered.  Prof.  Olson 
said,  butter  consumption  has  increased  from  6  to  20%.  Cities  of  comparable 
size  without  advertising  campaigns  have  experienced  no  increased  sales,  he 
said.  “If  such  substantial  gains  can  be  recorded  directly  from  advertising 
campaigns,  dairymen  will  be  safe  in  expecting  even  greater  results  when 
the  advertising  is  expanded  in  its  scope  and  intensity,”  Prof.  Olson  explained. 

BILL  BARRING  LIQUOR  PRICE  ADS  KILLED 

A  BILL  prohibiting  the  advertising  of  liquor  prices  in  newspapers  or  other 
publications  was  killed  this  week  by  a  New  York  state  senate  commit¬ 
tee.  The  bill,  which  had  already  been  passed  by  the  Assembly,  was  sup¬ 
ported  by  the  annual  report  of  the  New  York  State  Liquor  Authority  which 
was  released  the  day  before  the  bill  was  killed.  The  report  blamed  adver¬ 
tising  of  liquor  prices  for  the  price  war  and  “disordered  market”  in  New 
York  City. 


copy  at  Benton  &  Bowles,  New  York 
agency,  will  write  the  copy  in  Englii. 

It  will  then  be  rewritten  in  Spaniifa 
and  Portuguese.  Media  will  be  un¬ 
der  the  direction  of  William  A.  Wil- 
liams,  formerly  with  the  Borland  In¬ 
ternational,  a  New  York  export  ad¬ 
vertising  agency.  On  media  prob¬ 
lems  Mr.  Williams  and  his  associates 
will  work  closely  with  Dr.  Hadley 
Cantril,  who  heads  the  AAAA  re¬ 
search  division  of  the  export  bureau. 

In  announcing  the  campaign  Mr. 
Rockefeller  said  that  the  advertisini 
while  “directed  primarily  to  the  stimu¬ 
lation  of  travel,  will  make  a  broads 
contribution  to  mutual  imderstandiiy 
among  the  peoples  of  the  Americas." 
Although  no  mention  is  made  of  the 
fact,  it  is  also  generally  known  that 
one  of  the  main  purposes  of  the  cam¬ 
paign  is  to  help  Latin  American  pa¬ 
pers  hold  out  against  subsidizatko 
and  economic  control  by  the  Axii 
powers.  In  dollars  the  initial  cam¬ 
paign  will  give  a  welcome  boost  to 
South  Americans  who  have  lost  a  good 
deal  of  advertising  revenue  formerly 
placed  by  countries  now  at  war. 

The  campaign  is  admitted  to  be  a 
broad  experiment  and  its  future  ii 
said  to  depend  upon  its  immediatt 
success  as  ^th  a  diplomatic  and  eco¬ 
nomic  manoeuver.  It  is  imderstood 
that  the  first  $700,000  will  be  followed 
by  additional  funds  provided  the  adt 
are  well  received. 

The  ads  will  be  translated  into 
Spanish  by  Frank  J.  Ariza,  editor  of 
Cine  Mondial,  a  magazine  published 
in  New  York  for  South  Americana. 
Chrispim  Dos  Santos,  announcer  of 
the  National  Broadcasting  Co.,  will 
rewrite  the  ads  in  Portuguese  for 
Brazilian  readers. 

Art  work  will  be  in  line  drawings 
to  insure  good  reproduction  in  the 
Latin  Americac.  newspapers  and  the 
copy  is  based  on  the  testimonials  of 
well-known  Latin  Americans  who 
have  traveled  in  the  U.  S.  The  ad 
reproduced  here  features  Sra.  Guiomar 
Novaes  Pi.ito,  Brazilian  pianist  who, 
with  her  husband,  made  a  concert  tour 
of  the  U.  S. 

Referring  to  New  York  the  copy 
says:  “Only  the  New  World — our  New 
World  —  could  have  dreamed  this 
magic  city,  could  have  built  these 
soaring  towers.”  It  then  describes 
visits  to  Rockefeller  Center,  LaGuar- 
dia  Airport,  the  Metropolitan  Opera, 
and  a  shopping  tour  on  Fifth  Ave. 

Hiroughout,  emphasis  is  placed  od 
“our  New  World”  or  “the  Western 
Hemisphere”  rather  than  on  the  U.  S. 
alone.  The  message  of  welcome  in¬ 
cluded  in  the  ad  is  signed  by  the 
Inter-American  Travel  Committee  of 
which  Walter  C.  Rundle  is  chairman 

Mr.  Rundle  is  on  leave  of  absence 
from  the  American  Express  Co.  where 
he  is  assistant  vice-president  in  charge 
of  foreign  travel.  Other  members  of 
the  committee  are:  J.  W.  Chapman, 
vice-president,  Grace  Line;  A.  V. 
Moore,  president,  Moore-McCormad 
Lines;  J.  J.  Kelleher,  vice-president. 
United  Fruit  Co.;  C.  H.  C.  Pearsall, 
vice-president  Atlantic  Gulf  and  West 
Indies  Steamship  Lines;  and  V.  E 
Chenea,  vice-president  and  general 
traffic  manager.  Pan  American  Air¬ 
ways. 

WAGE-HOUR  DECISION 

Stillwater,  Miim.,  April  1 — A 
judgment  ordering  payment  of  $1,500 
back  pay  to  10  employes  of  the  Still¬ 
water  (Minn.)  Gazette,  daily  and 
weekly  newspaper,  and  permanently 
enjoining  the  firm  from  future  viola¬ 
tion  of  the  fair  labor  standards  act 
was  announced  this  week  by  L.  A 
Hill,  regional  director  of  the  wage  and 
hour  division.  IRe  decision  was 
handed  down  by  Judge  George  F. 
Sullivan  in  U.  S.  district  court. 
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CONVOY  QUESTION  AND  YUGOSLAVS'  RESISTANCE  SPOTLIGHTED  IN  CARTOONS 


WILL  HE  SWALLOW  IT? 


— Rr(.  MannitiK  in  Phoenix  Ariaona  Republic  and  Caxttie. 


— Edmund  Duffy  in  Baltimore  Sun,  March  29. 


— Harry  Bresslcr  in  A’ew  Haven  (Conn.)  Journal- 
Courier,  March  29. 


lesse  Jones  to 
Speak  April  21 
At  AP  Luncheon 

Grove  Patterson  Will 
Be  Toastmaster  of 
Ad  Bureau's  Diimer 

Jesse  H.  Jones,  Ssecretary  of  Com¬ 
merce  and  Federal  Loan  Adminis¬ 
trator,  who  also  is  publisher  of  the 
Houston  Chronicle,  will  address  the 
annual  membership  luncheon  of  the 
.Associated  Press  on  Monday,  April  21, 
at  the  Waldorf-Astoria  Hotel,  New 
York,  the  AP  announced  this  week. 

Up  to  Wednesday  of  this  week  450 
reservations  for  the  limcheon  had  been 
received  at  AP  headquarters.  The 
event  will  be  held  at  1  P.M.  in  the 
Grand  Ballroom,  between  the  morn¬ 
ing  and  afternoon  sessions  of  the  AP 
membership  meeting.  Mr.  Jones’  sub¬ 
ject  was  not  announced. 

PoHertoR  AN  PA  Teastmotter 

Grove  Patterson,  editor  of  the  To¬ 
ledo  Blade,  will  be  toastmaster  of  the 
annual  diiiner  of  the  Bureau  of  Ad¬ 
vertising  Thursday  evening,  April  24, 
it  was  announced.  Edwin  S.  Friendly, 
New  York  Sun,  chairman  of  the  Com¬ 
mittee  in  Charge  of  the  Bureau  of 
Advertising,  will  preside  at  the  din¬ 
ner.  Sneakers  of  national  prominence 
will  be  on  the  program,  but  plans  for 
this  closing  event  of  Convention 
Week  have  not  been  completed. 

William  A.  Thomson,  director  of 
the  Bureau  of  Advertising,  said  there 
has  been  an  unprecedented  demand 
lor  the  dinner  tickets.  All  tickets 
have  been  sold  and  the  dinner  will  be 
attended  by  more  than  1,200  guests. 
The  event  will  be  held  at  6:45  P.M. 
Thursday  in  the  Waldorfs  Grand 
Ballroom.  Kenneth  C.  Hogate,  Wall 
Street  Journal,  is  chairman  of  the 
dinner  committee. 

Mr.  Friendly  will  preside  at  the 
annual  meeting  of  the  Committee  in 
Charge  of  the  Bureau  at  10  A.M. 
Tuesday,  April  22,  at  the  Bureau’s 
headquarters,  370  Lexington  Avenue. 
At  this  meeting  the  Committee’s  re¬ 
port  will  be  considered. 

Mr.  Thomson  will  present  his  re¬ 
port  to  the  advertising  session  of  the 


ANPA  convention  on  Wednesday 
afternoon,  April  23. 

Details  of  the  ANPA’s  small  dailies 
meeting  on  Tuesday  and  the  adver¬ 
tising  session  on  Wednesday  still 
were  being  worked  out  this  week. 
More  than  60  topics  have  been  sub¬ 
mitted  for  consideration  of  the  ANPA 
members  representing  newspapers 
with  circulations  of  less  than  50,000. 
Frank  S.  Hoy,  Lewiston  (Me.)  Sun 
and  Journal,  chairman  of  the  small 
papers  committee,  will  preside  at  the 
Tuesday  sessions. 

ANPA  EUctioR 

At  the  annual  election  of  the  ANPA 
Thursday  afternoon  four  officers  and 
five  directors  will  be  chosen.  John  S. 
McCarrens,  Cleveland  Plain  Dealer, 
has  been  president  of  the  ANPA  since 
1939,  and  in  line  with  the  association’s 
long-established  policy  the  vice- 
president,  Walter  S.  Dear,  Jersey  City 


Jersey  Journal,  probably  will  be 
chosen  to  succeed  him  in  the  presi¬ 
dency.  Other  officers  of  the  ANPA 
are  Norman  Chandler,  Los  Angeles 
Times,  secretary,  and  William  G. 
Chandler,  Scripps-Howard  Newspa¬ 
pers,  treasurer. 

Will  Elect  Five 

Five  directors  will  be  elected  by  the 
ANPA.  The  directors  whose  terms 
are  expiring  are  Jerome  D.  Bamxim, 
Syracuse  (N.  Y.)  Post  -  Standard; 
David  W.  Howe,  Burlington  (Vt.) 
Free  Press;  F.  I.  Ker,  Hamilton  (Ont.) 
Spectator;  W.  E.  Macfarlane,  Chicago 
Tribune,  and  George  C.  Biggers,  At¬ 
lanta  Journal.  Mr.  Biggers  was  ap¬ 
pointed  early  this  year  to  the  tmex- 
pired  term  of  James  G.  Stahlman, 
Nashville  Banner,  who  was  called  to 
active  duty  in  the  Navy  Department 
as  Lieutenant  Commander  in  the 
Naval  Reseiwe. 


OTTAWA  CITIZEN  ACQUITTED  OP  2  CHARGES 

OTTAWA,  Ont.,  April  2 — ^The  Citizen  Publishing  Co.,  Ltd.,  was  acquitted 
today  by  Magistrate  Glenn  E.  Strike  of  two  charges  laid  under  the 
Defence  of  Canada  Regulations  in  connection  with  an  editorial  “At  The 
Business  End  of  the  Bren,”  published  last  Jan.  11.  The  magistrate  based 
his  dismissal  of  the  charges  on  a  section  of  the  regulations  which  rules  that 
“it  shall  be  a  defence  to  any  prosecution  to  prove  that  the  person  accused 
intended  in  good  faith  merely  to  criticise,  or  to  point  out  errors  or  defects  in. 
the  government  of  Canada  or  any  province  thereof,  or  in  either  House  of 
Parliament  of  Canada  or  in  any  legislature  or  in  the  administration  of 
justice.”  A  paragraph  in  the  editorial  particularly  objected  to  read:  “When 
the  lads  come  home  from  overseas  after  some  years  of  service  at  the  real 
business  end  of  the  Bren  gun  they  will  know  better  where  to  shoot  than 
Canadian  veterans  did  in  the  years  of  debt  and  privation  after  the  last  war.” 
The  Defence  contended  that  the  editorial  was  “couched  in  metaphorical 
language”  and  that,  as  explained  in  another  editorial  published  March  1,  the 
paragraph  in  question  meant  to  shoot  with  ballots.  The  magistrate  recalled 
the  argument  of  J.  D.  Watt,  defence  counsel,  when  the  case  was  heard 
March  19,  on  behalf  of  the  freedom  of  the  press.  The  press  in  common  with 
all  individuals  in  Canada  had  freedom.  Magistrate  Strike  said,  but  it  was  a 
fundamental  principle  in  Canadian  law  that  with  every  right  went  a  corre¬ 
sponding  responsibility. 

FIVE  PENNA,  DAILIES  RAISE  RATES  TO  3  CENTS 

THE  five  daily  newspapers  in  Fayette  County,  Pa.,  this  week  raised  the  prices 
of  their  newspapers  from  two  to  three  cents  a  day.  The  newspapers 
are  the  Uniontown  Morning  Herald,  Uniontown  Evening  Gcniits,  Uniontown 
Daily  News-Standard,  which  now  are  published  under  single  management; 
Connellsville  Courier  and  Brownsville  Telegraph.  Substantially  the  same  an¬ 
nouncement  was  made  by  each  of  the  newspapers,  high  and  increasing  costs 
of  publication  necessitating  the  change.  ’This  now  leaves  Pennsylvania  with 
but  a  handful  of  two-cent  papers.  The  new  price  will  be  three  cents  daily, 
18  cents  a  week,  a  portion  of  the  increase  going  to  the  carrier-salesman. 
The  Washington  (Pa.)  Observer  and  Reporter  also  has  gone  to  an  18-cent 
weekly  rate. 


C.  B.  Groomes  Resigns 
From  Editor  &  Publisher 

Charles  B.  Groomes  has  resignedr 
effective  April  1,  as  general  manager 
and  treasurer  of  the  Editor  &  Pub¬ 
lisher  Company, 
ending  an  asso¬ 
ciation  of  more 
than  20  years. 

A  native  of  New 
Haven,  Mr. 

Groomes  did  his 
first  newspaper 
work  for  the 
New  Haven  Reg¬ 
ister,  and  it  was 
from  that  pa¬ 
per’s  staff  that 
he  joined  Editor 
&  PuBUSHER  in  C.  B.  Groomes 
1920  as  an  ad¬ 
vertising  representative. 

Five  years  later  he  was  appointed 
advertising  manager,  advanced  to 
business  manager  in  1927  and  to  gen¬ 
eral  manager  and  treasurer  in  1930. 
He  has  not  announced  his  future  plans 
as  yet,  but  he  carries  with  him  the 
cordial  well  wishes  of  all  his  associates 
in  the  Editor  &  Publisher  organiza¬ 
tion. 

■ 

DISMISSES  CONTEMPT 

Topeka,  Kan.,  April  2 — Mayor  John 
F.  Scott  announced  yesterday  that  he 
had  instructed  Mark  Bennett,  city  at¬ 
torney,  to  dismiss  contempt  of  court 
charges  against  E.  B.  Chapman,  man¬ 
aging  editor  of  the  Topeka  State  Jour¬ 
nal.  Chapman  was  subpoenaed  by 
Peter  Caldwell,  police  judge,  last  sum¬ 
mer  for  questioning  in  connection 
with  an  editorial  concerning  alleged 
vice  conditions  in  Topeka  at  that  time. 
Chapman  declined  to  reveal  the  source 
of  any  information  which  he  might 
have  had  and  Judge  Caldwell  found 
him  guilty  of  contempt  and  fined  him 
$25.  Chapman  appealed  the  case  to 
the  district  court  and  Bennett  filed  a 
demurrer  to  the  appeal.  The  case  has 
been  pending  since  that  time. 

■ 

lOINS  N.  Y.  TIMES 

Washington,  D.  C.,  April  1 — William 
H.  Lawrence  has  resigned  from  the 
Washington  Bureau  of  United  Press 
to  join  the  bureau  of  the  New  York 
Times. 
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New  York  Guild 
Fines  Five 
Members  $1,400 

Ckm  Be  Expelled  li  They 
Refiise  to  Pay  Levy  . . . 

Guilty  as  Anti-Guild 

By  a  unanimous  voice  vote  at  a 
membership  meeting  of  the  Newspa¬ 
per  Guild  of  New  York  April  2,  the 
local  am>roved  findings  of  a  trial 
board  against  five  members  of  the  New 
York  Daily  Mirror  unit  charged  with 
formation  of  a  rival  labor  union  on 
the  paper,  and  the  five  were  given  the 
alternative  of  paying  $1,400  in  fines  or 
be  expelled  from  the  guild,  involv¬ 
ing  possible  loss  of  jobs. 

This  was  the  first  time  in  the  his¬ 
tory  of  the  local  that  it  was  called 
upon  for  such  a  vote. 

Cor  Appeal  Verdict 

The  five,  however,  can  appeal  the 
verdict  to  the  International  Execu¬ 
tive  Board,  governing  body  of  the 
parent  American  Newspaper  Guild 
CIO  affiliate,  and  if  turned  down 
there  can  bring  their  cases  before  the 
next  international  convention  of  the 
union,  scheduled  for  Detroit  June  23- 
27. 

The  five,  all  members  of  the  edi¬ 
torial  department,  were  charged  spe¬ 
cifically  on  three  counts;  formation 
of  the  American  Newspaper  Writers 
Association,  AFL  affiliate;  refusal  to 
pay  guild  dues  and  assessments,  and 
designating  the  AFL  imion  as  its  bar¬ 
gaining  agent  as  opposed  to  the  guild 
which  has  a  contract  on  the  Mirror. 

Those  brought  up  on  charges  are 
Walter  Marshall,  ship  news  reporter; 
Ruth  Phillips,  rewrite;  Frank  Doyle, 
political  reporter;  Charles  E.  Lang 
head  of  the  night  copy  desk,  and 
Gregory  McCullah,  reporter. 

Heaviest  fine  was  levied  against 
Miss  Phillips,  who  was  given  30  days 
in  which  to  pay  her  $500  penalty  if 
she  wished  to  remain  a  member  of  the 
guild.  Marshall  and  Lang  were  as¬ 
sessed  $400  each,  and  also  were  given 
30  days  in  which  to  pay.  Doyle  and 
McCullah,  the  only  two  who  appeared 
before  the  trial  board,  each  were  fined 
$50  and  were  given  90  days  in  which 
to  pay. 

Durbin  Lee  Horner,  William  E 
South  and  James  A.  Bishop  were  the 
three  Mirror  guildsmen  who  preferred 
the  charges  against  the  five. 

In  his  report  on  finances  Nat  Ein- 
hom,  executive  secretary  of  the  local, 
intimated  that  a  possible  increase  in 
guild  dues  may  be  expected  shortly 
“because  of  the  additional  expenses 
necessary  to  operate  the  local.” 

APM  Move  Defeated 

An  attempt  by  Morris  Watson,  ANG 
vice-president  and  a  sponsor  of  the 
American  Peace  Mobilization,  to  get 
the  local’s  endorsement  of  the  APM 
meeting  scheduled  for  New  York 
April  5-6  by  sending  delegates  or 
“observers”  to  the  meeting,  failed 
when  the  membership  refused  to  ac¬ 
cept  his  motion. 

The  debate  on  APM,  which  came 
after  the  meeting  had  been  in  prog¬ 
ress  for  five  hours,  was  acrimonious 
and  the  “red”  issue  was  raised  by  op¬ 
ponents  of  guild  endorsement  of  the 
movement.  A  motion  by  Lewis  Gan¬ 
nett,  book  critic  of  the  Herald  Trib¬ 
une,  to  table  pro  and  con  motions, 
also  was  defeated,  and  the  meeting 
adjourned  with  no  action  taken. 

APM  last  year  was  exposed  by  the 
New  York  World-Telegram  as  com¬ 
munist  dominated.  Following  the  ex¬ 


pose,  several  prominent  persons  who 
had  lent  their  name  to  the  movement, 
including  Senator  Gerald  P.  Nye,  dis¬ 
associated  themselves  from  it. 

It  was  announced  that  11  strikers 
of  The  Day,  Jewish  language  daily, 
had  sued  the  American  Jewish  Pub¬ 
lishing  Corp.,  publishers  of  the  Day 
for  $600,000,  charging  conspiracy  to 
besmirch  their  reputations  as  jour¬ 
nalists  and  thereby  deprive  them  of 
their  ability  to  earn  a  livelihood. 

A  report  on  the  Brooklyn  Eagle 
situation,  wherein  39  members  are 
faced  with  loss  of  their  jobs  because 
of  an  economy  move  by  the  manage¬ 
ment,  stated  guild  negotiations  were 
under  way  with  the  management  seek¬ 
ing  priority  rights  for  those  listed  to 
be  let  go. 

ANG  Organizer  Resigns 

BURDETTE  KINDIG,  one  of  the 

American  Newspaper  Guild  organiz¬ 
ers  in  the  Cincinnati  area,  resigned  last 
week  after  working  for  approximately 
one  month.  He  returned  to  Sioux  City 
his  home.  International  Representa¬ 
tive  John  Dunn  is  filling  in  for  Kindig 
until  executive  vice-president  Milton 
Kaufman  names  a  successor  to  Kindig. 
■ 

Northwest  Publishers 
To  Discuss  Discounts 

Longview,  Wash.,  April  1 — The  Al¬ 
lied  Daily  Newspapers  of  Washington 
and  the  Pacific  Northwest  Newspaper 
Advertising  Executives’  Association 
are  co-sponsors  of  a  conference  of 
daily  newspaper  publishers,  business 
managers  and  advertising  executives 
to  take  place  here  April  11  and  12. 
Newspapers  of  Utah,  Montana,  Idaho 
British  Columbia,  Washington,  Oregon 
and  California  will  be  represented 

Principal  reason  for  the  joint  meet¬ 
ing  of  publishers  and  their  business 
executives  is  to  give  further  consid¬ 
eration  and  probable  action  by  the 
publishers  to  frequency  and/or  vol¬ 
ume  discount  to  national  advertisers 
Two  committees  appointed  by  the 
PNNAEA  at  its  fall  convention  in 
Yakima  last  October,  have  been  giv¬ 
ing  intense  study  to  such  a  plan  and 
will  report  their  conclusions  to  the 
PNNAEA,  and  later  to  the  publish¬ 
ers  at  the  Longview  session. 

Billy  Welch,  San  Francisco,  Director 
of  Public  Relations  for  the  Crown 
Zellerbach  Company,  will  be  toast¬ 
master  at  a  banquet  to  take  place  on 
Friday  Night. 

H.  C.  Bernsten,  San  Francisco,  Pa¬ 
cific  Coast  Manager  of  the  Bureau 
of  Advertising,  ANPA,  will  speak  on 
the  “Continuing  Study  of  Newspaper 
Reading”  at  the  open  and  concluding 
meeting  on  Saturday  morning. 

■ 

NO-LIQUOR-ON-AIR  BILL 

Boston,  March  28 — ^Massachusetts 
broadcasters  strenuously  opposed,  at 
a  hearing  before  the  State  Commit¬ 
tee  on  Constitutional  Law  this  week, 
a  bill  which  would  probihit  liquor 
advertising  via  radio.  Brewers  joined 
the  Massachusetts  State  Broadcasters 
Committee  in  opposing  the  measure, 
known  as  S-126.  Harold  E.  Fellows, 
chairman  of  the  MSBC,  said,  in  part: 
“This  bill,  which  makes  it  a  crime  to 
‘advertise  the  manufacture  or  sale  of 
alcoholic  beverages  by  radio,’  is 
discriminatory,  unnecessary,  poorly 
drawn  and  not  properly  within  the 
province  of  state  legislation.” 

SALTER  JOINS  INS 

Cedric  Salter,  veteran  European 
correspondent  formerly  with  the  Lon¬ 
don  Daily  Mail,  has  joined  the  Inter¬ 
national  News  Service  foreign  staff 
and  is  now  in  charge  at  Istanbul. 
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WOMEN'S  STUNT  PARTY 

Chief  impersonetors  of  national  bigwigt  by 
Women's  National  Press  Club  members  at 
annual  stunt  party  dinner  April  I  in  Wash¬ 
ington  were  Esther  Van  Wagoner  Tufty 
(left),  correspondent  for  the  Michigan 
League  of  Homo  Dailies,  as  President 
Roosevelt,  and  Mary  Hornaday,  Christian 
Science  Monitor,  as  Wendell  L.  Willkie  in 
this  chummy  scene.  Virgila  Stephens, 
Washington  Times-Horald,  Impersonated 
Mrs.  Roosevelt,  who  was  among  the  500 
guests  and  lad  the  applause  for  the  char¬ 
acterizations. 

Union  to  Conduct 
Copy  Boys'  School 
Under  New  Pact 

Establishment  of  a  copy  boys’ 
school,  conducted  and  maintained  by 
the  AFL  union,  Chicago  Editorial  As¬ 
sociation,  is  one  of  the  new  provi¬ 
sions  in  the  two-year  contract  recent¬ 
ly  signed  by  the  AFL  federal  local 
and  the  Chicago  Herald- American 
covering  editorial  department  workers 

Under  the  provisions  of  the  con¬ 
tract,  the  union  agrees  to  conduct  and 
maintain  a  journalism  training  school 
for  copy  boys  and  junior  editors,  pro¬ 
viding  also  background  reading, 
courses  in  English,  civics,  news  judg¬ 
ment,  etc.,  and  the  employer  agrees  to 
work  the  boys  as  copy  boys  and  jun¬ 
ior  editors  only  four  of  their  five 
days  a  week,  assigning  them  on  the 
fifth  day  as  students  under  direction 
of  older  newspapermen. 

After  six  months’  employment  on 
the  Herald-American,  boys  will  be 
permitted  to  enroll  in  the  training 
school  and  to  spend  one  day  a  week 
learning  reporting,  photography,  copy 
editing,  and  other  duties  connected 
with  the  editorial  operations  of  the 
paper.  After  two  years  of  satisfac¬ 
tory  work,  both  in  school  where 
grades  in  periodic  examinations  will 
be  given,  and  in  their  apprentice  train¬ 
ing,  the  boys  are  guaranteed  jobs  as 
beginners  as  rapidly  as  these  open  up. 
Both  the  union  and  management  must 
pass  upon  the  ability  of  the  boys. 

The  training  school  program  was 
described  by  Victor  E.  Barnes,  presi¬ 
dent  of  the  local  and  secretary- 
treasurer  of  the  American  Editorial 
Association,  as  the  first  of  its  kind  to 
be  written  into  a  newspaper  contract 
for  editorial  workers. 

Another  feature  of  the  new  con¬ 
tract  is  provision  for  a  board  of  ad¬ 
justment,  consisting  of  six  members, 
three  designated  by  the  imion  and 
three  by  the  employer.  Every  dispute, 
grievance  or  disagreement  between  the 
parties  of  the  contract  shall  be  re¬ 
ferred  to  the  board  upon  written  re¬ 
quest  of  either  party. 

The  contract  contains  all  of  the 
essential  provisions  of  the  interim 
contract,  which  it  replaces,  including 
a  90%  closed  shop,  wage  scales,  sev¬ 
erance  pay,  etc. 


TOR  &  PUBLISHER 

Third  Annual 
Wis.  Conference 
Held  in  Madison 

Advertising  men  from  the  leading 
daily  newspapers  in  Wisconsin  at¬ 
tended  the  third  annual  Wisconsin 
Daily  Newspaper  Conference  held  in 
Madison,  March  30  and  31.  ’The  con¬ 
ference,  sponsored  jointly  by  the 
Wisconsin  Daily  Newspaper  League 
and  the  University  of  Wisconsin 
School  of  Journalism,  was  attended 
by  125  newspapermen. 

Headlining  the  two-day  program 
were  speeches  by  Joyce  A.  Swan, 
business  manager  of  the  Minneapolit 
Star-Journal,  and  Harry  Gwaltney, 
assistant  advertising  director  of  the 
Milwaukee  Journal. 

"S.  D.  C."  Tachaique 

Emphasizing  what  he  termed  the 
“S.  D.  C.”  technique,  Mr.  Swan  re¬ 
minded  the  advertisers  of  the  inv- 
portance  of  conducting  a  selliog 
campaign,  either  written  or  oral, 
“simply,”  “dramatically,”  and  “con¬ 
tinuously.” 

“Because  the  merchant  of  today  h 
busy  and  distracted  by  other  inter¬ 
ests,”  Mr.  Swan  said,  “he  hasn’t  the 
time  to  puzzle  over  intricate  selling 
problems. 

“At  the  same  time  he  must  be  ap¬ 
pealed  to  dramatically  in  order  to 
overcome  the  other  interests  of  every¬ 
day  life  and  business.  Showmanship 
by  the  newspapers  will  show  the 
merchants  how  to  use  showmanshh) 
in  their  own  advertising,”  he  pointed 
out. 

The  importance  of  continuity  in 
selling  was  brought  home  by  the 
example  of  German  propaganda  which 
has  been  dinned  continuously  into  the 
heads  of  the  German  people.  “We 
should  take  a  lesson  from  this  and 
pick  out  a  few  major  selling  stories 
and  stick  to  them,”  Mr.  Swan  added. 

Harry  Gwaltney,  speaking  the  first 
day  of  the  conference,  discussed  the 
problem  of  selling  more  advertising. 
Pointing  out  that  everybody  reads 
the  newspapers  because  of  something 
in  them  that  interests  them,  Mr. 
Gwaltney  said  that  advertising  had 
the  widest  interest  and  the  newspa¬ 
pers  were  the  best  advertising  media. 

“These  are  times  that  will  make 
advertising  and  it  is  up  to  the  news¬ 
papers  to  get  that  advertising.  Pres¬ 
ent  conditions  will  justify  this,”  he 
said. 

Grant  Hyde  Heard 

Also  heard  on  the  program  were 
Prof.  William  H.  Kiekhofer,  Univer¬ 
sity  of  Wisconsin  department  of  eco¬ 
nomies;  Sidney  H.  Bliss,  Janesville 
Gazette,  president  of  the  Wisconsin 
Daily  Newspaper  League,  and  Grant 
M.  Hyde,  director,  Wisconsin  School 
of  Journalism. 

Presentation  of  advertising  exhibit 
awards  by  the  Wisconsin  Daily  News¬ 
paper  League  was  under  the  direction 
of  Clinton  F.  Karstaedt,  Beloit  Daily 
News.  Fourteen  prizes  were  awarded. 

In  group  one,  departmental  adver¬ 
tising,  Louis  E.  Heindel,  Madison 
Newspapers,  first;  C.  M.  Wondergem, 
advertising  manager,  Sheboygan  Press, 
second;  Allen  C.  Nequette,  advertis¬ 
ing  manager,  Beloit  Daily  News,  third; 
and  Royal  LaRose,  advertising  man¬ 
ager,  Appleton  Post-Crescent,  fourth. 

Winners  in  group  two,  individual 
salesmen’s  awards,  were  Wilmer 
Krueger,  Appleton  Post  -  Crescent, 
first;  C.  N.  Dufek,  Manitowoc  Her¬ 
ald  Times,  second;  Nick  Bokmueller, 
Kenosha  Evening  News,  third;  C.  M. 
Wondergem,  Sheboygan  Press,  fourth; 
Warren  Moe,  La  Crosse  Tribune  and 
Leader-Press,  fifth. 
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N.  Y.  Herald  Tribune  to  Mark 
Its  Centennial  on  April  10 
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THE  New  York  Herald  Tribune,  one 
of  the  nation’s  great  newspapers,  and 
a  pioneer  in  development  of  many 
journalistic  innovations  utilized  by 
the  Fourth  Estate  today,  will  observe 
the  centennial  of  its  founding  on 
April  10. 

It  was  on  that  day  back  in  1841 


Ogden  Reid  Helen  R.  Reid 
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that  Horace  Greeley  published  Vol.  1 
No.  1  of  the  old  New  York  Tribune. 

For  almost  83  years  the  Tribune 
proudly  carried  on,  passing  through 
prosperous  years  and  lean,  before  it 
absorbed  the  New  York  Herald  in 
1924.  Through  this  lineage  the  Her¬ 
ald  Tribune  stands  unique  in  that 
only  three  men  have  controlled  its 
destinies. 

Only  Three  Editors 

They  are  Greeley,  Whitelaw  Reid, 
his  successor,  and  Ogden  Mills  Reid, 
his  son,  who  has  been  editor  of  the 
paper  since  March  1,  1913.  During 
the  last  years  of  Whitelaw  Reid’s  life, 
however.  Hart  Lyman  occupied  the 
post  of  editor-in-chief,  from  1905  to 
1913,  but  he  was  responsible  to  White- 
law  Reid. 

The  story  of  Greeley,  the  Reids  and 
4e  Tribune  is  in  the  best  American 
tradition  and  it  is  prominent  in  the 
history  of  the  nation’s  press. 

Greeley’s  Tribune  first  made  its 
appearance  in  a  country  that  was 
intensely  politically  conscious,  and  it 
became  an  organ  of  the  Whig  party. 
Its  first  days  were  spent  modestly  in 
a  dingy  building  at  30  Ann  Street. 
Even  earlier,  however,  Greeley  had 
launched  a  slim  four-page  political 
weekly.  The  Log  Cabin,  to  advance 
die  Whig  campaign  of  William  Henry 
Lrriion.  Greeley  was  of  great  aid 
n  the  election  of  Harrison  to  the 
fMidij^ncy,  but  he  received  no  ma- 
•rial  reward  for  himself. 
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The  circulation  of  the  Log  Cabin 
nee  reached  the  90,000  mark,  which 
nght  to  have  spelled  a  handsome 
'ofit  for  its  publisher,  but  when 
Cree’ey  undertook  to  follow  up  this 
xperience  by  starting  the  Tribune  he 
|hid  to  borrow  $1,000  from  his  friend, 
ason  Coggeshall,  before  he  could 
fat  the  venture. 

In  a  week  he  had  exhausted  half 
^  capital  and  had  taken  in  less  than 
poo,  a  historian  notes.  Then,  within 
1*0  months  he  had  achieved  a  circu- 
tion  of  11.000  and  his  success  was 
^ured.  He  made  the  daily  pay,  and 
e  more  than  retrieved  the  losses  on 
ps  earlier  investment  when,  in  1851, 
I*  merged  the  Log  Cabin  and  The 
'tw  Yorker  (another  of  his  political 
pperiments)  into  The  Weekly  Trib- 
One  year  after  the  daily  Tribtme 
Nde  its  debut,  Greeley  raised  its 
}hce  from  one  to  two  cents  per  copy. 


By  STEPHEN  J.  MONCHAK 


Greeley’s  Weekly  Tribune  had  an 
extraordinary  vogue  throughout  the 
country.  Its  circulation  was  for  years 
around  100,000,  and  once  it  reached 
250,000. 

Greeley’s  object  in  starting  the 
Tribune,  which  he  referred  to  as  a 
“new  morning  Journal  of  Politics, 
Literature  and  General  Intelligence,” 
was  to  compete  with  the  big  six¬ 
penny  dailies  of  the  day  which  took 
their  time  in  printing  the  news  and 
were  even  more  leisurely  in  com¬ 
menting  upon  it. 

Greeley  aimed  to  sell  a  “live”  sheet, 
for  one  cent.  He  sought  to  print  “the 
information  daily  required  by  all 
those  who  aim  to  keep  ‘posted’  on 
every  important  occurrence;  so  that 
the  lawyer,  the  merchant,  the  banker, 
the  forwarder,  the  economist,  the 
author,  the  politician,  etc.,  may  find 
whatever  he  needs  to  see  and  be 
spared  the  trouble  of  looking  else¬ 
where.” 

Withstood  Draft  Riots 

A  year  after  its  founding  the  Trib¬ 
une  was  moved  from  the  restricted 
quarters  in  Ann  Street  to  a  building 
on  the  site  with  which  it  was  so  long 
to  be  identified,  at  Nassau  and  Spruce 
Streets.  This  burned  down  on  Feb.  5, 
1845,  on  what  Greeley  called  “the 
wildest,  windiest,  stormiest  night  these 
dozen  years.” 

He  took  the  disaster  cheerfully 
enough  and  with  the  aid  of  neighbors 
got  the  paper  out  the  next  morning 
only  one  hour  late.  Immediately  after 
the  fire  a  new  five-story  building  of 
brick  was  begun  on  the  same  ground 
while  the  paper  reverted  temporarily 
to  its  original  Ann  Street  abode. 

It  was  in  the  building  made  possible 
by  the  fire  that  Greeley  decisively 
fixed  the  destiny  of  his  paper.  There 
he  gradually  gathered  around  himself 
an  historic  staff.  There  he  fought  his 
great  fight  for  the  abolition  of  slavery, 
and  there  he  made  his  contribution 
toward  the  fostering  of  American  in¬ 
dustry  through  the  development  of 
the  protective  tariff  system. 

It  was  in  this  building,  in  1863,  that 
the  Tribune  withstood  the  wild  force 
of  the  draft  riots.  A  mob  of  draft- 
rioters  several  thousand  strong  once 
surged  up  like  a  tide  into  the  editorial 
rooms  in  those  stirring  days  of  ’63. 

A  battle  developed,  the  mob  started 
an  abortive  fire,  and  though  the  Trib¬ 
une  force  and  the  police  proved  the 
victors,  the  office  remained  in  a  state 
of  siege  for  several  days. 

The  Tribune  in  those  day  was  a 
great  nursing  mother  of  talent.  There 
was  Harry  Raymond  who  in  1851 
founded  the  New  York  Times.  He 
was  followed  by  Charles  A.  Dana,  who 
later  became  editor  of  the  New  York 
Sun.  Then  there  was  Sidney  Howard 
Gay.  Then  John  Russell  Young. 

Of  Whitelaw  Reid 

The  Tribune’s  services  as  an  anti¬ 
slavery  organ  during  the  Civil  War 
throw  brilliant  light  on  the  annals  of 
that  day,  and  it  was  at  the  fall  of 
Richmond  that  the  man  who  was  later 
to  dominate  the  Tribune  first  came  to 
the  attention  of  Greeley. 

That  was  Whitelaw  Reid,  then  war 
correspondent  for  the  Cincinnati  Ga¬ 
zette.  He  was  one  of  three  Union 
correspondents  among  the  first  to 
enter  the  beleaguered  capital  of  the 


Confederacy.  Young  Reid  had  em¬ 
barked  upton  a  journalistic  career 
shortly  before  coming  of  age  in  1858, 
when  he  began  to  edit  the  Xenia 
News,  in  Ohio,  his  native  state. 

At  that  time  he  was  an  ardent  anti¬ 
slavery  man  and,  as  such,  was  a  great 
admirer  of  Greeley.  Reid’s  editorial 
experience  in  Xenia  was  followed  by 
a  brief  period  as  legislative  corre¬ 
spondent  for  several  papers.  With  one 
of  these,  the  Cincinnati  Gazette,  he 


Horace  Greeley  (seated)  and  Whitelaw 
Reid. 


became  exclusively  associated  at  the 
opening  of  the  war  between  the  states. 

He  produced  recognized  classics  of 
field  correspondence  in  his  dispatches, 
making  his  pen  name  of  “Agate” 
famous.  And  as  Washington  repre¬ 
sentative  of  the  Gazette  after  the  war 
he  extended  the  authority  of  that 
signature. 

Joined  Paper  in  1868 

It  was  in  Washington  that  he  made 
the  acquaintance  of  Greeley,  his  early 
journalistic  oracle  and  now,  in  his 
turn,  the  warm  admirer  of  Reid’s 
abilities.  Greeley  kept  his  eye  upon 
him  and  following  the  interlude  in 
which  Reid  wrote  his  “Ohio  in  the 
War”  and  made  a  venture  as  a  planter 
in  the  South,  the  “old  war  horse” 
definitely  sought  him  out. 

He  wanted  Reid  on  the  Tribune 
staff.  He  wanted  him  to  become  a 
shareholder  in  the  paper.  He  even 
alluded  to  the  possibility  of  his  own 
retirement. 

In  1868,  their  negotiations  came  to  a 
head  and  Reid  joined  the  paper.  He 
was  engaged  as  “first  writing  editor,” 
which  meant  that  he  was  subordinate 
only  to  Greeley  and  the  managing 
editor,  John  Russell  Young.  In  1869, 
Young  having  left,  Reid  was  estab¬ 
lished  as  second  in  command. 

TThe  year  1872  was  eventful  for  the 
Tribune.  Early  in  the  summer,  at  the 
Cincinnati  convention,  Greeley  was 
nominated  for  the  Presidency  by  the 
Liberal  Republicans,  whose  action 
was  repeated  by  the  Democrats  when 
they  in  turn  gathered  to  name  a  can¬ 
didate. 

Greeley  withdrew  from  the  editor¬ 
ship  for  the  duration  of  the  campaign, 
leaving  Reid  to  rule  in  his  place.  In 
November  he  was  defeated  by  U.  S. 
Grant,  and  his  death  followed  with 


tragic  rapidity.  The  probable  fate  of 
the  paper  was  a  problem  in  which  the 
public  at  large  all  over  the  country 
took  interest. 

Greeley  owned  only  six  shares  of 
the  stock  when  he  died.  The  remain¬ 
ing  shares  so  far  as  controlling  own¬ 
ership  was  concerned  were  in  hands 
that  threatened  to  deliver  the  paper 
to  a  clique  dominated  by  strong  op¬ 
position  to  Greeley. 

Reid  wrote  his  resignation  and 
three- fourths  of  the  staff  followed 
suit.  By  Christmas,  however,  there 
was  a  turn  in  the  tide  favorable  to 
Reid’s  desire  to  carry  on  unbroken 
the  work  so  long  identified  with 
Greeley’s  genius  and  principles. 

At  SpoketmaR  for  G.  O.  P. 

In  the  thorny  negotiations  for  mas¬ 
tery  of  the  paper’s  destinies  the 
friends  of  the  original  dynasty  were 
successful.  Resignations  were  de¬ 
stroyed,  and  there  were  salary  in¬ 
creases  all  around.  With  a  grand  ban¬ 
quet  at  Delmonico’s,  attended  by 
every  member  of  the  staff,  Christmas 
auspiciously  ushered  in  the  regime  of 
Whitelaw  Reid  as  editor-in-chief. 

The  hitsoric  role  of  the  Tribime, 
and  the  Herald  Tribune,  has  been  that 
of  a  central  source  of  Republican  doc¬ 
trine  and  opinion.  But  it  has  never 
shrunk  from  telling  its  party  home 
truths.  It  has  been  doing  that  ever 
since  the  Republican  Party  was 
founded,  and  it  has  repeatedly  come 
out  in  flat  opposition  to  the  party 
leaders. 

When  Whitelaw  Reid  assumed  the 
reins  of  full  authority  he  bent  tre¬ 
mendous  energies  upon  building  up 
the  paper. 

One  of  the  first  things  he  did  was 
to  have  the  board  pass  a  resolution 
for  immediate  action  on  a  new  build¬ 
ing.  On  April  10,  1875,  as  the  Tribune 
entered  upon  its  35th  year,  it  took 
possession  of  the  first  skyscraper 
erected  in  New  York.  It  was  only 
10  stories  high  but,  that,  for  the  pe¬ 
riod,  was  extraordinary. 

It  was  a  pioneer  in  the  adoption  of 
every  improvement  in  presswork  that 
the  genius  of  R.  Hoe  introduced.  It 
was  also  signally  instrumental  in 
bringing  about  what  might  be  de¬ 
scribed  as  the  reformation  of  the 
composing  room. 

Whitelaw  Reid  was  an  active  friend 
of  the  enterprise  which  introduced  to 
journalism  Ottmar  Mergenthaler’s 
Linotype.  The  Tribune  also  gave 
Stephen  H.  Horgan  his  chance  to 
prove  that  a  half-tone  could  be 
printed  in  a  daily  paper.  The  first 
successful  half-tone  appeared  in  the 
Tribune  Jan.  21,  1897. 

Another  Reid  l>  Active 
The  ministrations  of  the  Tribune 
Fresh  Air  Fund,  which  every  year 
sends  thousands  of  children  to  the 
country  for  rest  and  recreation,  were 
foreshadowed  as  far  back  as  1879, 
when  Whitelaw  Reid  received  $1,000 
from  a  stranger  to  be  used  in  any 
form  of  New  York  philanthropy.  Reid 
sent  destitute  boys  out  west,  finding 
homes  for  them  on  farms  there. 

The  present  editor,  Ogden  Reid, 
joined  the  Tribune  in  1908,  beginning 
at  the  bottom  and  studying  every 
phase  of  newspaper  organization. 
Early  in  1912  he  was  appointed  man¬ 
aging  editor.  A  year  later  the  old 
dream  of  Whitelaw  Reid  came  true 
when  his  son  became  editor-in-chief 
of  the  paper.  Wilbur  Forrest  is  now 
assistant  to  Ogden  Reid. 

Today  another  Reid,  Ogden  Reid’s 
27-year-old  son  Whitelaw,  is  active 
on  the  paper.  Like  his  father  a  grad¬ 
uate  of  Yale,  Whitelaw  joined  the 
Herald  Tribune  in  1937,  He  spent  his 
(Continued  on  page  18) 
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Radio  Station 
And  Daily  Offer 
Ad  ''Package" 

Equal  Value  Time  and 
Space  Must  Be  Used  by 

Advertiser  in  Boston 

Boston,  March  29 — The  Boston  Sun¬ 
day  Herald  has  come  to  agreement 
with  the  Yankee-Colonial  Networks  on 
a  combination  radio-newspaper  ad¬ 
vertising  medium  package  that  will 
soon  be  (rffered  to  the  trade.  Space 
on  the  feature  “Good  ^ort  Page”  will 
be  offered  simultaneoxisly  and  inspe- 
arably  with  the  equivalent  value  of 
radio  time  on  one  or  more  of  the 
Yankee-Colonial  stations. 

While  the  “Good  Sport  Page”  will 
continue  its  juvenile  tenor  of  appeal 
and  add  some  adult  interest  to  its 
copy,  the  radio  show,  when  and  if 
sponsored  and  product,  will  be 
themed  along  the  same  lines,  with 
Margaret  Ford  as  the  featured  talent. 
Miss  Ford  has  edited  the  Sunday  page 
since  its  inception,  13  years  ago.  The 
radio  organization  will  control  pro¬ 
duction  of  the  air  show. 

Right  of  Veto 

Both  the  local  and  national  adver¬ 
tising  sales  forces  of  both  the  Herald- 
Traveler  and  Yankee-Colonial  will 
sell  the  combined  “package.”  Each 
organization  will  have  the  right  to 
“veto”  a  prospect  considered  by  the 
other,  and  the  advertiser  will  be  re¬ 
quired  to  sign  up  for  both  page  space 
and  radio  time  of  equal  dollar  volume, 
according  to  the  respective  published 
rate  cards  of  the  newspaper  and  the 
radio  stations  involved.  Thus,  it  will 
not  be  a  cut-rate  “package”  in  any 
sense,  but  will  be  sold,  rather,  on  the 
“dual  impact”  angle.  The  radio  pro¬ 
gram  will  be  either  one  30-minute  or 
two  15-minute  shows  per  week,  ac¬ 
cording  to  tentative  plans. 

The  basic  agreement  was  reached 
between  Robert  B.  Choate,  assistant 
general  manager  of  the  Herald-Trav¬ 
eler  and  John  Shepard,  3rd,  president 
of  the  Yankee  and  Colonial  Networks. 
Linus  Travers,  vice-president  in 
charge  of  sales  and  production  for 
Yankee-Colonial,  conceived  the  tieup 
plan  and  acted  as  entrepreneur. 

Right  of  Syndication 
Two  tangents  of  expansion  Ioom  as 
possibilities  in  the  unique  deal.  There 
is  provision  for  extending  the  “Good 
Sport  Page”  through  syndication,  with 
the  advertiser  ^.purchasing  the  syndi¬ 
cation  rights  from  the  Herald  and  us¬ 
ing  to  his  own  advantage  and  at  his 
discretion.  The  Yankee-Colonial 
management  also  has  the  obvious  pros¬ 
pect  of  extending  its  outlets  to  any  or 
all  of  its  many  New  Elngland  stations. 
In  the  syndication  of  the  page  the 
Herald-Traveler  and  Yankee -Colonial 
would  share  equally  in  the  revenue. 
Advertising  space  has  never  before 
been  offered  on  this  feature  page  to 
an  advertiser. 

General  plan  is  to  boost  readership 
for  the  “Good  Sport  Page”  and  the 
listening  audience  of  the  Shepard 
stations. 

JOINS  CHICAGO  OFFICE 

Harold  Benight,  formerly  in  the 
Kansas  City  office  of  Arthur  Hagg  & 
Associates,  publishers’  representatives, 
has  joined  the  Chicago  office  of  that 
firm.  George  Bauer,  formerly  of  the 
Topeka  State  Journal,  has  succeeded 
Mr.  Benight  in  the  Kansas  City  office. 


3.3%  OF  SALES  FOR  ADS 

Washington,  D.  C.,  April  1 — Seven 
radio  and  phonograph  manufacturing 
corporations  which  in  1939  accounted 
for  75.5%  of  the  total  products  of  that 
industry,  spent  an  average  of  3.3% 
of  their  sales  for  advertising,  accord¬ 
ing  to  a  report  released  by  the  Fed¬ 
eral  Trade  Commission,  ^les  of  the 
seven  companies  aggregated  $208,- 
263.233. 

■ 

Meat  Packers 
Plan  Ads  on 
Homs  for  Easter 

With  an  extra  push  on  Easter  Ham 
advertising  from  the  American  Meat 
Institute,  Chicago’s  “big  four”  packers 
are  planning  an  extensive  campaign  on 
“Ham  for  Easter,”  using  newspaper, 
magazine  and  radio  advertising. 

Armour  &  Company  will  tell  its 
story  on  Armour’s  Star  Ham  in  three 
national  magazines  and  approximately 
550  newspapers,  including  the  Amer¬ 
ican  Weekly.  Newspaper  copy  will 
average  400  to  600  lines.  Lord  & 
Thomas  is  the  agency. 

Wilson  &  Company  is  concentrating 
its  efforts  in  newspapers,  starting  as 
early  as  March  27  in  110  key  news¬ 
papers  which  carry  the  George  Rector 
campaign  on  Wilson  products.  Using 
black  and  white  copy,  Wilson  will  fea¬ 
ture  1,000  and  1,200-line  ads  the  week 
before  Easter,  preceded  by  a  series  of 
teaser  ads  in  the  110  papers.  A  sup¬ 
plementary  campaign  in  smaller  mar¬ 
kets  will  include  60  dailies,  running 
two  to  five  ads  of  220  lines  each.  U.  S. 
Advertising  Corporation  handles  the 
account. 

Swift  &  Company  will  use  a  one¬ 
time  smash  in  282  newspapers,  featur¬ 
ing  580-line  copy  on  “the  ham  that 
America  votes  best.”  Newspaper  ads 
will  appear  in  the  food  section  on  the 
Thursday  before  Easter.  Copy  will 
invite  housewives  to  obtain  from  their 
meat  dealer  Swift’s  recipes  for  baking 
ham  and  preparing  the  “fixings.”  J. 
Walter  Thompson  Company  places  the 
account.  Swift  is  also  plugging  Easter 
ham  sales  through  its  Breakfast  Club 
radio  program  over  the  NBC  network. 

Cudahy  Packing  Company  is  con¬ 
fining  its  Easter  ham  advertising  ef¬ 
forts  to  spot  radio  this  year. 

IVORY  SNOW  TO  B.  &  B. 

Following  a  policy  established  sev¬ 
eral  years  ago  of  not  giving  com¬ 
peting  brands  to  the  same  agency 
Procter  &  Gamble  has  switched  its 
Ivory  Snow  account  from  Compton 
Advertising  to  Benton  &  Bowles,  New 
York.  The  change  is  effective  July  1 
and  it  is  understood  that  over  a  mil¬ 
lion  dollars  will  be  spent  to  advertise 
Ivory  Snow  on  the  radio  and  in  news¬ 
papers.  While  the  account  was  han¬ 
dled  by  Compton  most  of  the  adver¬ 
tising  appropriation  was  spent  in  ra¬ 
dio.  Ivory  Flakes  will  continue  to  be 
handled  by  Compton. 

frankfort'campaign 

Frankfort  Distillers  will  continue 
through  April,  May  and  June  the 
newspaper  campaign  started  in  Febru¬ 
ary.  Featuring  Paul  Jones,  Mattingly 
&  Moore,  and  Old  Oscar  Pepper,  the 
campaign  will  run  in  approximately 
200  newspapers.  Different  brands  are 
emphasized  in  various  sections  of  the 
country  but  the  majority  of  the  news¬ 
paper  advertising  supports  Paul 
Jones. 


Ad  Men  Study  Plan 
To  Standardize 
Newspaper  Color 

Agencies  Con  Specify  That 
Papers  Use  Some  Color  Inks 
As  Shown  in  Proofs 

A  new  portfolio  of  10  spot  colors 
for  newspaper  advertising  which  may 
prove  a  revolutionary  step  toward 
standardizing  spot  color  reproduction 
was  presented  to  the  New  York  Pro¬ 
duction  Men’s  Club  this  week  by 
Gilbert  P.  Farrar,  newsp^ier  designer. 

The  portfolio,  which  will  be  sent  to 
the  space  buyers,  production  men, 
and  account  executives  in  47  New 
York  agencies,  is  designed  to  enable 
an  agency  to  choose  from  a  standard 
set  of  colors  while  preparing  the  lay¬ 
out  for  a  color  ad  and  then  to  specify 
to  newspapers  just  exactly  what  inks 
should  be  used  to  insure  a  faithful 
reproduction. 

Agency  Men  Interested 
Agency  men  who  studied  the  port¬ 
folio  said  that  it  would  be  welcomed 
as  a  real  improvement  in  spot  color 
advertising  both  from  the  agency  and 
the  advertiser’s  viewpoint.  They  said 
that  with  a  standard  color  process  it 
would  be  easier  both  to  sell  color  to 
the  advertiser  and  to  insure  its  proper 
reproduction  in  newspapers. 

Mr.  Farrar,  who  represented  the 
Geo.  H.  Morrill  Co.  Division  of  Gen¬ 
eral  Printing  Ink  Corp.,  the  producer 
of  the  portfolio,  said  that  the  plan  is 
for  the  designer  of  an  ad  to  select  one 
of  the  10  colors  from  the  portfolio. 
“The  art  or  production  department 
uses  crayons  or  wash  colors  which 
match  the  color  selected,”  he  said. 
“When  the  layouts  have  been  ap¬ 
proved,  and  while  the  art  and  type¬ 
setting  is  being  prepared,  the  adver¬ 
tiser  or  agent  orders  a  one-pound  can 
of  the  ink  selected  from  any  branch 
of  the  Morrill  Co.  This  ink  is  used 
to  prove  the  engraving,  or  for  prov¬ 
ing  the  entire  ad. 

“When  the  proofs  of  the  ad  and  the 
electrotypes  or  mats  are  sent  to  the 
various  newspapers  with  the  insertion 
orders,”  Mr.  Farrar  explained,  “the 
ink  used  is  specified  by  Uie  name  and 
number — ^the  same  name  and  number 
used  when  the  small  can  was  ordered 
for  proving.” 

“This  routine,”  he  said,  “will  in¬ 
sure  the  advertiser  that  every  news¬ 
paper  on  the  list  will  use  the  same 
ink,  making  the  finished  result  as  uni¬ 
formly  the  same  as  possible.” 

Only  One  Mat  Needed 
At  present,  ordinary  procedure  is 
for  the  agency  to  send  a  sample  of 
the  color  to  be  used  in  the  ad  to  the 
newspapers  and  the  papers,  using  va¬ 
rious  ink  manufacturers,  are  given  the 
job  of  matching  the  color  as  closely 
as  possible.  If  the  Morrill  portfolio 
is  used,  every  newspaper  running  the 
ad  will  print  from  the  same  identi¬ 
cal  ink. 

Six  exhibits  in  the  portfolio  show 
how  a  black  and  one  color  layout  can 
be  planned  so  that  only  one  electro 
or  mat  is  sent  to  the  newspaper.  The 
layout  is  designed  to  prohibit  over¬ 
lapping  of  the  spot  color  and  the 
black.  The  stereotyping  department 
of  the  newspaper  can  then  make  up 
two  casts  so  that  the  portions  which 
are  to  be  in  color  are  routed  from 
one  cast,  and  the  black  portions,  from 
the  other  cast. 

If  the  newspaper  does  not  print 


color,  only  one  cast  is  made  and  the 
entire  ad  is  printed  in  black.  In  either 
case,  the  mechanical  cost  to  the 
agency  is  reduced.  Of  course,  where 
color  overlaps,  two  electros  or 
are  necessary. 

Mr.  Farrar  predicted  that  if  this 
plan  for  color  standardization  h 
adopted,  newspapers  will  probably 
use  color  features  on  pages  opposite 
color  ads.  He  said  that  experience 
had  shown  that  color  ads,  to  ^  effec¬ 
tive,  must  measure  at  least  a  h^ 
page.  He  suggested  that  newspapm 
might  charge  rates  based  on  50%  over 
black  rates  for  a  half  page  of  color 
and  25%  over  black  for  a  full  color 
page. 

Raps  to  Use  Portfolios 

The  effectiveness  of  spot  color  and 
black  ads,  he  said,  depended  largely 
on  how  the  ad  was  planned.  If  the 
black  comes  out  over  the  color,  it 
kills  the  effect  desired.  The  portfolio 
shows  how  this  can  be  avoided,  and 
how,  to  prevent  overlapping,  allow¬ 
ance  is  made  for  the  sway  of  the 
presses. 

Mr.  Farrar  said  that  one  of  the  larg¬ 
est  newspaper  representatives  in  the 
country  had  ordered  Morrill  portfolios 
for  each  of  their  salesmen  to  cany 
around  to  help  sell  color  advertising. 

No  definite  plans  have  been  made  to 
introduce  the  system  in  New  Yorit 
newspapers.  There  is  a  report,  how¬ 
ever,  that  one  New  York  department 
store  has  $200,000  worth  of  color  ads 
ready  for  the  first  paper  to  take  that 
step. 

Mr.  Farrar  said  there  are  600  news¬ 
papers  in  the  U.  S.  which  can  cany 
one  color  and  black. 


Campaigns  and  Accounts 


CHRISTIAN  FEIGENSPAN  BREW¬ 
ING  CO.,  Newark,  N.  J.,  brewers  of 
P.O.N.  beer  and  ale,  announces  that 
1941  schedules  call  for  a  continued  use 
of  newspaper  advertising  as  the  back¬ 
bone  of  the  firm’s  promotion.  Sixty- 
nine  dailies  in  New  York,  New  Jersey 
and  the  New  England  states  will  be 
used  in  the  year-round  campaign,  sup¬ 
plemented  with  program  on  14  radio 
stations,  painted  bulletins,  24-shect 
posters  and  point-of-sale  material 
E.  T.  Howard  Co.  handles  the  account 

Edward  Berman,  advertising  man¬ 
ager  of  Brentwood  Sportswear  Milu 
Philadelphia,  announce  this  week  the 
appointment  of  J.  M.  Knorn  &  Com¬ 
pany,  of  the  same  city,  as  advertisim 
counsel. 

Canadian  Industries  Ltd.  have  jus 
released  an  advertising  campaign  d 
Canada  announcing  a  spring  pais' 
sale.  A  special  offer  on  Cilux  Enams 
gives  a  35-cent  size  can  for  15  cenC 
for  a  limited  time.  All  newspaper  ad¬ 
vertising  carrier  dealers’  names.  Tb 
agency  is  the  Toronto  office  of  the 
J.  Walter  Thompson  Co. 

Jim  Dale,  New  York  City  chain  o: 
men's  clothing  stores,  has  appointee 
Reiss  Advertising,  New  York  City 
Radio,  newspapers  and  direct  mail  t^ 
be  used. 

CoMEx  Wine  &  Spirits,  Inc.,  wil 
continue  its  New  York  newspape 
schedule  for  Fundador  Spanish  Brand 
through  April. 

The  Gillette  Safety  Razor  Co.  i 
planning  a  comprehensive  newspape 
campaign  to  be  released  soon  i 
Argentina.  This  will  supplement 
large  radio  schedule  already  unde 
way.  The  Buenos  Aires  office  of  ■ 
(Continued  on  page  14) 
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Sectional  Rates 
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EDITOR  &  PUBLISHER 


Asks  N.  J.  Press  abend 

^  Hallett  Abends  veteran  Far  Eastern 

II'aw  Noxxrc  correspondent  for  the  New  York 

ror  iJIOUUt?!  Times,  who  now  is  on  vacation  in  this 


TRANSFER  ABEND  Report  on  Competition  Laurence  Hills,  Paris 

Among  Newspapers  Herald  Editor, Dies 

Times,  who  now  is  on  vacation  in  this  Washington,  D.  C.,  April  1 — ^The  The  death  of  Laurence  Hills,  who 
country,  will  join  the  Washington  newspaper  publishi^  business  is  ^as  editor  and  general  manager  oi 
bureau  of  the  Times  April  20,  Edwin  competitive  only  “in  general,”  Dr.  the  Paris  edition  of  the  New  York 
L.  James,  managing  editor,  announced  Clair  Wilcox  declares  in  a  mono-  Herald  Tribimt 

from  1924  until 


AM  AM  country,  will  join  the  Washington  newspaper  publishing  business  is 

*  bureau  of  the  Times  April  20,  Edwin  competitive  only  “in  general,”  Dr. 

Trenton  N  J  March  31 _ News-  L.  James,  managing  editor,  announced  Clair  Wilcox  declares  in  a  mono¬ 
papers  m^U  plac^  more  emphasis  on  this  week.  graph,  “Com^tition  and  Mono^ly  m 

Kd  presentation  of  news  con-  ■  l^encan  Industry,  released  by  the 

cem  themselves  less  with  particularly  JoHll  M.  ToperS  Hcads  Temporary  National  Economic  Com- 

Mi^?told  mo^iJ^thS’l^rSenS^  Horida  DoUieS  “In  the  publication  of  newspapers, 

the  New  Jersey  Press  Association  at  St.  Augustine,  Fla.,  March  29-^ohn  u  » 

tfie  luncheon  session  of  their  85th  an-  m.  Tapers,  publisher  of  the  Talla- 
nual  meeting  at  the  Trenton  Coimtry  hassee  Democrat,  was  elected  presi- 

aub  today  dent  of  the  A^iciated  Daili«  of  ^  ^ 

“All  of  us  are  inclined  to  look  Florida  at  the  organization’s  annual  c^trolled  by  60  chai^  and  more  than 

around  for  the  exciting  things  of  spring  meeting  here  today.  He  sue- 

each  day,”  the  Governor  said.  “News-  ceeds  Herbert  M.  Davidson,  editor  of  the  ^unby  m  1940, 

papers  naturally  give  their  chief  at-  the  Daytona  Beach  News-Journal,  there  were  seven  with  a  smgle  pa^r 
tention  to  suesh  happenings.  It  seems  Thirty  editors  and  publishers  of  the  others  m  J^ch  aU  of  the 

to  me  that  this  often  leads  to  readers  state  attended. 


Laurenc*  Hills 


it  ceased  publi-  ! 
cation  two  days 
before  the  Ger¬ 
man  Army  occu¬ 
pied  Paris  last 
June,  was  an¬ 
nounced  in  Vichy 
March  28.  His 
age  was  61. 

Mr.  Hills,  who 
was  bom  in  Ne« 
York,  was  a 
newspaperman  in 
New  York, 


of  newspapers  seeing  their  community  Kirke  Simpson,  war  news  analyst  “^0^8  82  ciUes  with  mom-  Washington  and  Paris  since  1897.  After 

out  of  focus.”  for  the  Associated  Press,  was  princi-  P®P®”’  .*®/®  °"®  being  graduated  from  the  Staten  li- 

TTie  Governor  asked  editors  to  keep  pal  speaker  at  a  luncheon.  °  ,  ai  ®*.?.  ™ore,  Academy  and  Latin  School  at  the 

in  mind  that  most  newspaper  readers  Ellis  Hollums,  executive  editor  of  I®I  evening  paP®^  age  of  18  he  joined  the  reportorial  staf! 

have  not  mixed  in  all  walks  of  life  the  Miami  Herald,  was  elected  vice-  .^f®  ^®^®  °"®  ^  of  the  Morning  Sun. 

die  way  newspapermen  do.  “A  good  president,  succee^ng  Tapers.  Re-  ...  c  u  Was  Political  Writer 


have  not  mixed  in  all  walks  of  life  the  Miami  Herald,  was  elected  vice-  .^f®  ^®^®  °"®  ^  of  the  Morning  Sun. 

die  way  newspapermen  do.  “A  good  president,  succee^ng  Tapers.  Re-  +u  «  ij  Was  Political  Writer 

editor  should  be  sure  Aat  his  readers  elected  were  Jesse  M.  Elliott,  general  appeare  to  be^^^mp^tivr  Heaw  Although  he  covered  general  a»- 
are  educated  on  this  background.  manager  of  the  Jacksonville  Times-  ^^^rements  r^trict  the  e^  signments,  Mr.  Hills  preferred  political 


Ask.  Cfceck  of  Remora  Union,  treasurer,  and  V.  J.  Obemauer,  ^f  new  news  and  by  1904  was  assistant  to 

Lieutenant-Colonel  F.  J.  Pearson  Jr.,  Jacksonville,  secretary  and  gen-  asgo^iation  discourages  its  Edward  G.  Riggs,  the  Sun’s  chief 

•f  the  Army  General  Staff  spoke  at  8®^‘ .  ,  members  from  cutting  advertising  political  writer.  He  covered  major 

the  evening  banquet  of  the  meetmg.  ^e  ^sociation  voted  to  suwwrt  a  publishers  sell  papers  to  political  conventions  thereafter  and 

•^e  are  trying  to  house  and  train  an  legislative  ^  bill  which  would  uphold  j.gjjders  at  a  customST price,  in  1916  he  was  sent  to  Washington  to 

armv  ovemitfht”  Lieutenant-Colonel  a  reporters  right  to  withhold  sources  „  .  _,,_x  head  the  Sun’s  bureau  there. 


army  ovemighC  Lieutenant-Colonel  a  reporters  rigm  10  witnno 
Pearson  told  the  gathering.  For  this  of  confidential  information. 


But  newspapers  must  compete  with 
the  radio  and  other  media  for  adver- 


Mr.  Hills  remained  in  Washington 


reason,  he  said,  he  was  asking  the  ci  ns  .1*  ° tising  and  with  the  radio  and  papers  imtil  1919,  when  he  was  sent  to  Europe 

press  to  check  and  double-dieck  P  y  ®  ®  ®  ®  from  other  cities  for  circulation,  as  chief  correspondent  of  the  Sun’s 


press  to  cnecK  ana  aouoie-ciic.,1 
^very  rumor  about  the  army. 

A  report  from  the  European  news 


JSe  “CS  TJLp^The^BotU^^^  Although  the  price  at  which  they  sell  staff  covering  the  Versailles  peace 


is  rigid,  there  is  active  competition  in  conference.  He  accompanied  Pres- 


av-^AVA*,  ••wA..  - - , -  ^  Jll,,  X  4-*  rf  *ll»-  ^  aI  a]  *  UlCaC  Id  WUlllffRTtlXXUlI  All  v^wiaaca  «»a„wv^AAA4.»«AAAAwvA  a  Ava- 

front  was  presented  at  the  evening  s  ra  mg  ®  ^  the  quantity  and  quality  of  features  ident  Wilson  to  England,  Italy  and  Bel- 

session  by  Harry  Flory,  European  Abbott,  T^pa  Tnbune  r®®ture  jj  gj.^  offered  at  this  price.”  gium.  He  also  covert  the  opening 

manager  of  the  United  Press.  writer  was  award^  first  prize  for  the  -  of  the  League  of  Nations  in  Geneva. 

A  feature  of  the  luncheon  session  ^rd  o^tofy;aJ.®^Hrr2en%^wr^e  PACKARD  PREVIEW  When  Frank  A.  Munsey  bought  the 

lu  ^^'"'^Sron  S<S7^  a  rerL  o/  Sow  reSive  se^re  Detroit,  Mich.,  April  2-At  the  pre-  l^-^J^rk  Herald  in  1920  and  with  it 

Award  of  8100  to  Delmar  W.  Lipp  trainees  live  and  learn  at  Camp  view  of  the  1941  Packard  Clipper  over 

aeninr  in  the  Deoartment  of  JoumaL  Blanding  near  Jacksonville.  500  distributors  and  dealers  saw  the 

ism  at  Rutgers  University.  James  In  the  editorial  contest,  John  Kil-  new  inodel  for  the  first  time  along  ^  ^^^h  h^T  als^"SqtoS^^ 

K-amair  Tr  of  the  Trenton  Times  a  8ore,  Tallahassee  Democrat,  tied  with  with  about  50  Detroit  newspaper  rep-  j  “®  acquirea,  ana 

Sr  J’re^^St  of  tSr  iJssSton!  Le®  MorrU  of  the  St.  Petersburg  /n-  resentatives.  President  M.  M.  Gil-  ^he  Pans 

made  the  award  to  Lipp  as  the  student  Lambright  of  toe  man  and  W.  H.  Packer,  vice-presi-  PP  •  ■  a  ■ 


most  likely  to  achieve  a  successful  Tampa  Tribune  was  awarded  third  dent,  were  in  charge  of  the  preview  „  v  i,  -r  k 

neTsnaner  career  P"“  held  at  the  Book-Cadillac  Hotel  Tues-  until  1924  when  the  Nem  YotIc  Tnbuw 

Tim  ^me  of  toe  meeting  this  year  _  ^  ,  "  day.  This  was  the  fore-runner  of  . 

p?«idents  were  on  h^d  SuH  S  GoUimet,  DieS  run  ’through’  April  14.  The  newspa-  The  Herald  THhu.ne’e  Peris  editta 
to  receive  certificates  commemorating  G.  Selmer  Fougner,  57,  who  for  per  announcements  will  be  placed  by  Publication  untU  June  12, 

toelTformeV  activities.  y®ars  has  been  writing  the  column  Young  &  Rubicam  to  run  the  week  of  N^i  troops 

“Along  the  Wine  Trail”  for  the  New  April  20.  took  Pans,  later  toan  any  other  paper 

York  Sun.  died  at  the  Hotel  Shore-  ■  *^®  beleaguered  city, 

ham,  Washington,  April  2,  after  suf-  Fiv©  PhotOaS  Hurt  ^®  ^  Paris  where  he  remained 

fering  a  heart  attack.  He  was  on  his  w  .  m  i  a«  .  >1  after  suspension  of  the  paper. 


paper. 

Mr.  Hills  remained  in  those  posts 


Feeney,  Newark  Evening  News,  vice-  fermg  a  heart  attack.  He  was  on  his 
president  for  toe  daily  group,  Thomas  way  to  visit  a  son  at  Camp  Stewart 
C.  Summerill,  vice-president  for  the  Ga. 


In  toe  annual  election  of  officers  “Along  toe  Wine  Trail”  for  toe  New  April  20. 
Ray  D.  Gill,  of  toe  Dover  Advance,  York  Sun,  died  at  the  Hotel  Shore- 
was  named  president,  Patrick  M.  ham,  Washington,  April  2,  after  suf-  Five  ] 
Feenev.  Newark  Evening  News,  vice-  fermg  a  heart  attack.  He  was  on  his  w  •  m 


Five  Photogs  Hurt 
At  Ford  Strike 


weeklies,  Hugh  N.  Boyd  of  toe  New 


Detroit,  April  3 — Five  Detroit  pho- 
Mr.  Fougner,  who  had  international  tographers  were  injured,  one  badly. 


HEARS!  SUIT  RESUMED 

Los  Angeles,  April  1 — ^Trial  of  the 


Brunswick  Daily  Home  News,  secre-  reputation  as  a  gourmet,  started  his  in  the  melee  during  toe  first  strike-  stockholder’s  suit  brought  by  Samuel 
tary-treasurer.  newrspaper  career  in  1906,  working  in  shutdown  of  the  gigantic  Ford  Motor  Mann  against  Hearst  Consolidated 

"  « V  TTTVTritTA^WT  ^®'^  *^®  Company’s  River  Rouge  plant  Tues-  Publications,  Inc.,  seeking  an  account- 

DROPS  SUNDAY  EDITION  York  Herald.  Later  he  was  with  the  day,  Harry  Steiger,  Detroit  Free  m8  and  appointment  of  a  receiver, 
Kansas  City,  Mo.,  April  1— The  ^®W’  York  Press  and  in  1912  joined  Press,  was  struck  in  the  stomach  with  resumed  yesterday  after  a  10-monA 
Kansas  City  Journal  on  Saturday,  fbe  Sun,  remaining  for  five  years,  dur-  a  brick  and  knocked  unconscious.  As  recess  for  the  purpose  of  taking  addi- 
April  5,  will  combine  its  Saturday  mg  which  time  he  was  the  newspa-  he  fell,  his  fingers  snapped  toe  shut-  tion  depositions.  Some  testimony  was 
and  Simday  editions  into  a  weekend  P®r’s  general  European  manager.  He  ter  of  his  camera  and  he  scored  one  yesterday,  and  toe  trial  then 

issue  under  a  Saturday  date-line,  became  the  Sun’s  official  gourmet  in  of  toe  notable  beats  of  toe  strike  out-  recessed  until  Thursday,  when  it  will 


The  edition,  promoted  as  the  “Week-  Octo^r,^  1933 


break,  the  only  picture  of  an  officer  be  resumed  again  in  earnest,  with 


end  Feature  Journal,”  will  carry  all  Affectionately  known  as  “The  tumbling  from  an  injured  horse.  estimates  ranging  up  to  several 

of  toe  regular  Sunday  features  in-  Baron  ’  to  his  intimates  because  he  The  four  other  cameramen  injured  months  as  toe  time  required  to  pre¬ 
cluding  12  pages  of  comics  in  color,  bad  been  termed  toe  greatest  gourmet  were  with  Detroit  Times.  ®®"t  the  testimony  in  toe  involved 

two  pages  of  black  and  white  comic  m  America,  and  perhaps  abroad,  Mr.  Jack  Winer  was  beaten  when  he  ®a®®- 

strips  which  formerly  appeared  in  .>  identified  himself  for  tried  to  pass  through  a  picket  line,  " 

the  Saturday  paper,  and  two  pages  Whos  Who  as  a  newspaper  man.  although  he  carried  a  pass  signed  by  TUBBS  HEADS  ADMEN 
of  “Jimior  Journal,”  a  feature  for  II®  .I*‘®m  1917  to  1920  director  of  the  chief  of  the  Ford  organizing  com-  J.  W.  Tubbs,  advertising  manager 
boys  and  girls.  ibe  piiblicity  campaigns  for  the  TVea-  mittee  of  toe  CIO.  Winer’s  car  was  of  toe  Shawnee  (Okla.)  News  and 

No  change  has  been  made  in  toe  ^partment  of  several  Liberty  damaged  by  pickets.  Neal  Jacobs  of  Star,  was  elevated  from  toe  position 


present  home  delivered  price  of  15  Loan  drives, 
cents  a  week,  but  the  street  and  news-  n  wt 

stand  price  of  the  weekend  edition  has  liiAJNSViJOEAN 

been  reduced  from  the  former  Sunday  Peru  barred  toe  German 
price  of  10  cents  to  a  nickel.  agency  Transocean  from  oper: 


arives.  ^  the  Times  was  hit  on  toe  head  by  a  of  secretary  to  chairman  of  toe  ad- 

OTTQTQ  TP  &  B  TtT  bottle  dropped  from  an  overpass  vertising  managers’  department  of  toe 

1  James  McGarrigle  was  struck  with  a  Oklahoma  Press  Association  at  the 

Peru  barred  toe  German  news  steel  bar  and  Howard  Shirkey  was  spring  convention  held  March  23  in 
agency  Transocean  from  operations  beaten.  All  four  Times  men  remained  Oklahoma  City.  He  succeeded  Ted 


Brewster  Campbell,  executive  editor  in  that  country  April  1  on  toe  ground  tbe  job.  Tetirick,  Blackwell  (Okla.)  Daily 

of  toe  Journal,  said  no  staff  reduc-  that  its  dispatches  were  “spreading  The  Ford  strike  gave  newspapermen  Journal.  Bob  Lee  Kid,  Jr.,  Altus 
tions  were  contemplated  under  the  news  that  may  disturb  the  good  in-  from  Detroit  and  a  dozen  other  cities  (Okla.)  Times-Democrat ,  was  elected 
new  arrangement.  ternational  relations  of  Peru.”  some  trying  moments.  secretary  to  succeed  Tubbs. 
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The  Cleveland  2-in-1  Market  is  Working 
Top  Speed  Day  and  Night  on  Defense  Orders 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc, 


Already  approaching  the  billion-dollar 
mark  and  mounting  steadily,  defense  ap* 
propriations  for  this  important  industrial 
area  have  necessitated  a  production 
schedule  which  is  taxing  the  available 
man  and  machine  power. 


The  retail  sales-picture  is  just  as  glowing. 
1940  Ohio  sales  tax  figures  show  the  re¬ 
tail  sales  volume  for  the  Cleveland  2-in-l 
market,  consisting  of  Greater  Cleveland 
and  the  26  adjacent  counties,  was  $616,- 
364,020— 15 greater  than  in  1939.  And 
so  far  in  1941  sales  are  ahead  of  the  same 
period  in  1940. 


Here  is  a  huge  volume  of  business,  sur¬ 
passing  even  the  “prosperous  twenties” — 
a  new  and  greater  reservoir  of  income  to 
be  tapped  immediately.  It  can  be  tapped 
at  no  increase  in  sales-cost  through  the 
Cleveland  Plain  Dealer — the  one  news¬ 
paper  that  for  a  century  has  penetrated 
the  thinking  habits  and  influenced  the 
buying  habits  of  families  throughout 
Greater  Cleveland  and  the  other  141 
cities  in  the  Cleveland  2-in-l  market. 


m  ^ 

•• 


22.6% 

•f  Ohto‘1  Vataaa 


SnUTER  I 
6UVEUID 


\wtfS2S. 

14.0% 

•f  Ofcto't  Vslau 


RETAIL  SALES  VOLUME 


Tatal  1t40 

CMyabo^a  Cenaty - ( Cl* valand  I _ $3t1  J 1 0,772 

Ceii«N*«  (ad|ac**t  to  CUvcIand) . 23S,153,24t 

Hanilto*  Comity _ (CinciaMti)  _ 109,3S2,4S0 

Fraoklia  Co«aty . (ColumbMt)  ....  137,003,340 

UcotCooaty . (Tolodo)  .  100,043,409 

MootfOMory  Cooaty.  (Doytoo)  .  90,297,049 

SMinniit  Conaty . (Akron)  .  90,294,599 

Moboninf  Cooaty. ...  (Yonaoste wo)  ..  43,009,450 

Stork  Cooaty . (Coaton)  .  43,491,372 

Totol  for  oboyo  9  morkots . $1,347,107,740 

Grand  totol  for  ttofo . $1,700,074,190 


)  5.7% 

•«  OW*‘t  Valaai* 


SUMMIT 

COUNTY 

(AkTMl 


538)  ,21 0,772  $235,153,248  $95,296,599 


3.8% 

•f  OW*‘i  ValMi* 

3.8% 

•f  OW**i  VaiMM 

MAHONINB 

STARK 

COUNTY 

COUNTY ' 

(YMMMfltMWn) 

(CmImI 

• 

• 

$63,509,458 

$63,491,372 

TNI  eOMMCT  OLIVIUHD  MAOUT  $110,44 1, 440— 40%  OF  OMiO't  NHAIL  MARKIT 

In  the  above  chart.  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  bv  the  two  .shaded  bars. 
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EDITOR  &  PUBLISHER 


Press’  Role  in  Defense 
To  Occupy  ASNE  Meeting 


. . .  Advertisers  ■ . .  Advertising  Agencies  . , . 

Campaigns  and  Accounts  Advertisers,  Agencies 

continued  from  page  10  Media  Are  Listed 


CONSIDERATION  of  the  natkm’s  de¬ 
fense  effort  and  the  newspaper’s 
share  in  it,  highlighted  by  conferences 
with  Secretary  of  State  Cordell  Hull 
and  Director  of  Government  Reports 
Lowell  Mellett,  and  high  Army  and 
Navy  officials,  will  be  featiires  of  the 
19th  annual  convention  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 

Trtie'  ASNE  convention  will  be 
held  in  the  Willard  Hotel,  Washing¬ 
ton,  D.  C.,  April  17  and  18.  Although 
in  years  past  the  nation’s  editors  have 
met  in  the  National  Press  Club,  in¬ 
creased  convention  attendance  led  the 
ASNE  Board  of  Directors  to  shift  this 
year’s  meeting  to  the  Willard. 

To  Hold  Board  Eloctioat 
Shop  talks  on  purely  editorial  prob¬ 
lems  as  usual  will  have  a  prominent 
place  on  the  two-day  program,  with 
brief  talks  by  authorities  and  ample 
time  for  the  give  and  take  of  argu¬ 
ment.  The  convention  will  conclude 
with  the  annual  banquet  Friday  eve¬ 
ning. 

Five  places  on  the  Board  of  Direc¬ 
tors  will  be  filled  at  the  annual  elec¬ 
tion.  The  Nominating  Committee  has 
offered  the  following  10  candidates: 

E.  S.  Beck,  assistant  editor-in-chief 
Chicago  Tribune  (incumbent);  Sevel- 
lon  Brown,  editor.  Providence  (R.  I.) 
Journal  and  Evening  Bulletin;  Jona¬ 
than  Daniels,  editor,  Raleigh  (N.  C.) 
Newt  and  Observer;  Richard  J.  Finne¬ 
gan,  editor,  Chicago  Times;  Michael 
A.  (ik)rman,  editor,  Flint  (Mich.)  Daily 
Journal;  Alexander  F.  Jones,  manag¬ 
ing  editor,  Washington  Post;  Nelson 
P.  Poynter,  editor  and  general  man¬ 
ager,  St.  Petersburg  (Fla.)  Times;  Roy 
A.  Roberts,  managing  editor,  Kansas 
City  Star;  Arthur  J.  Sinnott,  manag¬ 
ing  editor,  Newark  (N.  J.)  Evening 
News;  Basil  L.  Walters,  editor,  Minne¬ 
apolis  Star-Journal. 

Directors  whose  terms  are  expiring 
are  Mr.  Beck,  up  for  re-election; 
Dwight  Marvin,  Troy  (N.  Y.)  Record; 
Hamilton  Owens,  Baltimore  Evening 
Sun;  Casper  S.  Yost,  St.  Louis  Globe- 
Democrat,  and  J.  N.  Heiskell,  Arkan¬ 
sas  Gazette,  all  retiring. 

Three  vacancies  on  the  Board  are 
regular;  the  other  two  are  caused  by 
members  filling  out  other  terms.  All 
elections  this  year  are  for  the  full 
three-year  term. 

Shop  Talks  Schadaled 
The  Nominating  Committee,  chair¬ 
maned  by  Stephen  C.  Noland,  Indian¬ 
apolis  News,  includes  Talbot  Patrick, 
Goldsboro  (N.  C.)  News-Argus;  Oveta 
Culp  Hobby,  Houston  Post;  B.  M.  Me- 


GROWING  SUMMER  SALES 


The  Miami  Herald  t  city  sone  sum¬ 
mer  circulation  in  1940  exceeded 
its  winter  circulation  during  the 
prosperous  season  of  1937-38. 

Story,  Brooks  &  Finley,  Rep. 


OVER  90%  COVERAGE  IN  CITY  ZONE 


Kelway,  Washington  Star,  and  John  S. 
Knight,  Akron  Beacon  Journal. 

Besides  the  candidates  named  by 
the  Nominating  Committee,  the  by¬ 
laws  provide  that  nominations  may  be 
made  from  the  floor.  Following  the 
election  of  directors,  the  new  Board 
meets  and  elects  president,  first  and 
second  vice-president,  secretary  and 
treasurer  from  its  own  membership. 

“What  Newspapers  Do  for  Their 
Communities,”  a  panel  discussion  led 
by  Mayor  James  Garfield  Stewart  of 
Cincinnati,  will  open  the  shop  talks 
Thursday  morning.  Ralph  Coghlan, 
St.  Louis  Post-Dispatch,  and  four  other 
editors  will  here  report  on  crusades 
for  better  city  government  their  news¬ 
papers  have  conducted. 

Preceding  this  panel,  Tom  Wallace, 
editor,  Louisville  (Ky.)  Times,  will 
make  the  traditional  address  of  the 
president. 

Following  luncheon  another  panel 
discussion  led  by  Professor  Peter  Ode- 
gard  of  Amherst  College,  will  be  held. 
This  will  deal  with  “The  Editorial  In¬ 
fluence  Today.” 

Ward,  Atkinson  to  Talk 

TTie  off-the-record  conference  with 
Secretary  Hull  is  scheduled  for  4  P.M. 
Thursday.  The  annual  Shop  Talk 
Breakfast,  with  Roy  Roberts  presiding, 
will  be  held  8: 30  Friday  morning.  New 
members  will  be  introduced  at  this 
meeting,  and  “Honesty  and  Good  Edit¬ 
ing  on  the  Sports  Pages”  will  be  dis¬ 
cussed  by  Arch  Ward,  Chicago  Trib¬ 
une,  and  Lloyd  Lewis,  Chicago  Daily 
News. 

Brooks  Atkinson,  drama  critic.  New 
York  Times,  and  Ralph  L.  Peters,  roto 
editor,  Detroit  News,  will  be  heard 
later,  and  the  rest  of  Friday  will  be 
devoted  to  war  coverage  and  defense. 

Friday  luncheon  speakers  will  be 
Major  General  Robert  C.  Richardson, 
Jr.,  head  of  Army  Public  Relations, 
and  Commander  H.  R.  Thursday,  head 
of  Navy  Public  Relations.  Ix>weU 
Mellett  will  give  his  off-the-record 
discussion  on  “Defense  and  the  Amer¬ 
ican  Press”  after  the  luncheon  Friday. 

ROTO  LINAGE  DOWN 

In  spite  of  a  21.3%  gain  in  local 
rotogravure  advertising  in  Febniary, 
total  newspaper  roto  linage  was  down 
36.5%  as  compared  with  the  same 
period  in  1940,  according  to  figures 
released  this  week  by  Kimberly-Clark 
Corporation.  Total  roto  linage  amoimt- 
ed  to  624,271  last  month,  a  decrease  of 
358,565  lines. 
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Stbombebg-Carlson  Telephone  Mpc. 
Co.,  Rochester,  N.  Y.,  has  appointed 
McCann-Erickson,  Inc.  to  handle  the 
advertising  of  its  radio  sets  and  sotmd 
systems.  The  account  will  be  handled 
by  the  McCann-Erickson  New  York 
office,  by  Gordon  E.  Hyde’s  group. 

To  celebrate  its  100th  anniversary 
Shetfield  Farms  Co.  took  a  full  page 
this  week  in  all  the  principal  news¬ 
papers  in  Greater  New  York.  N.  W. 
Ayer  &  Son,  Inc.  has  the  accotmt. 


Among  Advertising  Folk 

JOHN  D.  STAMM  has  joined  the  copy 

staff  of  Lord  &  Thomas.  Mr.  Stamm 
was  recently  employed  in  the  adver¬ 
tising  department  of  the  New  York 
Herald  Tribune  and  was  formerly  an 
attache  of  the  American  Embassy  at 
Moscow,  and  a  member  of  the  staff  of 
the  Hartford  Courant. 

Burt  Cochran,  formerly  a  General 
Foods  accoimt  executive  with  Benton 
&  Bowles,  has  been  apix>inted  co¬ 
manager  of  the  Los  Angeles  office  of 
McCann-Erickson,  Inc. 

Dana  H.  Jones,  head  of  the  Dana 
Jones  Advertising  Co.,  Los  Angeles, 
was  elected  chairman  of  the  Southern 
California  chapter  of  the  American 
Association  of  Advertising  Agencies, 
last  week.  Other  officers  are  Jack 
Smalley,  Batten,  Barton,  Durstine  & 
Osborn,  vice-chairman;  H.  E.  Cassidy, 
McCarty  Co.,  secretary  -  treasurer; 
Fred  M.  Jordan,  Buchanan  &  Co.,  and 
John  Weiser,  Botsford,  Constantine  & 
Gardner,  members  of  the  board. 


Advertisers,  Agencies 
Media  Are  Listed 

The  following  new  advertisers,  their 
agencies,  and  the  media  to  be  used 
were  listed  as  follows  this  week  by 
the  Standard  Advertising  Register; 

American  Export  Airlines,  Inc.,  25  Broad, 
way.  New  York  City — "American  Export  Air. 
lines” — W.  H.  Coverdale,  Pres.;  J.  R  Slater, 
Ex.  V.-P.;  J.  M.  Eaton,  V.-P.  Ch*.  Adr.— 
N.  W.  Ayer  &  Son,  30  Rockefdler  Plata, 
New  York  City — C  R.  Hoeen,  Acet.  Exec.— 
using  Newspapers,  Magazines  &  Trade  Papers. 

De  Muir  Products  Labs.,  140  Newbury, 
Boston,  Mass. — “Antiseptics  &  Cosmetics" — 
Wood,  Brown  &  Wood,  Inc,  209  Washing, 
ton,  Boston,  Mast. — T.  Seward  Burrowes, 
Acet.  Exec. — using  Newspapers,  Direct  by 
Mail,  Catalogs,  Radio  &  Window  Display. — 
Approx.  $8,000. 

A.  L.  Hansen  Mfg.  Co.,  5130  Ravenswood 
Ave.,  Chicago,  111. — “Hansco  Hand  Taeker” — 
J.  M.  Haggard  Adv.,  175  W.  Jackson  BWd., 
Chicago,  III. — using  Newspapers,  Magazines  & 
Trade  Papers. 

Moss  Brothers  Nut  Co.,  231  No.  2Dd, 
Phila.,  Pa. — "Chuck-E-Nut  Peanut  Butter  & 
Packed  Nuts” — Clements  Co.,  Inc.,  1601 
Chestnut,  Phila.,  Pa. — Robert  H.  Smith,  Acet 
Exec. — using  Newspapers,  Dealer  Helps  A 
Radiocasting. 

■ 

ROYAL  CROWN  ADS 

The  largest  newspaper  campaign  in 
the  Nehi  Corp.’s  hi^ry  broke  re¬ 
cently  on  Royal  Crown  Cola.  Some 
750  newspapers  are  being  used  for  two 
different  campaigns:  one  featuring 
comic  strips  and  the  other  carrying 
endorsements  by  Hollywood  movie 
stars.  The  Hollywood  copy  will  run 
to  500  lines  and  will  feature  the  slogan, 
“Best  by  taste  test.”  The  comic  strips 
will  be  in  black  and  white.  Both 
campaigns  vtill  nm  concurrently  for  33 
weeks.  A  comedy  radio  show  will  be 
aired  three  to  five  times  a  week 
over  more  than  292  stations. 


NATIONAL  REPRESENTAllllEV  KELLY  jMiTri  CO 


Carloadings  in  Youngs¬ 
town  were  up  50  per 
cent  in  January  and 
February  over  the 
same  period  in  1940. 
Advertisers  can  cover 
this  rich  and  busy 
district  only  with  the 

KELLY-SMITH  CO. 

National  Representatives 

New  York  •  Philadelphia  •  Atlanta 
Detroit  •  Boston  •  Chicago  •  Kansas  City 


How  Win 


LillybeUe^s 
Garden  Grow? 


Lillybelle’s  garden  is  an  annual  triumph 


Each  year,  as  she  learns  more  and  more  of 


what  and  how  to  plant  and  tend,  it  prospers 


more.  Her  horticultural  bible  is  the 


New  York  Herald  Tribune's  Annual  Garden  Section, 


which  blossoms  forth  early  in  March 


This  year,  she  noticed,  it  was  thicker  than  ever 


(32  pages)  and  carried  more  advertising  than  ever 


(18,000  lines  against  last  year's  14,000) 


If  you're  in  the  business  of  selling  anything  to  her 


or  the  hundreds  of  thousands  of  New  York 


homes-with-gardens  like  hers,  this  will  mean 


even  more  to  you  than  it  did  to  Lillybelle.  It  will 


mean  one  more 


householders  who  spend  more  on  their  homes 


more 


NEW  YORK 

Xctalb  ^Tribune 

24  HOURS  OF  WORLD  HISTORY 
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E  D  I -T  O  R  &-  P  U  B  L  I  S  H  E  R 


Utl^kt  S)<laa5 


THE  Katonah  (N.  Y.)  Record  editor¬ 
ializes  in  a  news  story: 
“Congressman  Joseph  W.  Martin, 
Jr.,  has  consented  to  continue  as 
chairman  of  the  Reoublican  National 


keep  within  his  engraving  budget,  the  scored  and  the  editor  had  written: 
Ogden  (Utah)  Standard  -  Examiner  “Set  this  in  BLACK  CAPS.” 
started  charging  $1  per  column  for  „ 

society  engravings.  The  society  UITOER  THE 

women  haven’t  seemed  to  mind,  and  the  Donora  (Pa.)  Herald- Republt- 
(This  column  is  dedicated  to  the  for  one-column,  $2  for  two-  •  j  u  u  u 

editors,  serving  as  a  suggestion  me-  column,  and  $3  for  three-column  cuts,  .  JONES  ^  —  Twin  daughters,  both 
dium  jor  fresh  treatment  of  news,  have  been  paid  cheerfully,  and  the  K^rls  ... 

City  editors  may  find  herein  ideas  for  “take”  keeps  the  cut  budget  within 
stunts,  unusual  picture  and  headline  bounds. 
treatment.  News  men  are  invited  to  ■ 

contribute  their  brain  children  One  Feature  on  Clubs 
dollar  will  be  paid  contribu-  jntrigxJED  by  the  name  Les  Ca¬ 
tion.  No  material  will  be  Returned.)  ^ercle  Canadian,  the  ^  ^ 

Southbridge  (Mass.)  Evening  News  Con^itt^.  .  .  .  He  is  an  editor  which 

Editopcxl  Contec;t  ^  started  a  daily  feature  on  how  local  explains  his  willingness  to  work  and 

THE  Haverill  (Mass.)  Gazette  has  clubs  derived  their  names.  The  re-  worry  without  pay. 

been  having  considerable  success  sponse  was  immediate  and  the  series  " 

with  a  reader  editorial  writing  con-  jg  going  strong  after  several  HERE’S  an  item  from  the  Mason 

test.  Five  dollars  is  offered  for  the  ^eeks.  Some  are  acrostics,  some  per-  (Mo.)  Transcript  which  called  for 

best  “Reader  Editorial  printed  each  tain  to  local  history,  all  have  a  human  apology; 

month — editorials  on  any  subject  and  interest  value.  Each  story  has  an  “David  Jones  christened  his  new 

within  400  words.  Editor  William  H.  italic  lead  asking  secretaries  of  or-  Ford  roadster  Sunday,  driving  to  St. 
Heath  reports  response  is  excellent  ganizations  to  write  in  and  tell  why  Louis  for  the  day.  He  was  accom- 
and  comment  encouraging.  He  says  it  their  club  selected  the  name  by  which  Pa^ied  by  Miss  Ruth  Smith,  also 
not  only  promotes  the  editorial  page  jt  is  known.  Football  Captain  Art  Thomas  and 

and  gives  the  reader  more  freedom  of  Miss  Anna  Lee,  who  occupied  the 

the  press  inasmuch  as  they  can  dis-  Readers  Supply  Photos  fumble  seat.” 

c£^  l^t* it  also  ^ives  the  edi^  a  Grand  Raptds  (Mich.)  Prws  in  dire  consequences  of  failure  to  get 

respite  from  editorial  writing  respon-  ,  ®  ®  license  as  told  by  Golden 

sibUities  once  a  month.  *  promotion  of  adverti^r  s  (Col.)  Jefferson  County  Republican: 

On  the  Gazette’s  editorial  and  fea-  **  “ 

ture  page  the  lead  par^graohs  of  the  Phonographs  of  Ae^elves  with  Aeir  ^orth  wearing  a  license  tag,  isn’t  it? 
regulL  feature  articlS  *  (National  "T  spnng  wardrobe.  At  Easter  time  ^nd  don’t  delay,  because  there  is  a 

Xligig,  Perconal  Health  Service,  Jhlf Tfer^st  Js" S'  arot'S 
^  About  Mauhatto,  etc.)  are  set  * 


Skott  “fakai. 


in  two-column  style  with  a  news 
headline  based  on  the  content  of  the 
syndicated  column.  Indented  into  the 
first  paragraph  is  a  one-inch  box  with 
two-point  rule  including  the  set  name 
for  the  feature  in  bold  face. 

■ 

Mot  Service 

A  NEW  Utah  mat  sersdee  has  been  .u  .  •  j. 

launched  on  a  co-operative  basis  by  ™  notation  an  editor  put  on  a 

Glen  Perrins,  managing  editor  of  Og-  f 'f®®, ^*^®  "^hich  con- 
den  (Utah)  Standard-Examiner,  and  nothmg  but  figures  was  under- 

Mark  Peterson,  managing  editor  of 


rabies  scare  through  Colorado  now, 
and  you  are  taking  chances  with  the 
city  dog  catcher  who  gets  a  rake-off 
for  catching  it” 


THE  COMPOSING  ROOM  of  the  _ , _ 

Mobile  Register  is  still  blinking  ter  3765-J.” 


THE  Mobile  Press  Register  creates 
something  new  in  animal  husbandry 
circles  with  this  classified  ad: 

“LOST — Black  brown  male  cow,  11 
months,  named  ‘Jim.’  Reward.  Dex- 


Editok  &  PuiLiSBEi  will  pay  $2.00  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


the  Salt  Lake  City  (Utah)  Deseret  fieprint  from  the  Elhobeth  DaUy  Journal, 
News.  Pictures  are  obtained  in  ad-  March  1, 1941. 
vance  whenever  possible  and  the 
papers  take  turns  making  engravings, 
so  that  expenses  are  shared  and 
the  photos  “break”  on  the  same 
day. 

Last  week  there  was  a  double  kill¬ 
ing  in  the  Ogden  area  and  the  same 
day  a  slaying  and  an  arrest  in  Salt 
Lake  City — so  that  each  paper  made 
its  own  engravings  and  exchanged 
mats  via  the  one-hour  bus  service  be¬ 
tween  cities.  The  two  editors  propose 
to  branch  out  with  their  Standard- 
News  photo  service,  or  perhaps  be 
“adopt^”  by  the  regional  Associated 
Press  bureau.  At  any  rate,  cut  bills 
are  being  halved  by  the  two  papers. 


U.  S.,  BRITISH  WORK 
EXCEEDS  $62,000,000 

Total  of  Defense,  War  Ckintracts  in  This 
Area  May  Top  $100,000,000  in  Few 
Months,  Chamber  Says— Payrolls  Soar. 


Charge  for  Cuts 
WHEN  calls  for  society  cuts  became 
too  numerous  to  allow  the  editor  to 


BALTIMORE 


National  defense  contracts  aggreyt^ 
^awarded  dir*’^ 


/  umotT'T’' 


A  Gain  of  13,116 
Over  March  Year  Ago 

SUNDAY  219,862 

A  Gain  of  19,157 
Over  March  Year  Ago 

EvaryHiinq  in  BaHimom 
RnvolvM  Around 

THE  SUN 


SUNPAPERS 


ay 

UMM 

-  - 


A  GOOD  Market  always 
A  BETTER  Market  today 

ELIZABETH 
New  Jersey 


Secure  your  share  of  this  greatly 
increased  spending  power  through 
the  ELIZABETH  DAILY  JOUR¬ 
NAL  —  the  only  newspaper  that 
gives  adequate  coverage  in 
Elizabeth  and  the  13  adjoining 
communities  comprising  the 
“EJizaheth  Market  Area.” 


Clf^abetl)  iDurnd 

ELIZABETH.  N.  J. 

Camplel*  delnil*  furnblied  apoD  roquMl  or  throagh  ear  Betional  reprraentetlTe. 

CHAS.  H.  EDDY  CO.,  INC.  MEW  YORK  —  BOSTOW  —  CHICAGO  —  ATtAWTA 


.  .  .  humor  froirTthe 
army  by  a  youth 
who  is  in  the  army! 


ie  ML  fltlsHs 

Volunteer  Private 
207th  Regiment 
Camp  Stewart,  Ga. 


YOU  cannot  help  but  feel 
the  realism  of  this  new 
half-page  comic.  You  sense 
immediately  that  here  is 
the  authentic  army  humor. 
It’s  the  newest  thing  in 
comics  .  .  .  fits  into  your 
comic  or  magazine  section 
in  colors  ...  or  makes  an 
ideal  half-page  feature  for 
your  Saturday  paper  in 
black.  Proofs  are  ready. 
May  we  send  them  to  you 
without  obligation? 


)  (yyyifyti'icrjM: 


NE  UL»  VOPK 


CLE  ve  LAND 

SAN  FRANCISCO 
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Part  of  a  Series  of  Promotional  Advertisements  Recently  Used  on  the  First  Page  of 


J 


^tiening 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Through  the  Years 


Fifty  years  ago  The  Evening 
Star  delivered  to  its  sub¬ 
scribers.  a  little  8-page  paper 
with  24  or  25  columns  of  news 
at  10  cents  a  week.  Now  the 
average  size  of  the  paper  is 
40  pages  with  150  columns  of 
news,  pictures,  features,  etc., 
and  is  delivered  at  the  same 
price. 

Then,  as  now,  The  Evening 
Star  was  sold  on  the  street 
and  at  newsstands  at  3  cents 
a  single  copy. 

Yesterday’s  Circulation 
Wed.,  March  12,  1941  *168,772 
Wed.,  March  13,  1940  *158,477 

Increase _ _ _  10,295 

Yesterday’s  Advertising 

(Local  Display)  ^Ines. 
The  Evening  Star _  30,342 


2d  Newspaper _ 15,164 

3d  Newspaper _ 12,604 

4th  Newspaper _ 12,054 


fleet  of  Advertising 

Advertising  has  an  effect  on 
our  daily  lives  and  habits.  It 
enables  us  to  know  about  and 
buy  new  things.  This  stimu¬ 
lates  business  and  carries  us 
forward  to  higher  standards 
of  living.  The  cost  of  all  ad¬ 
vertising  is  only  about  3  per 
cent  of  all  consumed  products. 


Yesterday’s  Advertising 

(Local  Display) 

Lines. 

The  Evening  Star _  32,795 

2d  Newspaper _ 164191 

3d  Newspaper _ 15367 

4th  Newspaper _ 13,938 


Yesterday’s  Circulation 

Wed.,  March  5, 1841. ..*167,925 
Wed.,  March  6,  1940... *158,095 

Increase _  9,830 


THE  STORM 


storm  or  no  storm.  The 
Star’s  fleet  of  71  city,  suburban 
and  rural  trucks  covered  yes¬ 
terday  afternoon  and  evening 
approximately  4,700  miles 
without  accident  and  prac¬ 
tically  on  schedule  to  deliver 
The  Evening  Star  to  its  hun¬ 
dreds  of  carriers,  distributors, 
newsstands  and  newsboys. 


Yesterday’s  Circulation 
Friday,  March  7, 1941. .*166,150 
Friday,  March  8, 1940..*157,635 

Increase _  8,515 


Yesterday’s  Advertising 
(Local  Diiplay) 

lilacs. 

The  Evening  Star _  73,293 

2d  Newspaper _  39,791 

3d  Newspaper _  30,701 

4th  Newspaper.. ..p _ 19,178 


The  Economics 


Of  a  Free  Press 

A  newspaper  is  sold  to  the 
reader  at  far  less  than  cost, 
as  it  receives  from  the  adver¬ 
tiser  the  greater  portion  of  its 
revenue. 

Advertising  not  only  insures 
mass  distribution  of  goods  but 
makes  possible  the  great  cir¬ 
culation  of  a  free  press  at  a 
nominal  cost  to  the  public. 

Yesterday’s  Advertising 
(Local  Ditplay) 

Lines. 

The  Evening  Star _ 56,416 

2d  Newspaper _  26,866 

3d  Newspaper _ 24,717 

4th  Newspaper _ 14,995 

Yesterday’s  Circulation 

Thurs.,  March  6, 1941  ..*168,165 
Thurs.,  March  7, 1940.. *158,363 

Increase _  9,802 


Cost  of  Selling 


Research  shows  that  the 
money  spent  for  all  advertis¬ 
ing  probably  amounts  to  less 
than  3%  of  all  the  money  paid 
by  consumers  for  finished 
goods.  Advertising  reduces  the 
unit  selling  cost  by  greatly 
increasing  the  number  of  units 
sold. 

Widely  advertised  products 
are  usually  the  best  and  truth¬ 
ful  informative  advertising  is 
of  great  service  to  the  buyer. 

Yesterday’s  Advertising 
Local  Display 

'  Lines. 

The  Evening  Star _ 32,619 

2d  Newspaper _ 17,305 

3d  Newspaper _ 15,533 

4th  Newspaper _ 12,468 

Yesterday’s  Circulation 
Tues.,  March  4.  1941..  168,109* 
Tues.,  March  5>  1940..  158,037*^ 

Increase  _ 10,072 


Stylish  Women 

American  women  are  the 
best-dressed  women  in  the 
world,  because  on  even  the 
smallest  of  incomes  they  can 
afford  reproductions  and  adap-  | 
tations  of  the  best  in  fashions. 

Advertising  of  *  the .  mer¬ 
chants  in  The  Star  with  at¬ 
tractive  illustrations  shows 
the  latest  styles  and  creates 
distribution  at  low  cost. 

Yesterday’s  Advertising 
(Local  Display) 

The  Evening  Star _ 30,811 

2nd  Newspaper _ 12,619 

3rd  Newspaper _ 11,688 

4th  Newspaper _ 10,617 

Total,  3  other  papers,  34,924 
Yesterday’s  Circulation 
(The  Evening  Star) 

1941  _ _ _ *168,510 

1940  - *158.816 

Increase  _  9,694 


Few,  if  any,  newspapers  in  the  United  States  cover  so  thoroughly 
such  a  highly  productive  market  for  advertisers  at  so  low  a  cost. 

For  nine  consecutive  years  The  Star  has  carried  the  greatest  amount 
of  advertising  of  any  newspaper  in  the  United  States. 

I 

•RETURNS  FROM  NEWSSTANDS  NOT  YET  DEDUCTED  AND  NO  SAMPLES  INCLUDED  IN  THE  CIRCULATION  FIGURES  SHOWN  ABOVE 


18 


EDITOR  <S  PUBLISHER 


PACA  to  Announce 
Full  Time  Director, 
3-Year  Program 

May  1  Set  by  Don  Belding. 

Coast  Association 

President 

Advancement  of  the  Pacific  Adver¬ 
tising  Chibs  Association’s  program  on 
behalf  of  advertising  to  the  second 
phase  was  announced  by  Don  Beld¬ 
ing,  association  president  and  vice- 
president,  Lord  &  Thomas,  Los  An¬ 
geles,  In  ^leaking  last  week  before 
the  Advertising  Club  of  Oakland. 

This  new  phase  of  the  movonent 
whidi  Mr.  Bdding  described  as  *Hhe 
advancement  of  business  <  program” 
will  come  May  1  with  the  securing 
of  a  full  time  director,  he  said. 
Simultaneously,  a  three-year  program 
will  be  outlined.  No  d^ision  has  as 
yet  been  made  on  the  director,  but 
be  will  be  selected  by  the  PACA 
directorate. 

First  fliQse  Underway 

The  first  phase  of  the  program, 
which  was  first  announced  in  Eoiroa 
ft  PcBLXSBDi’s  story  on  the  Pacific 
Coast  AAAA  convention  last  fall,  is 
now  well  under  way,  Mr.  Belding  re- 


EDITOR  &  PUBLISHER 
CALENDAR 

April  7-9 — Institute  of  Con¬ 
sumer  Education,  third  national 
conference,  Stephens  College, 
Columbia,  Mo. 

April  9 — Managing  editors  of 
Associated  Press,  tristate  meet¬ 
ing,  Sioux. CHy,  Iowa. 

April  11-12 — Allied  Daily 
Newspapers,  spring  meeting, 
Longview,  Wash. 

April  11-12 — Missouri  Press 
Assn.,  short  course,  photography 
and  photoengraving.  School  of 
Journalism,  University  of  Mis¬ 
souri,  Columbia. 

April  15-16 — New  York  State 
Circulation  Managers  Assn., 
semi-annual  meeting,  Arlington 
Hotel,  Binghamton. 

April  17-18 — American  Soci¬ 
ety  of  Newspaper  Editors,  an¬ 
nual  convention,  Washington. 

April  17-19  —  University  of 
Oklahoma,  annual  short  co\u^ 
in  photography,  Norman. 

April  18 — National  Industrial 
Advertisers  Assn.,  midwest  Re¬ 
gional  Conference,  Hotel  Sher¬ 
man,  Chicago. 

April  19-26 — National  Garden 
Week,  General  Federation  of 
Women’s  Clubs,  Washington, 
D.  C. 


Herald  Tribune  to 
Mark  Centennial 


the  terms  of  the  sale,  the  Herald  wn 
ribune  to  incorporated  into  the  masthead  to 

,  -  form  the  Herald  Tribime.  The  pres. 

itenniOl  ent  official  address  of  the  paper  fa 

Q  230  West  41st  Street.  It  is  the  num- 
contvnued  from  page  9 

he  mechanical  depart-  Stoeet  ^ant  to  W25. 

nrked  at  the  World’s  The  New  York  Tribune,  Inc.,  mm 


first  year  to  the  mechanical  depart¬ 
ment,  later  worked  at  the  World’s 


Fair, ’and  to  January.  1940,  joined  the  He^d  Tribune;  the  Ports  HcmM, 
dty  stall  as  reporter.  The  following  (^pation  of 

Jime  found  him  to  England  covering  ti>»  I 

the  war.  He  returned  to  New  York  T^une  Syndi^te,  and  tb. 


Dec.  23.  Champion  of  the  British  war 
effort,  young  Reid  has  been  busy  lec¬ 
turing  on  affairs  abroad  since  1^  re¬ 
turn  to  this  country. 

Another  “first”  on  toe  Tribune  rec- 


Herald  Tribune  News  Service. 

Officers  of  New  York  Tribune,  Inc, 
are,  to  addition  to  Ogden  Reid,  who 
is  president;  Helen  Rogers  Reid,  fint 
vice-president;  Howard  Davis,  busi- 


ord  books  is  that  it  was  toe  first  news-  m^ger  and  second  vice-pred- 
paper  published  by  a  stock  company,  ^ent;  A.  W.  MUler,  treasurer,  and 
On  Jan.  1,  1849,  Greeley,  a  firm  be-  , 


liever  to  association  ownership  be¬ 
cause  of  its  socialistic  appeal,  distrib- 


The  Herald  Tribune  will  mark  the 
centennial  of  the  Tribune  April  u 


uted  toe  stock  among  the  paper’s  with  its  regular  Sun^ 

employes  and  all  workers  were  placed  ®d^ons  a  sp^  black-Md-whhe 
on  a  salary  from  editor-in-chief  down  aacbon  that  review  toe  gim 


to  a  printer’s  devil. 


news  events  of  the  century  and  the 


Whitelaw  Reid  was  nominated  for  ^ 

the  vice-presidency  by  toe  RepubU-  ,  Tribune  advertising  pobey 

can  Party  to  1892.  In  1896  he  went  to  t^®  “cbo"  represente  anotoer  de- 
London  as  special  Ambassador  at  toe  *®  P®P®>:-  ^^tead  of  so- 

Diamond  Jubilee  of  Queen  Victoria;  advei^ing  for  its  pag^  . 

to  1898  he  was  to  Paris  as  a  member  ^  chief  execuUves  of  busine. 

of  the  Peace  Commission  which  firms  over  Mrs.  Reids  signature, 
brought  toe  Spanish-American  War  ^ 


to  a  close;  to  1902  he  represented  toe 
U.  S.  again  at  the  coronation  of  Ed- 


“We  want  to  inform  you  that  there 
will  be  no  soliciting  of  advertirisf. 


vealed.  Each  dty  to  toe  Coast  asso-  _  _  _  _ 

dation  has  set  up  and  begun  work  200  AttGIld  PNPA 

along  seven  lines.  This  activity  is  mf--* 

through  the  efforts  of  committees  on  MeCnOmCal  meet 
schools,  education,  consumer  move-  Allentown,  Pa.,  April  1 — A  record- 
ment,  speakers  bureau,  legislative,  breaking  attendance  of  more  than  200 


w'ard  VH;  and,  finally,  to  1906  he  ^  particular  ^casion  we  fed 
formaUy  ended  his  journalistic  career  Aat  whatever  advertemg  is  mdudd 
to  becoming  Ambassador  to  toe  Court  ^  R^®.  should  come 

of  St.  James’s.  Whitelaw  Reid  died  at  ^h®  mitiative  of  busmess  itself. 


publidty  and  membership. 


75  on  Dec.  15,  1912. 

Foaadad  Syndieot*  la  1914 

The  Tribune  formed  its  own  news- 


PLAN  WEEKLY 

Staff  members  of  the  former  White 


newspaper  mechanical  men  and  sup-  paper  syndicate  to  1914  and  many  Plains  (N.  Y.)  Daily  Reporter  will 


Friendly  discussions  with  teachers,  P^y  company  representatives,  marked  celebrities,  later  to  gain  greater  fame,  publish  the  White  Plains  Review,  t 

formation  of  consumer  councils,  *®  mechanical  conference  of  toe  made  their  syndicate  debut  under  weekly  scheduled  for  April  10. 

studies  of  presentations  on  behalf  of  Pennsylvania  Newspaper  Publishers  Tribime  copyright  lines.  - 

advertising,  cooperation  with  Better  Association,  held  at  toe  Americus  In  1914,  the  motto  “First  to  Last, 

Business  Bureaus  on  legislation,  Hotel  and  at  toe  plant  of  toe  Allen-  the  Truth:  News,  Editorials  and  Ad- 

speeches  before  commerce  and  adver-  toion  Call-Chronicle  newspapers  to-  vertisem«its”  was  adopted.  Later  that  I  llB  wUll  rUDIISIIcS  IflOlC 

Mn«coc  general  publicity  and  fi®y  “'R  yesterday,  as  toe  most  sue-  year  toe  paper  took  a  bold  step,  an- 

promotion  and  campaigns  for  ex-  cessful  ever  to  be  held  by  toe  PNPA.  nounctog  that  henceforth  it  would  UfAiJCUVC  CIIAC 

pended  memberships  are  among  toe  Methods  of  improving  mechanical  guarantee  its  readers  “absolutely  WIIMril  J  j||IJr 

activities.  facilities  and  discussions  on  effective  against  loss  or  dissatisfaction  through  ^  iiiw  ^ 

“Our  plan  is  based  upon  funda-  plant  operation  filled  a  two-day  the  purchase  of  any  wares  advertised 
mentals,”  Mr.  Belding  said.  “To  have  »chedule  devoted  to  problems  of  to  its  columns.”  AnVFDTIflllA 

good  public  relations,  you’ve  got  to  riereotyptog,  pressroom  management,  pillars  of  the  Tribune  AI/wLKI  lAlllV 

clean  your  own  house — ^toen  invite  photography  and  ^oto-engraving,  since  1918  has  been  Helen  Rogers  — i— — I 

people  to  inspect  it  The  house  of  '  operatic^.  Reid,  Ogden  Reid’s  wife.  She  chose 

business  and  advertising  is  clean.  We  R*®  convention,  the  Call-  advertising  when  she  joined  toe  paper,  from  Department  Stores 

have  nothing  to  conceal.  All  we  want  pmomcle  open^  its  modem  plant  personally  solicited  ad  accounts  for  tbon  anu 

to  get  over  is  toe  truth.  It  is  well  inspection  dunng  toe  two  days,  several  months,  then  became  adver-  *  P  /  Y 

known  that  to  make  friends  you’ve  “'R  conventions  sessions  tistog  director.  She  is  a  vice-presi-  New  York  newspaper, 

got  to  be  a  friend.”  were  held  to  toe  coifference  room  at  of  fifew  York  Tribune,  Inc. 

The  task  was  described  as  that  of  The 'Tribune  occupied  its  new  build-  « 


known  that  to  make  friends  youve  ““  ®  sessions  tising  director.  She  is  a  vice-presi- 

got  to  be  a  friend.”  were  held  to  toe  comerence  room  at  (jgnf  of  New  York  Tribune,  Inc. 

The  task  was  described  as  that  of  w  The 'Tribune  occupied  its  new  build- 

bringing  a  thorough  understanding  of  ^  ^  “  1923  on  West  40th  Street.  It 

the  economics  of  advertising  to  stu-  ^  °"®  *®  employ 

dents,  educators,  consumers  and  legis-  c  fR®  gravity  system  of  production, 

lators  “who  bear  toe  toock  of  sub-  ITie  'Tribune  purchased  the  Herald 

versive  intent.”  toe  from  Frank  M^sey  on  March  19, 

Advartislaq  Coatribatas  Services  meeting  wiU  be  carried^  in  nex\  week’l 


dents,  educators,  consumers  and  legis-  “ 

UtoTS  “who  bear  toe  shock  of  sub-  5  i 

”  wclcomed  delegates  to  the  m 

^  -  ,  the  opening  session.  (Detai 

Advertlslaq  Coatribates  Services  meeting  wiU  be  carried  in  ne 

Advertising  has  been  singled  out  Equipment  Review  Section.) 
for  attack  because  it,  as  the  voice  of  a 

business,  contribute  three  very  Cpv  MEETING 
fundamental  services  to  our  economy.  i:,  ,  ,  Uvvx 

Unless  these  three  are  eliminated,  he  .  ^^re^orn  of  toe  pre^  is  vastly  more 


said,  the  American  system  of  living  is  'fPortant  to  the  public-the  average 
relatively  secure  from  elements  who  foots  the  bills 


Sales  Manafiement’s 
I  ncome-Sales 
Index  predicts 


would  socialize  toe  state.  ^d  decides  about  wars— than  it  is  | 

“Advertising  inures  to  .Ammca  a  g°enerd  manage?  anTTdito^Tf'Th;  N  6W  BOClf  OPCl 

frw  press  and  free  expression  through  Texarkana  Gazette  and  News,  told  a 
radio  and  other  m^  by  enabling  gigma  Delta  Chi  regional  convention  fc. 

toe  press  ^d  ratoo  to  remam  solvent,  at  Dallas  March  29.  “That  freedom,” 

Without  Hus  solvency,  our  freedom  he  declared,  “does  not  include  any  ,  .  ,  ^  ^ 

<rf  press  and  sp^  would  evaporate  right  to  make  life  miserable  for  any- 

almost  overmght.  Wi^ut  a  free  one,  but  it  does  include  a  responsi-  2n<l  In  Ainerlco 

pre^  you  know  as  weU  ^  I  that  we  bUity  to  let  the  public  know  the  truth  Mav 

wotod  be  m  the  hands  of  tyr^te  m  about  what  is  happening  everywhere.  ^ 


Itt  In  New  England 
2nd  In  America 
for  May 


30  days.  A  well  informed  public  is 
America’s  greatest  security. 


I  think  toe  newspapers  are  living  up 
to  that  duty.”  C.  Joseph  Snyder, 


“But,  advertising’s  greatest  value  to  vice-president  and  general  manager 
our  economy  is  its  contribution  to  of  the  Dallas  Journal,  and  James  Roe- 
improved  standards  of  living  of  all  buck,  publicity  director  and  joumal- 
the  people  by  enabling  the  economies  ism  instructor  at  East  Texas  State 
ot  mass  production  and  its  attendant  Teachers’  College,  were  made  mem- 
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(“Register  City”) 

AN  IDEAL  TEST  MARKH 

•  32  Townships 

•  84,831  Families 

•  Compact 

•  Convenient 

•  Conclusive 

For  Further  Details, 
Write  for  Brochure 
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New  Haven,  Conn. 


lower  prices.” 


bers  of  the  professional  chapter. 


•,  VITAMINS  for  public  morale!  Vitimins  for  invest¬ 
ment  morale!  Vitamins  for  America’s  defense  and  growth! 

The  most  important  single  producer  of  these  vitamins  is 
the  Construction  Industry. 

Construction  is  all  of  us.  It  is  a  family  planning  its  new 
home.  It  is  a  bank  making  a  loan.  It  is  a  plumber  installing 
a  bathtub.  It  is  a  steel  worker  battering  a  rivet  head.  It  is 
an  artist  designing  a  wall  paper. 

Construction  is  still  a  community  effort,  working  in  its  birth¬ 
place,  improving  its  birthright.  Construction  is  local  in  its 
bigness.  National  only  in  its  forthright  American  character. 

There  is  no  man,  woman  or  child  or  business  whose  daily 
life  is  unaffected  by  Construction.  More  money  finds  its 
way  into  completed  Construction  than  all  other  forms  of 
investment  combined. 

Without  benefit  of  ballyhoo.  Construction  is  hammering 
out  its  gigantic  emergency  defense  job  of  two  and  a  half 
billion  dollars.  And  without  pausing  in  stride  its  leaders 
are  carrying  forward  America’s  permanent  line  of  defense — 
home-building. 

The  miracles  of  Construction  are  legion.  Time  may  march 
in  measured  tread  but  Construction  whips  it  through  a 
century  in  six  weeks.  Rushing  rivers  require  eons  to  cut 
through  a  mountain  range.  Construction  needles  the  solid 
rock  and  pushes  its  rivers  through. 

Construction  is  more  than  a  brilliant  way  of  overcoming 
the  obstacles  of  nature.  It  is  the  mighty  tide  of  America. 

L _ 


Initiative,  freedom,  opportunity — these  are  the  real  vita¬ 
mins  of  Construction  and  of  all  American  industry.  They 
provide  the  driving  force  for  the  individual  to  go  ahead — 
achieving  for  himself  and  at  the  same  time  contributing 
to  the  welfare  of  his  neighbors. 

Construction  is  a  many-sided  industry.  It  has  a  direct  relation  to 
your  community  no  matter  how  big  or  how  small  or  where  located. 
For  an  illustrated,  high-lighted  story  of  the  whole  industry,  see  the 
32-page  supplement  now  appearing  in  Nation’s  Business.  If  you  are 
not  a  subscriber,  send  10  cents  for  reprint  of  "The  Case  for  Construc¬ 
tion.”  Or  better  still,  send  25  cents  for  a  full  copy  of  the  April  issue. 

WHAT  HELPS  BUSINESS  HELPS  YOU 

★ 

This  message  is  published  by 

NATION’S  BUSINESS 

It  is  the  30th  of  a  series  contributed  toward  a  better 
understanding  of  the  American  system  of  free  enterprise. 


IN  CONCRETE 
AND  STEEL 


VITAMINS  i 


20 


EDITOR  6.  PUBLISHER 


*  E  D  I 


A  STRIKE  WAVE? 

LEN'DeCAUX,  publicity  director  of  the  C.  I.  O., 
is  trying  to  convince  his  fellow  unionists  that 
the  daily  newspapers  of  the  country  are  trying  to 
build  up  a  “strike  wave”  as  a  means  of  fanning 
public  resentment  against  organized  labor.  Ac¬ 
cording  to  his  column  in  Union  News  Service,  the 
publishers  have  ordered  the  collection  and  promi¬ 
nent  display  of  all  news  affecting  labor,  so  that  a 
lot  of  “little  strikes”  are  built  up  in  the  public  eye 
to  disturbances  of  major  proportions. 

We  wonder  what  Mr.  DeCaux  would  consider 
Si  “big  strike,”  if  he  classes  as  “little”  the  disputes 
at  Bethlehem,  Milwaukee,  Detroit,  Johnstown, 
and  so  on,  plus  the  suspension  of  work  by  the 
bituminous  miners.  And  we  also  wonder  whether 
a.ny  strike  affecting  the  production  for  defense  can 
l)e  called  “little”  or  unimportant. 

We  have  seen  absolutely  no  evidence  that  the 
newspapers  have  overplayed  the  strike  stories,  or 
engaged  in  any  conspiracy  against  organized  labor. 
Editorial  comment  has  been  critical  of  some  strike 
tactics,  but  we  have  seen  again  and  again  warn¬ 
ings  couched  in  the  friendliest  language  that  the 
course  now  being  followed  by  parts  of  organized 
labor  are  likely  to  bring  about  drastic  regulation. 
We  have  seen  in  no  newspaper  approval  of 
measures  which  are  being  discussed  on  street  cor- 
jiers,  in  commuter  trains,  and  even  in  the  halls  of 
Congress — measures  which  might  well  be  the  pre¬ 
lude  to  dangerous  revolution  in  this  country.  The 
press,  far  from  inflaming  public  sentiment,  seems 
to  us  to  be  supplying  the  factor  of  common  sense 
and  cool  reasoning  that  has  been  lacking  in  the 
conduct  of  many  on  both  sides  of  the  widespread 
controversies  in  industry. 

IMPORTANT  TAX  RULING 

THE  United  States  Board  of  Tax  Appeals,  by  its 

ruling  establishing  the  value  of  minority  shares 
in  the  Times-Mirror  Company  of  Los  Angeles,  has 
set  up  standards  that  have  long  been  needed  in 
the  newspaper  field.  Its  valuation  was  in  line 
with  the  figures  suggested  by  the  conservative 
experts  who  testified  both  for  the  taxpayer  and 
for  the  government,  the  men  who  have  had  cur¬ 
rent  experience  in  the  management  of  newspapers. 
It  was  less  than  25%  of  the  value  origindly  de¬ 
manded  by  the  Commissioner  of  Internal  Revenue. 

It  is  not  often  that  newspaper  securities  come 
before  taxing  bodies  for  appraisal.  Disputes  over 
such  values  are  comparatively  rare,  so  that  a 
large  body  of  accumulated  knowledge  for  the 
guidance  of  appraisers  is  non-existent.  Standards 
which  can  be  applied  to  the  valuation  of  enter¬ 
prises  in  which  the  bulk  of  the  assets  are  tangible 
are  almost  useless  in  the  appraisal  of  newspapers, 
in  which  much  of  the  value  rests  upon  the  good¬ 
will.  The  latter  is  subject  to  many  influences, 
favorable  and  otherwise,  which  can  quickly  and 
radically  change  the  value  and  earning  power  of  a 
newspaper  stock. 

Several  factors  appear  to  have  moved  the 
board  to  accept  the  value  of  $1,100  per  share  for 
the  minority  block  in  the  Times-Mirror  Company. 
First,  it  was  a  minority  holding,  and  therefore 
worth  less  per  share  than  an  amount  of  stock 
which  would  carry  control  of  the  company.  Sec¬ 
ond,  the  board  recognized  the  prospect  that  radio 
competition,  much  higher  taxes,  higher  wages  and 
material  prices  all  made  the  future  of  dividends 
on  such  shares  doubtful. 

While  it  is  difficult  to  set  up  any  formula  which 
can  apply  to  any  and  all  newspaper  appraisals,  it 
•seems  to  us  that  the  board  was  on  solid  ground 

’  when  it  accepted  the  testimony  of  experts  that  a 
stock  ought  to  be  worth  about  10  times  its  earn- 

1 _ 


Therefore  thus  saith  the  Lord;  Ye  have  not 
hearkened  unto  me,  in  proclaiming  liberty,  every 
one  to  his  brother,  and  every  man  to  his  neighbour: 
behold.  1  proclaim  a  lih°>''y  for  you,  saith  the  Lord, 
to  the  sword,  to  the  pestilence,  and  to  the  famine; 
and  I  will  make  you  to  be  removed  into  all  the 
kingdoms  of  the  earth. — Jeremiah  XXIV:17. 


ings  for  a  given  recent  five-year  period.  That  is  a 
far  cry  from  the  extravagant  valuations  of  a 
decade  or  so  ago,  but  it  recognizes  the  actualities 
of  newspaper  publication  today. 

STRAW  IN  THE  WIND 

A  PROPOSED  RULING  by  the  Federal  Com¬ 
munications  Commission  may  have  significant 
angles  for  the  future  operation  of  radio  stations 
by  newspapers.  Two  applications  were  filed  with 
the  Commission  for  broadcasting  privileges  in 
Jacksonville,  Ill.  One  was  filed  by  the  publishers 
of  the  two  local  newspapers,  the  other  by  a  group 
without  newspaper  associations.  The  newspaper 
group  was  better  financed,  but  otherwise  the 
capacity  of  both  groups  to  render  public  service 
was  considered  equal  by  the  Commission.  Its 
proposed  finding,  against  the  newspaper  applicant, 
favored  the  other  group  on  the  ground  that  “there 
will  be  added  to  the  Jacksonville  area  a  medium 
for  the  dissemination  of  news  and  information  to 
the  public  which  will  be  independent  of  and  afford 
a  degree  of  competition  to  such  other  media  in 
that  area.” 

Editor  &  Pubusiier  does  not  contend  that 
newspapers  should  be  guaranteed  even  the  shadow 
of  a  monopoly  over  local  communications.  We 
do  believe  that  the  Commission’s  reasoning  over¬ 
looks  some  extremely  important  aspects  of  pub¬ 
lishing,  especially  in  a  small  city.  For  more  than 
20  years,  the  trend  in  cities  of  all  sizes  has  been  to 
fewer  and  fewer  newspapers.  The  reason  has 
been  usually  that  the  business  community  has  not 
been  willing  to  pay  for  the  duplicated  services  of 
com]}etitive  dailies.  In  many  cities  and  towns  the 
amount  that  the  merchants  could  afford  to  spend 
for  advertising  space  was  ample  to  support  one 
newspaper  set-up,  but  inadequate  when  split  be¬ 
tween  two.  That  situation  has  not  been  improved 
by  radio  competition,  and  it  most  certmnly  will 
not  be  improved  by  the  Commission’s  proposed 
ruling. 

While  we  do  not  believe  that  the  U.  S.  Govern¬ 
ment  should,  or  could,  attempt  to  insure  the 
economic  well-being  of  any  private  enterprise,  we 
do  believe  that  it  ought  not  to  take  active  steps 
for  the  injury  of  any  enterprise.  It  is  altogether 
likely  that  the  creation  of  radio  competition  will 
react  badly  upon  the  Jacksonville  newspapers, 
because  it  is  not  probable  that  the  addition  of  a 
broadcasting  station  to  the  available  media  will 
noticeably  increase  the  amount  of  business  done 
by  local  stores,  nor  the  total  amount  of  money 
they  will  spend  for  advertising.  That  may  appear 
to  be  a  sordid  commercial  view  of  a  situation  that 
the  Commission  considered  on  broader  lines,  but  it 
is  entirely  a  practical  view.  Besides  the  ability  to 
serve  public  interest,  convenience  and  necessity, 
it  is  important,  we  think,  that  the  Commission 
consider  the  potential  available  revenue  for  a 
new  station,  and  take  no  step  that  will  reduce 
the  ability  of  a  newspaper  to  render  services  that 
the  radio  cannot  perform  for  the  community. 


JUSTIFIEp  COMPLAINTS 

THE  Atlanta  Constitution  and  Atlanta  Journal 
are  indignant  at  the  treatment  accorded  re¬ 
porters  and  photographers  who  covered  the 
arrival  of  Earl  Browder  in  the  city  to  begin  his 
penitentiary  term.  Two  guards,  believed  to  have 
been  members  of  the  U.  S.  Marshal’s  staff  in 
New  York,  the  newspapers  declared,  appeared 
with  Browder  on  the  train  platform.  Cursing 
and  using  obscene  language,  they  waved  black¬ 
jacks  at  the  newspapermen,  and  attempted  to 
prevent  the  making  of  any  pictures  of  their 
prisoner,  whose  face  was  entirely  covered  by  a 
handkerchief. 

As  the  Constitution  observed,  the  people  have 
absolutely  no  confirmation  of  the  official  word 
that  Earl  Browder  has  actually  entered  the  prison. 
The  white  mask  presumably  covered  the  features 
of  the  convicted  Communist,  but  no  one  except 
the  guards  can  say  with  certainty  that  the  masked 
man  was  indeed  Browder.  While  it  is  fantastic 
even  to  suggest  that  it  might  not  have  been  Brow¬ 
der,  there  have  been  so  many  strange  and  fan¬ 
tastic  features  of  his  movements  during  the  past 
few  years  that  the  possibility  of  last-minute  mon¬ 
key  business  has  to  be  considered. 

We  can  conceive  of  no  public  purpose  that  was 
served  by  this  curious  consideration  for  this  par¬ 
ticular  convict.  He  is  an  avowed  enemy  of  this 
nation’s  system  of  government,  and  he  both  used 
and  abused  his  privileges  as  an  American  citizen 
to  further  his  party’s  program  against  our  insti¬ 
tutions.  His  guilt  was  established  by  a  fair  trial, 
and  the  fact  that  he  was  at  last  beginning  to  serve 
the  punishment  decreed  by  the  court  seems  to  us 
to  have  been  news  of  first  importance.  It  was 
news  that  the  Federal  officers  should  have  helped 
the  papers  to  get  as  a  part  of  their  duty.  Their 
contrary  actions  and  their  general  demeanor  to¬ 
ward  the  newspaper  people  constitute  a  breach 
of  duty  that  merits  a  stem  rebuke. 

Officers  of  the  Department  of  Justice  have 
frequently  taken  hostile  attitudes  toward  news¬ 
papermen  and  women,  and  shown  what  ought  to 
be  regarded  as  undue  tenderness  for  the  enemies 
of  society  in  their  charge.  It  isn’t  a  healthy  state 
of  mind  and  it  smacks  strongly  of  the  arrogant 
and  heavy-handed  methods  of  the  dictators’  secret 
police.  It  doesn’t  belong  in  this  country,  and  we 
believe  that  the  Attorney  General  ought  to  say  so 
publicly. 

"BARON"  FOUGNER 

WE  DONT  KNOW  whether  many  new.si)aj»crs 
have  found  space  for  daily  columns  on  the  art 
of  fine  eating  and  drinking,  two  fairly  important 
phases  of  life  in  by-gone  days.  The  New  York 
Sun  has  published  such  a  column  since  the  rejjcal 
of  Prohibition  and  probably  has  drawn  from  it  a 
reader  response  equal  to  that  of  any  other  de¬ 
partment  in  the  paper.  The  reason  was  in  the 
personality  and  the  editorial  skill  of  the  omniscient 
G.  Selmer  Fougner  under  whose  by-line  it  has 
appeared  daily  until  his  sudden  death  this  week. 

“Baron”  Fougner  won  his  honorary  title  when 
he  was  on  the  Paris  Herald  40  years  ago.  He  was 
accustomed  to  roll  up  to  work  in  a  barouche.  He 
dressed  for  all  occasions  and  was  generally  the 
arbiter  elegantiarum  of  his  young  cronies. 

His  column  was  written  for  the  reader,  without 
regard  to  advertising  volume.  It  was  an  advocate 
of  good  taste  and  temperance,  and  in  its  choice 
of  language  and  classic  embellishment  it  exempli¬ 
fied  its  own  teachings.  There  never  have  been 
many  “Baron”  Fougners  in  American  newspaper 
life,  and  the  loss  of  the  prince  of  all  of  them  is 
worth  a  tear. 
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Paxil  S.  Huber,  president  of  Nor- 

folk  .Newspapers,  Inc.,  publisher  of  FOLKS  WORTH 

the  Norfolk  (Va.)  Ledger-Dispatch  irM'^XXrrKTO 
S?  Vtr^niaTi- Pilot,  is  on  a  toxir  oi  JxWKi/-WlllVJf 
Mexico. 

n  w  .1  j  *  ,  I.  H.  MACDONALD,  adve 

Lee  B.  Wood,  executive  editor  of  t.. 

the  New  York  World-Telegram,  and  ^  annnint^.H  manao^r 
Mrs.  Wood  are  touring  the  Southwest  Arivor  ^ 

on  vacation.  Mr.  Wood  is  exoected  Tit  . _ 

back  at  his  desk  around  May  i.  r  °n  1  ^ 


Beginning 
Sunday, 
April  27 


PERSONAL 

MSmON 


FRANCIS  S.  MURPHY,  general  man¬ 
ager,  Hartford  Times,  is  chairman 
of  the  Connecticut  Division  of  the 
New  England 
Air  Cadet  Com- 
which  re- 
cently  made 
plans 

fresher  courses” 
through  which  V 
school 
graduates  seek- 
to  enlist 
the  U.S.  Army 
Air  Corps  may 
their  edu- 
cational  require- 

ments.  F.  S.  Murphy 

GeorgeBacker,  _ ,  _ _ _  _ _ _ _ --r _ _ _ 

publisher,  New  York  Post,  was  named  of  the  Montreal  advertising  sales  office  later  switched  to  the  advertising  staff 
by  Governor  Herbert  H.  Lehman  of  the  Southam  Newspapers  from  -  -  — 

March  29  to  a  sp?cial  committee  to  where  he  will  return  to  the  Tribune, 

eradicate  what  I^hman  call^  “un-  j„  ^  p  Weyand,  whose  appoint- 

pardonable  defeatism  m  failmg  to  advertising  manager  for 

prevent  discrimination  agamst  em-  ^,0  Hartford  Times  has  been  an- 
ploj^ent  of  varioiis  mmority  groups  j,y  Manager  Francis 

in  defense  mdustries.  g  Murphy,  has  been  associated  with 

Roger  H.  Ferger,  assistant  pub-  the  Times  for  38  years.  He  succeeds 
lisher,  Cincinnati  Enquirer,  was  a.  G.  Berglxmd.  Mr.  Weyand,  pro- 
named  one  of  five  judges  who  are  to  motion  manager  for  the  past  several 
determine  seven  winners  among  136  years,  will  continue  to  supervise  pro- 
Ohio  cities  in  the  Department  of  High-  ixiotion  work,  Mr.  Murphy  said. 

ways  all-Ohio  trtdfic  safety  contest  T^  a  j  u  • 

,  ^  Don  W.  Anderson,  business  man- 

■  ager  Wisconsin  State  Journal,  Madi- 

W.  L.  McT'ivish.  editor,  Vancouver  Wis.,  has  been  elected  vice-pres- 
(B.  C.)  Daily  Province,  is  now  at  ident  of  the  Madison  Art  Association. 

Washin^n  D  C.,  to  write  a  series  .j.  g 

of  articks  for  the  SouAam  Press  on  ^eLand 

the  part  being  taken  m  the  present  pj^ 
war  by  the  United  States. 

.  „  .  uis  u  tr  j-  Lieut.  Col.  Walter  P.  Burn,  presi- 

A.  M.  Brayton.  publisher,  Madison  ,  ,  Walter  P  Burn  &  Associates 

Wisconsin  State  Journal,  has  resigned 

his  honorary  colonelcy  on  the  military  .’  ^  *-2 

staff  of  Go^  Julius  P  Heil.  in  protest 

to  the  Governor’s  current  sUnd  on  to  Washmgton  where  he  is 

eUa,  assigned  to  staff  duty  with  the  Chief 

mttere  of  the  state  conservation  com-  chemical  Warfare  Service.  The 

°  ■  .  IS  .  ^  J  active  direction  of  Walter  P.  Bum 

A.  L.  Glasmann.  publisher,  Ogden  Associates,  Inc.  will  be  taken  over 
(Utah)  Standard-Examiner ,  hM  been  jjy  ^le  vice-president,  William  Noble. 

ZT^alvf  “  P“^  K  B.  “Gene”  Carrigan,  assistant 

_  advertising  manager  of  the  Norfolk 

(Neb  )  News  for  the  last  six  years, 
ton  (Vt.)  Free  P’-e.^s  ai^  an  air  <»rps  been  named  advertising  manager 

veteran  of  the  World  War,  has  been  j^e  Fremont  (Neb.)  Morning 

appointed  Vermont  State  chairman  of  He  succeeds  Bob  Chappel. 

the  New  England  Flymg  Cadet  Com-  x  n  »»  rr-  t  i  ..  j 

J.  C.  McKinney,  formerly  connected 

_  ■  ^  „  , ,,  ,  ,  with  the  Chattanooga  News,  is  now 

Cj^s  M.  DolbE^e,  publisher  and  j^dvertising  director  of  the  Polish 
Gardner  Campbell,  mana^ng  editor,  newspaper.  Everybody’s  Daily  in  Buf- 
Wakefield  (Mass.)  Daily  Item,  spoke  h.  Y 

at  the  appreciation  dinner  given  100  ’  _ 

Wakefield  newsboys  by  the  Green- 

wood  Community  Athletic  Association  If  -  ^^H|||||||||||[||||te 
in  Wakefield  March  27. 

Philip  S.  Marden,  president  and 
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In  The  Editorial  Rooms 


gLPZAN 


and  the 

Sahara 

princess 


Protector  of  a  royal  desert  cara¬ 
van  is  Tarzan — a  caravan  whose 
most  precious  loot  is  Ta'ama, 
princess  of  the  Sahara.  To  safe¬ 
guard  her  life  and  loveliness, 
Tarzan  pits  all  his  courage  and 
cunning  against  the  renegade 
Sergeant  Ramba,  deserter  from 
the  North  African  fighting  forces, 
chief  of  a  bandit  horde,  self- 
styled  Emperor  of  the  Mountains. 


Edgar  Rice  Burroughs  writes  at 
his  best  in  this  next  sequence  of 
the  Tarzan  color  page.  Would 
you  like  to  see  proofs? 
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managing  editor  of  the  Manhattan  the  army  and  is  now  serving  at  Camp  cepted  a  job  as  reporter  on  the  Lean. 
PERSONAI5  (Kan.)  Chronicle.  Lee,  Va.  A.  J.  Foglietta,  Record  re-  entoorth  (Kan.)  Times. 

continued  from  page  23.  Walter  S.  Flitcraft,  of  the  sports  de-  Poster,  has  returned  to  work  ioUow-  John  McGaw,  who  joined  ^  Clevt- 
■  partment,  Newark  Evening  News  re-  ^8  a  six-months  leave  of  absence  lond  News  in  1925  as  sketch  and  as> 

Charles  Broughton,  editor,  Sheboy-  t^^ed  April  1,  rounding  out  a  'half  because  of  illness.  signment  artist,  recently  was  named 

gan  (Wis.)  Daily  Press,  has  under-  century  of  newspaper  writing  and  ed-  William  C.  Langzettel,  of  the  Asso-  cartoonist  for  the  News, 

gone  a  second  operation  at  a  Sheboy-  iting.  His  newspaper  career  began  in  ciated  Press  staff  in  Portland,  Me.,  Louis  R.  Bums,  formerly  with  the 

gan  hospital.  He  had  been  confined  1891  in  Oak  Park,  Ill.,  when  he  be-  and  Mrs.  Langzettel  are  the  parents  Berlin  (Wis.)  Evening  Journal,  has 

to  a  local  hospital  since  early  March  came  suburban  correspondent  of  the  of  a  daughter,  Rose,  their  third  child,  been  appointed  news  editor  of  the 

and  had  undergone  his  first  operation  Chicago  Times-Herald  while  in  high  John  Young,  reporter,  Bucyrtu  (O.)  Wf^twatsoa  (Wis.)  News  to  succeed 

around  the  middle  of  the  month.  school.  In  1900  he  became  telegra^dt  Telegraph-Forum,  left  March  31  to  I^®ve  Rowe,  resigned. 

Maj.  John  Knowles  Gowen,  Jr,  for-  editor  of  the  old  Philadelphia  North  join  the  editorial  staff  of  the  Colum-  Fred  Elridge,  Los  Angeles  Times 
merly  for  several  years  managing  Americon  and  later  worked  with  the  bus  Ohio  State  Journal.  He  is  being  police  reporter  on  leave  as  a  reserve 

editor,  Boston  Sunday  Advertiser,  re-  Hearst  organization  in  New  York,  the  replac^  by  Richard  L.  Tracey,  re-  officer  at  Ft.  Ord,  has  been  promoted 

ported  for  duty  last  week  to  the  Office  old  New  York  Globe,  the  New  York  porter,  London  (O.)  Madison  Press,  to  a  first  lieutMiant  rating.  He  h 

of  the  Chief  of  the  Air  Corps,  War  Sunday  Times,  and  went  to  the  New-  ^  McGehee  former  editor  Menard  serving  as  public  relations  officer  at- 

Department,  Washington.  He  will  be  ark  News  in  1924  and  had  been  in  the  joined  the  San  An-  Cached  to  Headquarters,  Seventh  Divi- 

^  j  sporting  department  there  ever  since.  Evenir^  News  copy  desk,  sue-  “on. 

Robert  ^throne  h^  l^n  named  Edwin  A.  Lahey,  Chicago  Daily  ceeding  Ben  Harrell,  resigned.  Harold  Yudain,  formerly  editor  of 

assistant  to  Herbert  Hollmger,  new  ^^^^s  reporter,  is  now  located  in  Kenneth  W.  Meckstroth,  police  re-  Jhe  late  He>^ood  Broun’s  Nutmeg. 

____  .  DTniTTCUTnj  Washmgtom  D.  C.,  m  imtional  labor  ^  Charles  W.  Westiake,  lomed  the  Greimioich  (Conn.) 

EDITOR  &  PUBLISHER  news  reporter  for  the  DaUy  News.  Columbus  Time  as  a.  reporter.  His  brother,  Ted 

Beery  SesarUf  Simee  1N4  Hugh  M.  Durigan,  formerly  night  Ohio  State  Journal  to  join  the  army  Yudain  is  managing  editor,  and  Bemie 

T.,  John  O.  Thisler  has  replaced  Rob-  reporter. 

Trtbune,^and  recenUy  with  Crawford  as  managing  editor  of  Lance  Connery,  Ottama  Journal  re- 

TWt«  Petmua:  CoGtmtt  CeortVktei  the  Wuhing^  Post  has  jom^  fte  Abilene  (Kan.)  Daily  Reflector.  Porter  has  accepted  a  reportorial  job 

Tb«  itolrbR  k  ^tlSHER  COMPANY  I«c.  «>Py  desk  staff  of  the  Philadelphia  y,  . .  ^‘tl^  the  Toronto  Star.  Ian  Sclanden 

Jams,  w«o«  Evening  Public  Ledger.  Bown^Ctneintmh  Times-  ^  position  as  maritime  news 

Jamu  WsHurr  Btowa,  Ja,  _ .  a  t  -i.  ,  i  Star,  was  re-elected  president  of  the  d__  j 

C>ABLuT.&TVABT7VVMnMr  Robert  A.  Lenihan,  formerly  editor  FAiinra  nf  ntiin  in  editor  for  the  Canadian  Broadcasting 


EDITOR  &  PUBLISHER 

Beery  Se»er4my  Simee  IBM 


t  EDITOR  k  PUBnSHER  COMPANY  1 
Jamu  Waiobt  Baowm,  Prnidist 
Jamu  WBHurr  Btowa,  Jslf  itr-PruUm 
Cbablu  T.  Stvaat,  Trrenrtr 
HoaBBT  U.  Baowm,  Stcrtlary 
Cteerel  QfUet: 

SavAatstAtli  Floor  Old  Timet  BuOding 
1  StfoM  and-  Broadway,  New  York  Gtr,  N. 
Ttitekimts; 

BRraat  >-3062.  SOBaTMSd,  3065  and  305B 


Robert  A.  Lenihan,  formerly  editor  editor  for  the  Canadian  Broadcasting 

of  U,.  y.^(N,Y,)  Graph..,.,  ^ 


now  with  the  Woehrle  News  Service, 


were:  Gene  Moore,  Dayton  Journal, 


easd  Btiae.  and  BnmW^  York  aty,  N.  Y.  New  York  City.  ^jarold  Johnson,  Newark  Advo-  Edv^  Copps,  former  editor  of  the 

BRyant  B-B062.  tOR  BO^  3065  and  3050  Byron  Herbert,  Jr,  copy  editor,  St.  cate,  vice-presidents;  George  Smalls-  Timmins  Daily  Press,  is  working  for 

A  Nswwi^aa  roa  Makaai  or  NawtPAeaat  Louis  Globe-Democrat,  was  inducted  yged,  Columbus  Dispatch,  treasurer,  d*®  Ottawa  Journal, 

kxrem  T.  Roa^  SJitor;  WABaan  L.  Baatm,  into  military  service  March  26.  and  F.  J.  Starzel,  chief  of  the  Associ-  — — — 

WAr«Sf^Itai»ar’4^Jiri!w*SitoIrs^^  Gerald  L.  Johnston,  member  of  the  ated  Press  in  Ohio,  secretary.  Wedding  Bells 

editorial  staff  of  the  Jackson  (Mich.)  Frank  Pace,  day  city  editor,  Nor-  “TTri - - 

famm  WamT  Baow, Ja,>..*to*;7cnAaL..  T.  Citizen  Pat^t  and  a  captain^  the  folk  Virginian-Pilot,  a  lieutenant- 

Stwabt.  Gm/rW  Uenetfr  mni  ^dvtrtinnt  Dirrcter;  Jackson  Unit  of  the  Reserve  Officers  colonel  in  the  111th  Field  Artillery,  Atlanta  Constitution,  to  Mrs.  Jewel 

Jouasb^sshst,  Umkrtint  and  hstmtlMauattr;  Association,  has  been  summoned  for  National  Guard  recentlv  wac  call(>d  Trout,  Constitution  coimtry  circula- 

Gbobob  H.  Stbats.  Cwntaftoa  A/aaor/r;  Louii  A.  j  .  a  e  a,  iti-  u  tii  »»  i  ivaiionai  ouara,  recenuy  was  caiiea  aai-_a 

Fmctaime,  CUsri/Ud  Mrnnmtft;  John  JoHNioMg  duty  at  Scott  Field,  Ill,,  May  1,  into  active  service.  tion  department,  in  Atlanta,  Ga,, 

Ww/w/a/  Mtmyir. -  - ^ - -  James  F.  Chambers,  Jr.,  city  editor,  Bums  Bennett  citv  editor  Mineral 

DaIIa.  (Tex.)  Jo«rw.l,  wffl  become  DoUy  iX"' to  Pet. 

^  Telephone  publicity  director  of  the  Dallas  Cham-  signed  to  accept  a  similar  post  with  "®“Cmght,  of  the  reportorial  staff, 
tefbua.Ao.  Bai  Uiie,  Gnereu..  aad  of  Cfommerce  April  4,  resi^ng  the  Pine  Bluff  (Ark.)  Commercial.  Si^^rf^N^C 

JemMsiUiiv,3eof/mUMieAtceuJwtnuf,Ta.DMr~  position  With  the  Journal.  Cham-  Stan  Kennon  former  snorts  editor  "ickory,  N.  C. 

bers  suc^_Andrew  DeShong,  for-  W.  T.  Sitiington,  former  managing 


UaiCACO  bubbau.  kii  London  immenut  end  Acn-  ,  .  ...  ...  ai.  t  ^ 

4m  BniUint,atia  North  Miokiten  Jrtnnt,TA.T)nu.  his  position  With  the  Journal.  Cham- 
'!*"  »  Gaoaoa  A.  BaAjnaaauBc.  Editor,  bers  succeeds  Andrew  DeShong,  for- 

Habbt  K.  Blacb,  AiotTtinnt  Rtyrtimtetar.  'Ti.,/.,  Ur.-.,1A 


IT  kI  bJ^  - uwio  nuv..™  x^.bAAcw  Neioport  Nctos  (Va.)  Times-Herald.  ^  w™er  managing 

1.  Ce,.  (WipLow:  ^^I^rter,  reportorial  staff  of  the  filter,  Little  ^k(fi^k)  Detnocm, 

whois  eai^theChamb^ofCom-  Richmond  (V a.)  News  Leader.  ^  Crawford. 

B667;  Rbb  Tatlol  1216  SortSHoSert  BonL  merce  to  become  a  member  of  the  ^  ,  March  21,  at  Little  Rock. 

ilyhoii^  TOP —  - ^ ^  Dublic  relations  denartment  of  North  Dan  T.  Kelliher,  city  editor,  Kan-  ,  ■irxx-/i  n-enr..:,..,  t-  au..  hi—. 


public  relations  department  of  North  c'lY 

American  Aviation,  Inc.  f®*  Journal,  is  n 

w<j-jat>ai.i  t  u  home  from  an  operation, 

Edward  A.  Batchelor,  Jr.,  a  member  ^ 


March  21,  at  Little  Rock. 


peeifit  Coeit  Jdotrtuini  tbtfrriodolomtt  Duwcaw  A, 
Scon,  J/ttIf  BuiUint,  San  Frandteo;  Tataphooa, 
kttar  13B3;  and  PaiUT  Biaaau,  fPttUm  PecHu 
MmOdint.  Loa  Aagalaa,  Tdaphona  Proapact  6319. 


Per  Edftrm  Corrrtyendmt:  Hawb  1 
e-o  Oaaka  Mainichi,  Otaka,  Japan  and 
P.  O.  Boa  107,  Chang  Rl^  China. 
DnpLAT  Aovaanaino  rataa  affactim 
16a  par  agata  Una  or  aaria-  ol  inaertii 


j-ecui  A.  XACAAlllCA ,  A;1LV  ITUALUA,  XAIA,*-  v  n _ «  m  _  T  A  xX  AT 

/-..a  t  I  •  •  _  A  J.  Ferd  Browning,  Jr.,  of  the  New 

York  bureau  of  thf  Associated  Press, 


Edward  A.  Batchelor,  Jr.,  a  member  oi^AaA*vyA.  to  Miss  Ruth  K  Phares  of  Valley 

t  r-,^r-  Of'f  aa  of  the  Detroit  News  sports  staff,  who  lotematioi^  Bend,  W.  Va.,  at  the  Little  Church 

Urtoa,  Bada,  Umdoo,  hagiai^.  _  has  volunteered  for  the  army  and  is  News  Service  staff  member  at  Harris-  Around  the  Comer,  New  York, 

m  !”■*»*«»«  to  enter  service  April  7,  was  a  guest  P®->  State  House  duty,  has  March  15. 

P.  O.  Boa  107,  Chang  ICIng,^ShtBa.  Jamm  Sb«w,  honor  at  a  party  planned  by  his  sendee.  Jo-  Thomas  Doyle  Vautour,  Augusta, 

Displat  Aovaanaino  rain  affactiTa  Dae.  1.  1937  colleagues  March  27.  Mph  Bai^s,  United  Press  Stan  mem-  correspondent  for  the  United 

BB.  par  Un,  or  aa^  ol  .u^s  aa  fe^a  Sandahl,  stotehouse  reporter  at  Press  and  Boston  papers,  to  Mia 

Sbaa  lAj^toTiwa  Timca  TiiDw  Tim  Lincoln,  Neb.,  for  the  Associated  *0^®”*'^®  service.  Amelda  Baron,  state  house  employe, 

— V - mta  .“JSST  aann  aiaw"  Press,  has  been  transferred  to  Wash-  Quincy  Scott,  cartoonist  for  the  recently. 

Kp5  S  164  I  *^1  m  I  •]”  ington,  D.  C.,  as  regional  reporter  for  ^land  Oregonten  since  IMl,  has  Goodenough,  Winter 

KPAga  IBB  88  72*  68*  M*  67  the  Nebraska  area  He  is  succeeding  been  called  to  active  duty  m  the  army  «a^u  x-ptnui  uuuucuuuk^,  wuaw 

H  Paia  M  65  ■  47*  44*  41*  17  m  u  «  n  fi  4  ^cceeomg  lieutenant-colonel  Mid  his  nlace  “P°rts  editor  and  ski  columnist,  Boston 

^aia  42  88  28*  B6«  24*  22  Capt.  Clark  H.  Galloway,  former  man-  as  a  iieuten^t  colonel  ma  nu  piaw  v  Erening  American,  to  Ml« 

Thaatagla  caluma  fa>y-two  lina  raw  lAwcanlai  a^g  editor  of  the  Counril  Bluffs  ^  Ae  Ore^nian  wUl^  teken^  Viola  ^nnert  Jf  Winchester,  Mass.,  at 

^onparml,  a  reserve  officer,  who  Franconia  Notch,  N.  H.,  recenUy. 

1  f  &St£  a  mSSJ?  of  thfeSd  aS^iS  WUliam  G.  Shain,  news  staff,  Phila- 

^^«Mitpa.wiunh,ooddin.u«pr  gonder^ger  ch^iffi  and  music  S^g^“  LT^lTre^irt  to  Ae  aS^te^^  delphia  Evening  Bulletin,  t^  Mis, 

CiAaainao  RAxaa:  BOe  par  agatt  line  ooe  tima.  70c  ^tor,  Li^In  (Neb.)  Jwmol,  hM  g  „gj.  j.g  flj  Washington,  D.  C.  Marie  H.  Heyl  of  Easton,  Pa.,  at 

par  AgaM  line  (oar  tiinet.  been  aDDointed  telegraoh  editor  of  the  5.  .  ,  «  ...  _  *  ai., 

SmiATioaa  Waited:  60(  per  agate  Una  one  time;  Norfolk  (Neb.)  News  He  takes  the  Scott  m  1986  won  a  Pulitzer  recenuy.  ^ 

40a  (w  agate  line  (our  timei  (count  five  word#  to  ,  ^  u  •  •  pnze  honorable  mention  for  a  cartoon  William  Johnson  Swank,  of  th< 

- 5 - g - = - appearing  in  the  Oregonian.  news  staff  of  the  St.  Joseph  (Mo.) 

KlSJnrM  P^V'SS;  ^teken^rbS^rtTvei  E-  BaUey,  for  the  past  three  Neios-Press,  and  Miss  Milled  Rae 

84.60;  F^.BS, _ ^rtef  who2  duVi«  iSl  ’  ^  years  publicity  director  for  the  Re-  ?l?omas,  ^reta^  to  the  ed  tor  and 

Club  Ratba:  The  dub  ratca  are  applicable  to  POrier>  wnose  ouues  vmi  oe  laxen  _ oa-a*  _ a _ i _ ;aa-_  librarian,  in  St.  Jnspnb.  recentlv. 


Page  872  8376  I  8334  |  8330  8306  i  8183 
K  Page  830  164  1  131  >  123  116  103 
Hften  168  86  73*  68*  M*  67 

H  Page  84  65  '  47*  44*  41«,  87 

\4Pege  43  88  3^  26*  34*  23 


CiAaeinan  RATsa:  00c  per  agatt  line  one  time,  TOe 
per  Agate  line  (our  time*. _ 


over  by  Joe  FitzGerald,  assignment  Publican  State  Central  committee  in  librarian,  in  St.  Joseph  rwently. 


aU  MMcnptioQt  in  any  oot  orfanirattoQ—wbetlMr  over  oy  Joe  riLZ^reraia,  assignmem  *'«*^**'-«*»  ,  ,  ”***^“*  waa*aaa*».ww=4s  *a* 

paid  lor  by  the  company  or  individuala  Three  ^lan  Rhode  Island,  has  joined  the  copy  Byron  Palmer,  son  of  Judge  Harlan 

:'StSS,Pr'S,Sf;SSSfA”VJt’S^  J„h„  Sprncer  h=x  b«„  mad,  art-  ^  »'  “»  «»«»"  "S  ’’ft 

«^*Tt*83.5reS"w‘indite  ing  managing  editor,  Norfolk  Virgin-  Arthur  W.  Cochran,  state  editor,  >  Citizen-News,  March  2 

(or  S^yeari^t  $16.00:  additional  rubKoptic^i  on  ian-Pilot,  to  succeed  Winder  R.  Har-  Ithaca  (N.  Y.)  Journal,  recently  en-  ^  Miss  Jo  Ann  Ransom  at  Santa 

Aej^b«ir^nA™^«  doUan  eacku_^_  recentiy  was  nominated  by  tered  his  40th  year  with  that  unit  of  Barbara,  Cal. 


tiang  Federation  o(  America  National  editorial 
Aiaodatraa,  National  Better  Buainett  Bureaua  and 
tiw  Audit  Bureau  of  Circulationa  with  an  average 
audited  net  paid  “A.  B.  C.”  every  Saturday  drcuU* 
tion  aa  (oUowa:  _ 


1?atiooaS”kditi^  the  Second  District  convention  as  a  the  Gannett  Newspapers. 


John  A.  Gibbons,  Jr.,  Washington 


Six  Montha  Net 

Ended  Paid 

Dec.  81. 1940 .  11,663 

"  1988 .  12,337 

“  1938. .  1X141 

“  1937 .  11,738 

**  1936 .  10,866 

**  1836. .  10.178 

**  1834 .  X661 

**  1688 .  X635 

**  18SX .  X387 

**  1881 .  1X116 

*•  1688 .  10,408 

••  1829 .  10J80 


Buaineu  Bureaua  and  candidate  for  Congress.  F  Gilbert  Johnson  snorts  editor  Times-Herald  staff,  to  Miss 

J^’s^wrdYySSS!  Charles  Robert  Woodsum,  former  Galesburg  (Rl.)  Regist^^-MaiL  for  Marian  Preston  Wiggin  of  Br^kline, 

- - - - -  free  lance  news  photographer  in  nine  years,  recenUy  resigned  to  be-  -  Washington  March  8. 

p£d  Richmond,  has  joined  the  photo-  come  associated  with  the  Portman’s  Vernon  W.  Foster,  city  editor, 

- graphic  department  of  the  Newport  Sporting  Goods  company  at  Peoria,  Spar^nburg  (S.  C.)  Herald,  to  Miss 

IX^  liloM  News  (Va.)  Daily  Press  and  Times-  Ill.  Robert  S.  Switzer,  of  the  general  Louise  Walker  March  20  at  Union, 

1X141  1X063  Herald.  news  staff,  succeeds  him  as  head  of  B.  C. 

1?!^  Al  Vermeer,  sports  cartoonist,  San  tf'®  sports  department.  Switzer  is  the  Miss  Vivian  Anne  Kapka,  member 

1X178  11J06  Francisco  News,  and  Mrs.  Vermeer  of  Robert  M.  Switzer,  associate  of  the  editorial  staff,  Ponca  City 

xSs  ^SliB  ®r®  parents  of  a’girl  bom  on  St.  Pat-  ®ditor  of  the  Quincy  (Ill.)  Herald-  (Okla.)  News,  March  15  to  Charlef 

XS87  1X488  rick’s  eve  in  Oakland,  Calif.  Whig.  A.  Morrill,  employe  in  the  marketing 

1X408  illii?  Leonard  Reis,  of  the  city  room  staff.  Miss  Abbie  Amrine,  society  editor,  department  of  the  Continental  Oil 
1(U80  1X664  Philadelphia  Record,  has  enlisted  in  Pratt  (Kan.)  Daily  Tribune,  has  ac-  Company. 
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— obstacles  in  the  way  of  a  prospective  REMINISCENSES  of  40  years  ago  he  believes,  but  it  suffers  from  the  fact 
Shot)  Talk  at  "30**  member  who  promises  to  become  a  when  Mr.  Ickes  and  Frank  B  that  too  many  editors  are  “hired  men, 

1  UJ.K.  U.I  permanent  creditable  addition  to  its  Noyes,  publisher  of  the  Washington  walking  in  fear  of  inferior  superiors." 

continued  from  page  38  roster.  Star,  fought  the  bat-  «  *  • 

'  !  ~  !  ~  ^  No  advocate  of  regulation  is  Freda  Recalls  Old  ties  of  Chicago  poli-  tosjt  u  u  n 

news  and  views  they  select  for  pub-  Kirchwey,  editor  of  the  Nation.  “We  Oavs  and  Ideas  ^ics  side  by  side  are  JOURNALISM  h^  been  a  reflecUoc 

hcation.  He  presents  an  eight-p  anked  probably  cannot  do  anything  to  reform  \  recalled  by  Mr .  , in 

platform,  solemn  and  legalistic  for  I  ,,  “without  at  the  Noyes  in  his  article  American  life,  ^s  Wdl^ 

^urmg  that  the  newspa^rs  will  give  reforming  the  economic  They  fought  for  what  White,  editor  of  ^ 

free  expression  to  all  sides  of  com-  gyg^gjj^  of  which  it  is  not  only  the  they  considered  right  and  decent  and  Calm  Words  Emporia  (Kan.)  G*. 

ij  j  spokesman,  but  an  integral  part.”  they  generally  lost,  but  Mr.  Noyes  by  Sag*  of  «  ^olarly 

Mr.  Hardman  would  provide  a  sys-  ^  ^  ^  recalls  that  he  and  the  Secretarv  trac* 


tern  of  registry  or  license  under  a 


recalls  that  he  and  the  Secretary 
agreed  in  those  young  days  that  a 


Free  Press  Authority;  “this  would  not  MR.  ICKES’  Cabinet  colleague.  Sec-  defeat  in  a  political  campaign  was 


interfere  with  the  freedom  of  the  retary  Frank  Knox,  does  not  re-  certainly  no'  reason  for'  hanging  f®  ^o  just  as  long  as  this  1 

paper  to  express  views  and  to  deter-  gard  advertising  support  of  news-  fundamental  beliefs,  as  Mr.  Ickes  now  ®  ^^®®  coimtry,  he  continuei 

mine  its  own  policies.”  The  Free  •  papers  as  any  handi-  appears  to  advocate  that  newspapers  ^  benevolence  comes  more  and 

Press  Authority  would  ascertain,  “by  ^  Pabllihar,  caP  on  freedom,  do.  In  Mr.  Noyes’  opinion,  based  on  ”?°^®  “®  Unction  of  capital 

the  use  of  appropriate  dependable  ^  The  press,  he  says  more  than  60  active  years  of  news-  “rough  government  regulation  and 

yardsticks,”  the  relative  strength  or  '  functions  honestly  ai  paper  work,  if  the  United  States  is  to  “creasmg  tax«,  something  wUl  ha^  I 

spread  of  all  organized  majority  and  a  public  utility.  He  continue  to  live  under  a  constitutional  ^  the  African  pre^.  What 

minority  opinions,  so  as  to  provide  the  adds,  however,  “The  form  of  government,  the  Bill  of  Rights  happen?  The  answer  is  simpk. 

newspapers  with  directions  of  the  greatest  single  change  in  the  economic  will  continue  to  protect  fundamental  ^  whatever  happens  to  the 

minimum  of  expression  they  must  set-up  of  the  modem  newspaper  in  freedoms.  American  people.  For  we  editors  are 

permit  to  those  who  wish  to  use  their  the  direction  of  freedom  will  be  ac-  Adless  newspapers  are  attractive  to  We  change  with  oa 

right  of  expression  in  all  matters  rec-  companied  by  a  considerable  increase  Nelson  P.  Poynter,  editor  and  co-  *^®®-  current  runs  more  swiftly 
ognized  as  controversial.”  The  press  in  the  revenue  it  receives  from  its  owner  of  the  St.  Petersburg  (Fla.)  ever.  And  we  shall  see 

would  have  the  right  of  appeal  to  a  readers  and  a  sharp  decrease  in  the  Times.  He  sees  them  not  mainly  as  changes,  great  changes.  And 

special  court,  which  would  also  have  proportion  of  revenue  derived  from  competitors  for  the  profits  of  “omnibus  ^®  ®*'®  ®  ^*'®®  P®opI®.  I  have 

the  power  to  set  up  rules,  with  the  advertising  newspapers,”  but  as  competing  for  coming  changes  wUl  be  I 

open  participation  of  all  concerned  Public  ownership  of  newspapers  is  reader  interest,  reader  respect,  and  i^iprovements  during  the  next  gM- 

“to  govern  fair  editorial  practices  of  unthinkable,  he  declares.  reader  confidence.  And  he  adds  a  business.” 

handling  opinions  presented  by  rep-  A  sociological  approach  to  the  pregnant  thought  which  some  of  our  A  strong  protest  that  newspapers 

resentative  citizens  for  publication  in  question  is  taken  by  Prof.  Harold  D.  readers  will  find  unUkeable — that  a  magazines  do  not  give  an  even 

the  newspapers.”  The  Authority  could  Lasswell.  His  argument  is  not  unlike  newspaper  which  served  its  com-  break  in  their  news  columns  to  the 
compel  immediate  publication  of  opin-  that  of  Mr.  Agar,  in  that  he  believes  munity  adequately  for  many  years  interests  of  organized  labor  is  ex¬ 
ions  which  might  be  devitalized  by  that  the  press  ought  to  present  basic  would  never  win  a  Pulitzer  prize.  It  pressed  by  A.  F.  Whitney,  president 
delay.  Finally  the  Authority  could  facts,  accompanied  by  what  he  calls  would  never  have  permitted  its  local  of  th®  Brotherhood  of  Railway  Train- 
revoke  a  newspaper’s  license.  “basic  alternatives.”  If  we  spend  a  government  to  become  corrupt  enough  men.  In  one  case,  he  declared  that 

Our  immediate  reaction  to  that  billion  dollars  a  year  on  new  hospitals  to  require  reforming.  th®  Saturday  Evening  Post  refused  to 

scheme  is  short:  why  not  hire  Joe  and  other  health  measures,  what,  he  We’ll  pass  the  next  in  line,  partly  print  a  union  official’s  rebuttal  of  an 
Goebbels  at  once  and  avoid  all  the  asks,  will  be  the  probable  effect  upon  because  this  piece  is  running  far  be-  editorial  by  Caret  Garrett,  but  offered 
amateur  fussing?  Dr.  Joe  knows  ex-  the  per  capita  number  of  days  lost  yond  space  boundaries  and  partly  to  print  the  article  if  it  was  “inter- 
actly  how  to  get  things  in  or  out  of  from  work?  He  suggests  similar  treat-  because  the  views  it  expresses  have  esting  and  informative.”  The  Posi 
the  newspapers,  without  all  the  trim-  ment  for  other  great  questions  now  often  appeared  here  under  the  same  and  the  union  head  did  not  agree  on 
mings  of  licenses,  fact-finding  author-  in  the  news  and  believes  that  news-  signature.  those  terms. 

ities,  yardsticks,  and  courts  of  appeal,  papers  can  bring  any  question,  no  Louis  Stark,  labor  and  industrial  Concluding  essay  is  that  of  Richard 
Mr.  Hardman’s  idea  for  preservation  matter  how  abstruse,  into  plain  funda-  relations  writer  of  the  New  York  L.  Wilson,  Washington  correspondent 
of  the  Bill  of  Rights  is  m  the  nature  of  mental  terms  that  can  be  understood  Times,  gives  his  colleagues  and  their  of  the  Des  Moines  Register  &  Tribune 
permanent  burial.  by  all  readers.  employers  a  gentle  chiding  for  their  and  Minneapolis  Star-Journal. 

The  “exciting  adventure”  of  PM  as  His  argument,  though  theoretical  neglect  until  recent  years  of  the  con-  “Publishers,  editors,  and  reporters 

an  adless  newspaper  in  New  York  is  seems  to  us  to  be  the  outstanding  idea  troversial  subjects  in  which  he  has  who  do  not  conceive  of  the  press  as  at 
described  by  its  editor,  Ralph  Inger-  in  the  book.  made  himself  a  recognized  expert.  Of  least  a  quasi-public  institution  are 

soil.  His  own  contribution  to  the  Monopoly  and  the  big  business  in-  especial  interest  is  his  dispassionate  rare,”  he  says.  “The  cynical  view  that 

solution  of  the  free  press  problem  he  fluence  are  cited  as  traits  of  the  press  review  of  the  career  of  the  American  a  newspaper  exists  for  the  one  and 
describes  as  “the  creation  of  a  paper  dangerous  to  the  public  interest  by  Newspaper  Guild.  His  treatment  of  only  purpose  of  making  money  for  its 
that  will  succeed  or  fail  exclusively  Prof.  Max  I^mer.  He  wants  “com-  the  closed-shop  demand  of  the  guild  publisher  belongs  to  another  era,  for 

on  its  ability  to  satisfy  the  man  who  petition  of  ideas”  and  believes  that  should  be  read  by  all  who  have  any  it  is  simply  not  a  good  business  prac- 

has  an  interest  in  knowing  the  truth  the  “erosion  of  ideas  will  prove  far  concern  with  that  topic,  for  he  be-  tice.  .  .  .  The  strength  of  the  Amer- 
rather  than  the  man  who  has  a  stake  rriore  damaging  to  democratic  sur-  lieves  that  the  situation  has  disquiet-  ican  press  lies  in  its  diversity.  Preju- 
in  sunpressing  it— the  advertiser,  the  vival  than  the  erosion  of  the  land.”  ing  aspects  which  are  as  of  greai  diced  newspapers  find  their  antidote 

politician,  the  special  pleader.”  Either  newspapers  like  PM  or  news-  importance  to  the  freedom  of  the  press  in  imprejudiced  newspapers.  There  is 

Another  champion  of  the  working  papers  enjoying  a  government  subsidy  as  those  involved  in  the  conduct  of  a  wide  field  for  improvement  still,  but 
man,  Eldward  Keating,  editor  of  Labor,  are  his  suggestions  for  the  promotion  the  newspaper  as  a  strictly  private  it  is  encouraging  to  see  the  day-by- 
also  finds  that  the  newspapers  are  of  free  competition  in  the  field  of  commercial  venture.  day  evidence  that  fairness  and  ob- 

“big  business”  committed  to  the  ex-  ideas,  free  from  the  compulsions  of  Another  active  newspaper  ownei  jectivity  in  news  columns  is  good 
isting  economic  order  and  to  turn  the  “propertied  minority.”  who  lays  a  paddle  to  the  seat  of  his  business  practice.” 

thumbs  down  on  any  proposal  involv-  Enemies  of  democracy  who  use  our  fellows  is  J.  David  Stern,  publisher  *  ♦  * 

ing  extensive  change.  He  also  has  a  free  press  privileges  to  destroy  the  of  the  Philadelphia  Record.  He  says 

regulatory  plan— make  public  utilities  American  quest  for  democracy  are  some  advertisers  have  used  the  club  We  ride  with  Mr.  Wilson.  Hk 

of  all  the  national  news-gathering  the  targets  of  Archibald  MacLeish,  of  their  appropriations  over  the  heads  repeated  argument  that  the  press  is 
organizations,  compel  them  to  sell  Librarian  of  Congress.  of  newspapers  in  political  contro-  rich  and  therefore  shares  the  vieiis 

their  services  at  a  proper  price  to  any  “The  only  effective  defense  is  at-  versies,  citing  some  personal  experi-  of  the  wealthy  seems  to  us  far  from 

responsible  purchaser.  Second,  he  tack,”  says  the  poet.  “Only  by  em-  ences.  But,  he  goes  on,  all  the  blame  the  facts,  and  pathetic  even  if  it  were 
would  absolutely  bar,  and  quickly  ploying  the  press  ourselves  more  for  a  docile  press  cannot  be  placed  true.  Newspapers,  in  the  mass,  handle 
the  ownership  of  radio  stations  by  skillfully  and  more  persistently  and  upon  publishers  or  businessmen  who  a  considerable  volume  of  the  public’s 
newspapers— owned  by  “a  little  group  more  effectively  than  the  saboteurs  control  advertising.  The  public  shares  spending  money— between  $650,000,00t 
of  men  who  lack  vision.”  can  employ  it  against  us,  can  the  the  responsibility.  It  has  come  to  ex-  and  $700,000,000  in  a  good  year.  Po(- 

If  Mr.  Keating  had  tried  recently  partisans  of  democracy  defend  their  pect  entertainment  and  thrills  as  well  sibly  10  per  cent  of  that  sum  remais 
to  buy  a  news  service  and  if  he  had  purpose  and  their  hopes.”  as  information  from  its  newspapers  to  ^  paid  out  as  dividends  to  sto<i' 

laid  before  the  executives  of  any  of  Another  who  believes  that  the  Newspapers  which  run  counter  to  the  holders  and  to  management  at  thf 

the  three  major  news  services  proof  trouble  with  the  press  is  its  business-  principles  of  the  majority  of  their  end  of  the  year;  it  is  probably  less 
of  financial  responsibility  and  serious  mindedness  is  Dr.  Vernon  McKenzie  readers  still  maintain  their  circulations  Few  newspapers  are  in  the  big  monr 
purpose,  he  would  have  found  no  diffi-  director  of  the  School  of  Journalism  because  their  features  have  caught  the  class;  few  ever  were.  The  majorit; 
culty  in  obtaining  whatever  he  of  the  University  of  Washington  and  public  fancy.  are  essentially  middle-class  in  incon^! 

wanted.  Even  the  Associated  Press,  himself  a  publisher.  He  thinks  Mr  A  piece  bristling  with  epigrammatic  and  in  habits  of  thought,  and  th^' 
a  co-operative  membership  organize-  Roosevelt  was  in  the  main  right  and  sentences  is  contributed  by  Tom  “middle -class”  in  America  laps  wide!' 
tion,  has  for  the  past  10  years  been  the  newspapers  opposing  him  wrong  Wallace,  editor  of  the  Louisville  Times  over  into  the  ranks  of  those  who  ar 
far  more  liberal  in  its  election  of  and  out  of  step  with  an  inevitable  and  president  of  the  American  So-  considered  rich  and  those  who  are  ur. 
papers  to  membership  than  it  was  in  march  of  progress.  The  publishers  ciety  of  Newspaper  Editors.  Mr.  Wal-  willing  to  consider  themselves  poc 
the  days  when  it  was  the  only  reliable  are  prone,  he  thinks,  to  consider  their  lace  believes  that  the  press  has  not  In  this  writer’s  opinion,  not  many  c 
source  of  news.  The  prospective  pub-  own  interests  the  public  interest.  His  lost  influence ;  it  probably  never  had  the  “middle- class”  have  as  yet  Iran: 
lisher  today  has  a  choice  of  three  main  idea  is  that  a  newspaper  should  the  kind  of  influence  that  its  modern  lated  their  economic  circumstanct 
first-class  services,  two  of  which  meet  be  accurate,  fair,  and  that  it  ought  to  critics  attribute  to  the  journalism  of  into  political  thought  or  action.  Whe 
the  very  prescription  that  Mr.  Keating  make  money,  and  he  adds  that  his  the  past.  Today’s  press  is  better  than  they  do,  the  newspapers  will  be  rig" 
lays  down;  the  third  will  place  few  newspaper  does.  the  journals  of  old,  in  many  respects,  behind,  or  alongside. 


White,  editor  of  the 
Calm  Words  Emporia  (Kan.)  G«. 
by  Saga  of  ^f«®'  “  «  scholar!, 
'  ,  piece  which  traco 
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evolution. 

“It  will  be  so  just  as  long  as  this 


Press  Authority  would  ascertain,  “by 
the  use  of  appropriate  dependable 
yardsticks,”  the  relative  strength  or 
spread  of  all  organized  majority  and 
minority  opinions,  so  as  to  provide  the 
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in  circulation,  in  spite  of  rate  rises 
to  subscribers,  told  of  increased  lin¬ 
age  and  retail  sales  and  concluded  by 
stating  such  a  policy  as  outlined  was 
described  to  merchants  as  “trying  to 
stuff  you  as  the  Alsatian  stuffs  his 
goose,  so  that  I  can  take  your  liver 
for  myself.” 

The  closing  session  today  was  de¬ 
voted  to  talks  by  Walter  Pfaffen- 
bcrger,  Los  Angeles  Times,  on  utiliz¬ 
ing  research  as  a  selling  tool;  a  better 
defined  policy  in  merchandising  prac¬ 
tices,  as  suggested  by  Roger  W. 
Reynolds,  Indianapolis  News;  and  a 
bright  outlook  for  classified,  as  viewed 
by  W.  H.  Pickett,  Cincinnati  Enquirer. 

90  Exhibits 

As  usual,  the  newspaper  advertis¬ 
ing  displays  and  exhibits,  representing 
bell  ringers  from  the  standpoint  of 
copy  appeal  and  linage  builders,  at¬ 
tracted  considerable  attention  at  the 
opening  session  Saturday  morning. 
E^ibits  from  90  newspapers  were  on 
display,  under  the  chairmanship  of 
Vic  Merson,  Canton  (O.)  Repository. 
He  referred  to  the  exhibit  as  a  “good 
spring  tonic”  for  those  seeking  new 
ideas. 

Asserting  the  “factual  day  in  ad¬ 
vertising  is  here,”  Enno  Winius,  presi¬ 
dent.  Anfenger  Advertising  Agency, 
St.  Louis,  injected  the  advertiser’s 
viewpoint  into  the  meeting  at  the  first 
session  in  commenting  on  the  St. 
Louis  Post-Dispntch’s  study  of  “6,052 
Women  in  the  Homes,”  dealing  with 
behavior  pattern®  from  the  standpoint 
of  home  readership,  newspaper  pref¬ 
erence,  etc.  The  speaker  pointed  out. 
for  instance,  the  study  revealed  that 
department  store  advertising  is  a 
stronger  circulation  builder  than 
many  pet  offers  made  to  induce  people 
to  take  the  paper.  He  concluded  with 
a  plea  for  more  extensive  “audience 
research”  by  newspapers. 

A  clinic  on  national  advertising 
brought  the  morning  session  to  a 
•  close,  with  Jack  B.  Sacks,  Washington 
(D.  C.)  Post,  leading  the  discussion 
on  developing  national  advertising  “in 
our  own  backyard.” 

Forrest  R.  Geneva.  Des  Moines  Reg¬ 
ister  &  Tribune,  told  how  his  papers 
have  established  an  advertising  coun¬ 
sellor  department,  which  functions 
similarly  to  an  advertising  agency  in 
building  local  or  sectional  advertis¬ 
ers  into  regular  newspaper  advertis¬ 
ers  at  the  general  rate.  He  cited,  in 
particular,  a  program  developed  for 
state  insurance  companies  that  has 
proved  to  be  profitable  to  all  con¬ 
cerned. 

Co-ordinating  Effort* 

Thomas  W,  Walker,  Sawyer-Fergu- 
son-Walker  Co.,  New  York,  offered 
some  Dointed  remarks  on  co-ordinat¬ 
ing  efforts  of  the  Bureau  of  Advertis¬ 
ing,  the  publishers’  representatives 
and  the  newspapers’  national  depart¬ 
ments.  Touching  on  the  highly  com¬ 
petitive  characteristics  of  the  adver¬ 
tising  business  generally,  Mr.  Walker 
explained  it  was  essential  for  the 
special  representative  to  continue  his 
competitive  selling  efforts  for  his  in¬ 
dividual  newspapers,  while  the  Bu¬ 
reau  of  Advertising  seeks  to  create 
new  and  more  national  advertising 
dollars  for  newspapers  as  a  whole.  He 
said  it  was  essential  for  the  publisher 
to  aid  both  the  Bureau  and  his  rep¬ 
resentative  if  an  adequate  job  is  to 
he  done.  He  advocated  a  more  con¬ 
certed  and  organized  effort  regionally, 
as  a  means  of  helping  the  Bureau  to 
further  its  program,  stressing  the  sec- 
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tional  nature  of  many  so-called  na¬ 
tional  accounts. 

Dr.  Vergil  D.  Reed,  acting  director, 
U.  S.  Bureau  of  Census,  delivered  a 
practical  talk  at  the  Saturday  lunch¬ 
eon  on  how  newspapers  can  put  to 
profitable  use  the  new  census  statis¬ 
tics.  He  described  the  latest  census 
as  “the  biggest  and  most  complete 
inventory  of  America,”  terming  the 
entire  project  “a  panorama  of  its  eco¬ 
nomic  and  social  life.” 

Housing  Census  a  "Gold  Mina" 

He  pointed  out  that  as  a  supple¬ 
mentary  feature,  WPA  is  preparing 
maps  on  housing  data  by  blocks  for 
cities  having  in  1930  a  population  of 
50,000  or  over.  This  information  will 
be  available  late  this  summer,  he  said. 
Dr.  Reed  added  that  the  U.  S.  census 
on  housing,  covering  37,000,000  homes, 
is  “a  gold  mine,”  giving  a  complete 
picture  for  the  first  time  of  housing 
conditions  in  America. 

P.  L.  Carty,  president.  Media  Rec¬ 
ords,  Inc.,  offered  some  pertinent  in¬ 
formation  on  the  need  for  simplifica¬ 
tion,  through  standardization,  of 
newspaper  practices,  based  on  a  study 
of  976  papers.  Presented  in  strict  fac¬ 
tual  style,  with  no  attempt  to  offer 
any  recommendations,  the  data  re¬ 
vealed  the  apparent  need  for  greater 
standardization  of  such  matters  as 
column  depth,  page  sizes,  rates  for 
r-o-p  color,  rotogravure,  position,  etc. 
Mr.  Carty’s  observations  left  little 
doubt  that  much  can  be  accomplished 
in  simplifying  operations  of  doing 
business  with  newspapers,  from  the 
standpoint  of  the  advertisers. 

Coming  as  a  brief  interlude  in  a 
program  devoted  almost  exclusively 
to  strictly  advertising  problems,  the 
talk  by  C.  Walter  McCarty,  Indian¬ 
apolis  News  managing  editor,  tended 
to  explode  the  traditional  misconcep¬ 
tion  ^at  newspaper  editorial  policy  is 
controlled  by  the  business  office.  He 
spoke  on  co-operation  between  the 
editorial  department  and  the  business 
office,  asserting  that  his  paper  follows 
the  rule  that  if  a  story,  regardless  of 
its  source,  has  news  value  it  will  be 
used,  and  if  it  hasn’t,  it  will  be  tossed 
into  the  wastebasket.  To  facilitate 
matters,  he  said,  the  News  follows  the 


policy  of  requiring  all  publicity  sub¬ 
mitted  by  the  advertising  department 
to  first  have  the'  approval  of  that  de¬ 
partment  before  it  is  sent  to  the  edi¬ 
torial  department  for  final  judgment. 

A  promotion  clinic,  directed  by 
Jacob  Albert,  Detroit  News,  and  as¬ 
sisted  by  Ramon  S.  Cram,  Columbus 
Dispatch,  and  J.  A.  Caldwell,  Port 
Huron  (Mich.)  Times-Herald,  dealt 
with  three  phases  of  promotion  as  a 
means  of  developing  linage.  Mr.  Cram 
told  how  a  combination  layout  man 
and  salesman  can  develop  a  single  ac¬ 
count  into  a  regular,  profitable  ad¬ 
vertiser.  Mr.  Caldwell  told  of  several 
enterprising  promotions  iised  by  the 
Times-Herald  in  creating  special  edi¬ 
tions  which  not  only  brought  in  extra 
linage,  but  served  to  make  advertis¬ 
ers  and  subscribers  Port  Huron  con¬ 
scious.  Mr.  Albert  explained  how  a 
promotion  department  can  aid  poten¬ 
tial  or  new  local  advertisers  to  become 
consistent  users  of  space  by  helping 
to  prepare  copy  for  a  limit^  period 
of  time,  free  of  charge. 

Urges  Discount  Policy 

C.  A.  G.  Kuipers,  Burke,  Kuipers 
and  Mahoney,  publishers’  representa¬ 
tives,  concluded  the  Saturday  meeting 
with  a  detailed  explanation  of  the  so- 
called  “suggested  plan”  on  space  unit 
standardization,  based  on  frequency 
discounts,  designed  to  increase  space 
and  to  reduce  the  cost  of  handling 
newspaper  schedules.  His  talk  opened 
up  the  entire  subject  of  frequency  dis¬ 
counts  and  volume  rates  in  the  na¬ 
tional  field — a  topic  which  received 
considerable  discussion,  pro  and  con, 
from  the  floor  at  the  Sunday  morning 
session. 

Mr.  Kuipers  explained  that  news¬ 
papers  had  switched  from  sliding  scale 
to  fiat  rate  in  the  national  field,  large¬ 
ly  at  the  insistence  of  agencies  and 
advertisers.  “It  has  been  apparent, 
however,  that  adoption  of  the  flat  rate 
has  not  particularly  invited  a  heavier 
patronage  of  newspapers  by  the  na¬ 
tional  advertiser,”  he  said.  He  advo¬ 
cated,  through  the  use  of  standardized 
space  units,  that  a  larger  volume  of 
advertising  might  be  developed  if  a 
frequency  policy  were  in  effect,  pro¬ 
viding  some  sort  of  inducement,  such 
as  a  sliding  scale  of  discounts,  is 
offered. 

By  means  of  charts,  he  showed  how 
his  suggested  plan  would  work,  leav¬ 
ing  out  the  exact  percentages  which 
might  be  offered.  He  emphasized  that 
he  was  not  attempting  to  present  a 
case  for  lower  rates  to  national  ad¬ 
vertisers,  but  rather  to  emphasize 
what  is  generally  recognized  as  being 
necessary  to  get  the  greatest  value 
out  of  newspaper  advertising;  that  is 
a  more  consistent  use  of  such  space. 

A.  G.  Glavin,  director.  New  Hlng- 
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land  Newspaper  Advertising  Bureau, 
opened  the  Sunday  morning  meeting 
with  a  brass-tack  talk  on  how  his 
organization  is  developing  sectional 
accounts  at  the  general  rate.  The  New 
England  Bureau’s  program  is  aimed 
at  several  objectives,  he  said,  includ¬ 
ing  that  of  squeezing  the  air  out  of 
some  of  the  promotional  claims  of 
magazines.  FYom  a  constructive 
standpoint,  the  bureau  has  been  able 
to  develop  wholesale  testing  areas  and 
by  checking  distribution  of  nationally 
advertised  products,  it  has  been  able 
to  tell  a  manufacturer  whether  his 
problem  is  a  matter  of  stimulating 
consiimer  demand  or  obtaining  ade¬ 
quate  distribution. 

He  told  how  non-newspaper  adver¬ 
tisers  have  been  encouraged  to  place 
schedules  and  have  stayed  in  New 
England  papers  as  a  restilt  of  the 
effectiveness  of  their  newspaper  pro¬ 
gram.  At  the  conclusion  of  his  talk, 
Mr.  Glavin  was  asked  if  frequency 
discounts  or  volume  rates  were  offered 
as  a  means  of  getting  these  accounts 
into  newspapers.  He  replied  that  dis- 
coimts  were  not  used  as  bait  and  that 
no  reference  to  such  discounts  had 
been  made  by  the  advertiser  in  any 
instance. 

Sunday  afternoon  was  devoted  to 
the  convention  golf  tournament,  staged 
under  the  direction  of  Perry  LaBoun- 
ty,  Bloomington  (Ill.)  Pantograph, 
assisted  by  Paul  Gorham,  Illinois 
Daily  Markets.  J.  W.  Cullen,  Jr.,  J.  W. 
Cullen  Company,  won  the  French 
Lick  Springs  Hotel  trophy  with  low 
gross.  George  Little,  Home  Econom¬ 
ics,  won  the  consolation  prize.  In  the 
bankers  handicap,  five  tied  for  first, 
including  R.  L.  Lee,  Joe  Cummins 
and  Ted  Young,  of  the  Indianapolis 
News;  Grant  Stone,  Cleveland  Press; 
Walter  W.  White,  Lincoln  Star  and 
Journal. 
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Standard  Advertising  Register 

The  new  1941  Standard  Register  lists 
over  12, 000 national  and  sectional  adver- 
hsers.  It  gives  the  execubve  personnel 
of  the  advertiser;  including  advertising 
manager,  sales  manager,  divisional  man¬ 
agers,  etc.  It  shows  the  agency  or  agencies 
placing  the  account,  in  most  instances 
with  the  agency  account  execuhve.  It 
outlines  the  distribution  of  the  adver- 
hser’s  product  and  shows  the  advertis¬ 
ing  media  used  and  time  of  year  when 
advertising  budgets  are  made  up. 

In  fact,  whether  you  sell  space,  time 
or  material,  it  gives  all  necessary  infor¬ 
mation  to  effectively  solicit  the  adver¬ 
tiser  or  agency  either  by  mail  or  in 
person.  Get  more  information  about 
this  valuable  service. 
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E4!enne,  the  shabby  gent  in  this  ad,  made  a  hit  with  the 
Editor  &  Publisher  judges  and  the  Times-Picayune  got  the 
number  one  award  in  single  ad  tor  advertising  division. 


The  Portsmouth  (Ohio)  Times  topped  its 
competitors  in  the  institutional  campaign 
bracket  with  a  series  telling  of  the  func¬ 
tions  of  a  newspaper.  This  is  one  of  tha 
ads  from  the  campaign. 


This  is  one  of  the  most  outstanding  ads  in  the  Cleveland 
Press'  campaign  for  advertising  which  placed  first  in  its 
division. 


One  of  the  ads  shows  a  line  of  type 
and  then  states  that  the  Portsmouth 
Times  printed  4,174,720  such  lines  in 
1939.  Another  explains  that  in  a  single 
week  3,537  Portsmouth  people  make 
news.  The  head  for  another  one  reads. 
“Twenty  acres  of  trees  delivered  by 
carrier  boy.” 

The  second  best  institutional  cam* 


N.  Y.  Times  Wins 
Promotion  Prize 

continued  from  page  4 

First  award  for  the  most  valuable 
single  advertisement  directed  to  ad¬ 
vertisers  went  to  the  Times-Pica5rune 
and  the  New  Orleans  States.  Copy 
tells  about  “Etienne”  who  from  his 


newspapers  that  cover  the  same 
audience. 

News  Pinishes  Second 

The  Chicago  Daily  News  finished 
second  in  this  class  with  an  ad  en¬ 
titled  “Why  Brands?”  which  sug¬ 
gested  that  just  as  a  brand  name 
means  a  lot  in  merchandise,  the  name 
of  a  newspaper  is  important  to  ad¬ 
vertisers. 

A  campaign  based  on  excerpts  from 
letters  from  readers  won  for  the 
Cleveland  Press  the  first  position  in 
the  campaign  for  advertising  section. 
“My  Waterloo  was  won  on  the  marble 
fields  of  Cleveland,”  reads  one  of  the 
ads  which  tells  about  the  newspaper’s 
national  marble  tournament.  Another, 
“What  can  I  plant  on  a  shady  grave?” 
features  the  paper’s  gardening  expert 
and  garden  prizes. 

Second  place  in  the  campaign  for 
classified  went  to  the  Toronto  Star 
for  a  series  of  heavily  illustrated,  full- 
page  spreads  promoting  the  paper’s 
“summer  resorts”  want  ad  columns. 
The  pictures  are  of  vacation  spots. 


This  is  «  sample  of  the  N.  Y.  Times'  series 
of  ads  that  won  a  first  prize  as  the  most 
valuable  trade  paper  campaign. 

picture  is  obviously  a  Louisianan  of 
Frendi  descent. 

“Etienne  ain’t  no  fool.  No!,”  the 
copy  reads  under  the  head,  “It’s  too 
hot  for  a  2-pants  suit.” 

“Las  week  when  I  go  to  New  Or¬ 
leans  to  gat  me  a  new  suit,  the  man 
she  say,  ‘Look  at  dis  suit.  She  only 
cost  fo’teen  dollaire  and  it  got  two 
pair  pants.’  But  Etienne  is  smart, 
yah!  Dey  don’  push  off  notting  on 
heem.  I  say,  ‘It’s  too  hot  to  wear  two 
pants.’  I  mak’  de  man  geeve  me  dis 


Etienne  is  smart  man,  yeh? 


Best  single  institutional  ad  was  the 
New  York  World-Telegram’s  presen¬ 
tation  of  staff  writer  S.  Burton  Heath’s 
series  of  stories  which  led  to  the  con¬ 
viction  of  Judge  Manton.  The  ad  in¬ 
cludes  a  picture  of  Mr.  Heath,  who 
won  a  Pulitzer  prize  for  his  work,  and 
cuts  of  some  of  his  stories. 

Pictarcs  of  Carriers 

The  Salt  Lake  Tribune-Telegram 
took  second  in  this  division  with  a 
spread  showing  pictures  of  79  of  the 
newspapers’  carrier  -  salesmen  who 
were  graduating  from  the  local  high 
school. 

The  best  institutional  campaign, 
won  by  the  Portsmouth  (O.)  Times, 
was  designed  to  give  the  reader  a 
clearer  understanding  of  a  newspaper. 
The  judges’  attention  was  drawn  to 
a  letter  which  explained  that  the 
Portsmouth  Times  is  the  only  news¬ 
paper  in  that  town  and  therefore  did 
not  feel  the  necessity  of  stressing 
market  and  circulation  claims. 


paign  was  the  New  York  Post’s  brief 
profiles  on  four  of  their  columnists; 
Samuel  Grafton,  Rollin  Kirby,  F.  P.  A. 
and  Leonard  Lyons. 

A  map  of  the  market  covered  by 
the  Newark  Evening  News  won  first 
prize  for  that  paper  in  the  single 
trade  paper  ad  class.  Judges  thou^t 
the  ad  particularly  effective  because 
it  appeared  under  a  larger  map  of 
the  Greater  New  York  area  which 
was  part  of  the  editorial  content  of 
the  trade  paper. 

Newark  News  Ads 
The  Newark  News  also  placed  sec¬ 
ond  in  the  trade  paper  campaigns 
class  with  a  series  of  testimonial  ads 
by  persons  in  the  advertising  or  mar¬ 
keting  business.  The  testimonials  de¬ 
scribe  the  importance  of  the  market 
covered  by  the  Newark  News. 

The  most  valuable  single  mailing 
piece  directed  to  advertisers  was  a 
stiff  covered  booklet  with  spiral  bind- 
(Continued  on  page  32) 
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The  ad  then  explain  that  just  as  it  ^he  class  for  the  best 
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Hauling  Costs 
Need  Attention 
Of  Circulators 

Fred  Varga.  Louisville,  Gives 
Highlights  of  Study  on 
Transportation 
By  GEORGE  A.  BRANDENBURG 

Transportation  costs  seem  to  be  one 
of  those  incidental  topics  which  occa¬ 
sionally  spring  up  at  circulation 
meetings,  yet  the  amount  of  informa¬ 
tion  on  the  subject  is  often  scanty. 
In  fact,  Fred  Varga,  Louisville  Cou¬ 
rier-Journal  and  Times,  recently  told 
Central  States  circulators  that  trans¬ 
portation  cost  is  apparently  a  “step¬ 
child,”  judging  from  the  information 
he  was  able  to  gather  in  a  cross-sec¬ 
tion  survey. 

Importaat  Expease  Item 

He  pointed  out  that  problems  of  city 
and  outside  circulation  transportation 
are  relatively  simple  or  complex  in 
accordance  with  the  size  of  city  and 
territory,  circulation  coverage,  com¬ 
petitive  factors,  available  facilities, 
geography,  state  laws,  labor  prob¬ 
lems,  etc. 

Covering  outside  territory,  he  said, 
creates  in  transportation,  including 
freight  and  drayage,  transfer  of  bun¬ 
dles,  second  class  postage,  the  largest 
single  circulation  expense,  exclusive 
of  white  paper.  In  many  cases,  he 
estimated  the  transportation  expense 
will  amount  to  50%  of  the  of  the  total 
outside  expense.  He  continued: 

“The  trend  of  economics  as  we  are 
all  aware  is  towards  more  efficient  pro¬ 
duction  and  management.  Circula¬ 
tion  departments  have  been  producing 
more  revenue  as  well  as  lowering  ex¬ 
pense.  However  transportation  cost 
should  be  explored  thoroughly  to  find 
further  sound  economies.  Service  can 
be  improved  in  various  localities  and 
better  editions  sent  to  the  more  com¬ 
petitive  areas  without  increasing  cost 
through  the  transfer  of  transportation 
economies  to  such  new  service  chan¬ 
nels. 

Hauling  Costs  Classified 

“Here  are  a  few  facts  gleaned  from 
the  reports  received  which  might  be 
of  interest  to  compare  with  your  pres¬ 
ent  operation.  Truck  hauling  cost 
classified: 

Rate  per 

Load  Mile 

Lype  Lbs.  Cents 

Passenger  cars  .  up  to  1,000  4  to  5 

Light  trucks  ..  1,000  to  2,500  5  to  6 

Full  size  trucks  2,500 to  5,000  7  to  7', 

“  5,000  to  7,000  754  to  Syi 

7,000  to  9,000  SVi  to  10 
“  9,000  to  11,000  10  to  12 

“  11,000  to  1.1,000  12  to  14 

“A  newspaper  of  over  100,000  circu¬ 


lation  reports  that  hauling  in  the  city 
figures  9.5c  per  cwt  for  the  morning; 
11.8c  per  cwt  for  the  evening  and  6.18c 
per  cwt  for  the  Sunday.  These  costs 
also  including  the  hauls  to  depots  and 
postofiice  for  papers  destined  outside 
of  city,  very  few  comer  salesmen  are 
included  since  most  of  them  receive 
papers  at  the  plant. 

“A  newspaper  of  over  150,000  circu¬ 
lation  reports  city  trucks  are  hired  by 
the  hour,  large  truck  costing  $1.75  per 
hour,  $1.40  small  truck,  $.75  per  hour 
helper.  Company  owned  truck  for 
dealers  and  venders  downtown  areas 
distribution  cost  runs  $2.63  per  cwt. 
Special  autos  for  late  markets  editions 
$1.18  per  cwt. 

On  Selecting  Carriers 
UNDER  the  heading  of  “successful 
failures,”  the  selection  of  newspaper 
boys  was  recently  discussed  by  Fred 
O.  Rouse,  Port  Huron  (Mich.)  Times 
Herald.  He  explained  how  his  paper 
formerly  assigned  carrier  routes  to 
boys  from  needy  families.  This  prac¬ 
tice  proved  unsuccessful  and  now 
Times  Herald  carriers  come  from  the 
best  homes.  Mr.  Rouse  speaking: 

“At  one  time  we  were  in  the  habit  of  pass¬ 
ing  out  Times  Herald  routes  to  children  of 
people  who  were  needy.  As  a  result  of  this 
practice,  from  time  to  time  we  would  run  into 
difficulties  arising  from  balances  on  our  books. 
Very  often  when  the  situation  was  all  sim¬ 
mered  down,  the  answers  were  just  about  the 
same.  The  parents  would  borrow  the  money 
from  our  newspaper  boy,  which  he  should  have 
sent  in  to  us  for  payment  of  bis  bill.  The 
mother  would  see  him  counting  out  his  money, 
and  the  family  would  need  groceries,  shoes  or 
other  necessities,  and  she  would  take  all  of  the 
money  or  a  part  of  it,  and  the  result  was  her 
son  would  soon  have  a  balance  with  us. 

“When  the  depression  came  in  1930,  this 
became  a  rather  serious  situation  with  us,  and 
we  made  up  our  mind  that  from  then  on  cmly 
boys  from  the  best  families  in  Port  Huron  or 
our  carrier  towns  would  be  placed  upon  our 
routes.  We  approached  the  mothers  and 
fathers  of  prospective  newspaper  hoys  from 
the  angle  of  the  educational  value  of  their 
son  or  daughter  would  receive  in  carrying  a 
Times  Herald  route,  which  would  really 
amount  to  an  extra-curricular  subject  along 
with  their  school  work.  Along  with  this 
changed  point  of  view  we  also  began  to  check 
more  closely  on  all  of  our  applicants  as  to 
their  school  standing  and  personality,  and 
other  favorable  qualities  the  hoys  or  girls 
might  have. 

“By  following  out  this  course  I  am  happy 
to  say  that  wc  have  nut  had  a  single  loss  from 
a  bad  account  in  the  last  six  years.  Our 
newspaper  boys  and  girls  are  the  children  of 
business  men.  doctors,  lawyers,  or  other  reput¬ 
able  and  representative  peoide  in  Port  Huron, 
the  Thumb  and  St.  Clair  river  district.  Eighty- 
five  per  cent  of  our  newspaper  boys  and  girls 
have  their  own  bank  accounts,  and  bur  their 
own  clothes  and  their  own  school  books.” 

WHYN  ON  THE  AIR 

station  WHYN,  owned  by  officials 
of  Holyoke  (Mass.)  Transcript-Tele¬ 
gram  and  Northampton  Hampshire- 
Gazette,  broadcast  for  the  first  time 
’  March  23. 
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Geometry 
Dry  Mat  Truth 

•  School  boys  learn  that  a 
straight  line  is  the  shortest  dis¬ 
tance  between  two  points.  Pub¬ 
lishing  executives  learn  that  the  | 
shortest  distance  between  com-  | 
posing  and  press  rooms  involves  i 
use  of  easy  molding,  quick  I 
scorching  C^rtifieds,  with  their  i 
first-cast  excellence. 


Mr.  and  Mrf.  Gorganfuo  The  Great 


Another  season  for  The  Greatest  Show  on  Earth  opens 
—a  whale  of  a  season,  too,  thanks  to  Mr.  and  Mrs. 
Gargantua  the  Great,  a  stronger  performance  than 
ever,  and  physical  transformations  that  must  delight 
John  Q.  Public,  his  missus  and  the  youngsters. 

The  newspaper  men  of  the  Ringling  Bros  and  Barnum 
&  Boiley  circus — Roland  Butler,  in  the  slot;  Frank  Braden, 
story  man;  Gardner  Wilson,  and  Allen  Lester— are  fully 
aware  that  they  have  had  a  superlative  product  to  pub¬ 
licize  the  last  few  years  and  that  city  and  picture  desks, 
assigned  reporters  and  cameramen  in  New  York  City  and 
everywhere  knew  it  better  than  they.  They  realize  that 
John  Ringling  North,  with  his  brother,  Henry  Ringling 
North,  has  made  legitimate  news  of  the  Big  Show's 
activities,  that  he  has  cinched  the  huge  outfit's  right  to 
be  regarded  as  a  national  institution  and  that  the  news¬ 
paper  men  of  America,  ever  ahead  of  a  trend,  have  been 
mighty  good  to  the  circus  and  to  them.  Better  than  good, 
a  lot  better  than  good — MARVELOUS. 

The  newspaper  quartet  with  the  circus  does  not  kid 
itself.  Its  members  know  they  don't  plant  or  "get"  pub¬ 
licity.  The  newspapers  use  what  they  want — and.  Glory 
be! — they  want  plenty,  and,  as  the  newspapers  reflect 
the  opinions  of  their  millions  of  readers,  the  track's  clear 
for  The  Greatest  Show  on  Earth  always  to  be  just  thot — 
The  Greatest  Show  on  Earth. 

Aside  from  this,  Butler,  Braden,  Wilson  and  Lester  look 
forward  to  this  tour,  as  in  the  past,  as  one,  long,  constant 
reunion  with  old  and  new  friends  on  the  desks,  in  the  city 
rooms,  in  the  photographers'  studios,  in  the  art  depart¬ 
ments  and  everywhere  about  the  newspaper  plants. 
They  are  glad  indeed  to  make  the  rounds  across  the 
country  again. 

And  so  they  say  to  newspaper  men  from  coast  to  coast: 
"It's  great,  seeing  you  again,  and  thanks  from  deep 
down  for — well,  you  know  what." 


1 


Fortune  g 

COVKRS  I 

lU'SINKSS  ■ 


s.iinr  u.i\  a  lu  w  s 


»a|)i  I  i  <t\  I  IS  ils  c  i(v 


and  assistants 


Coast  Guard . 

National  Defense  Council 

and  OPM . 

All  other  . 


OPM  Gives  Breakdown  of 
40  Billion  Expenditure 


AUTHORIZED  and  proposed  govern-  are  participating  in  the  national  de-  Photogs  Take  Cursing  sales  manager  of 
ment  expenditures  for  defense  total  fense  program,  or  are  expected  to  par-  p  J-  M.  Huber,  Inc. 

$39,177,800,000  according  to  a  compila-  ticipate.  This  compilation  lumps  ex-  rrom  DrOWQer  VaUCuaS  jyjr.  Masterson 
tion  issued  last  week  by  the  Office  of  isting  and  proposed  appropriations  Atlanta,  Ga.,  April  1 — Conduct  of  will  have  com- 
Production  Management  in  Washing-  and  authorizations.  It  shows  that  two  federal  officers  who  escorted  plete  super¬ 
ton.  This  includes  the  $7,000,000,000  construction  of  vessels  for  the  mer-  Earl  Browder,  Commimist  leader,  vision  of  all  ink 
to  be  spent  imder  H.  R.  1776  for  aid  chant  fleet,  building  of  industrial  fa-  from  New  York  to  the  Atlanta  peni-  sales  of  the  com- 
to  Great  Britain  and  other  democ-  cilities  and  erection  of  new  hovising  tentiary,  was  severely  condemned  pany,  both  for- 
racies.  If  British  orders  of  $3,511,000,-  are  the  principal  fields  in  which  other  last  week  in  editorials  of  Atlanta  daily  eign  and  domes- 
OOO  placed  in  this  country  for  war  departments  are  assisting  the  military  newspapers  and  by  city  and  state  tic,  including  the 
equipment  and  supplies  are  added,  and  naval  authorities  in  defense  prep-  officials.  Velo  Cold  Set 

<lirect  defense  expenitures  for  United  aration.  The  breakdown  follows:  The  two  officers  quietly  left  the  city  Ink. 

States  and  British  account,  authorized  after  creating  a  furore  by  cursing  Mr.  Masterson 

and  proposed,  amoimt  to  $42,688,800,-  EIxisting  and  Proposed  Defense  Pro-  news  photographers  and  threatening  was  formerly 
OOO.  CRAM  FOR  Civilian  Branches  of  the  ffiem  with  blackjacks.  Hie  incident  vice  -  president 

Elxpenditures  against  these  sums  Government  place  at  Atlanta’s  Terminal  Rail-  and  general  sales 

made  by  the  United  States  Treasury  way  Station  where  Browder  left  a  &  Co.,  Inc.,  and  ] 

from  Jime  1,  1940,  through  March  17,  swathed  ciation  with  the 

1941,  totaled  $3,452,000,000.  This  in-  in  a  white  mask.  assistant  to  the 

elude  expenditures  of  the  Navy,  pay-  Merchant  Keet  . .  $  638  dozen  or  so  of  photographers  the  Geo.  H.  Morr _ r _ _ 

ments  from  the  President’s  defense  t  «;qq  station  to  get  pictures  of  eral  Printing  Ink  Corporation, 

fund,  the  cost  of  administering  the  „  . Browder  were  astounded  when  one  Mr.  Huber  also  announced  the  ap- 
Selective  Service  Law  and  military  Maritime  Commission..  36  qJ  York  officers  appeared  at  pointment,  effective  April  1,  1941,  of 

expenditures  of  the  War  Department,  Industrial  Working  Capital.  the  steps  of  a  Pullman  car  and,  Robert  J.’  Cashion  as  comptroller  of 

but  does  not  include  expenditures  (RJ.C.  Loans)  .  151  brandishing  a  blackjack,  hurled  curses  j.  M.  Huber,  Inc.  Mr.  Cashion  was 

upon  the  Panama  Canal  or  river  and  Stockpile  at  the  group.  formerly  with  Franke,  Hannon  & 


J.  M.  Masterson 


Washington,  D.  C.,  April  1— Repre¬ 
sentative  Martin  Dies  has  included  in 
a  list  of  “either  card-holding  mem¬ 
bers  of  the  Communist  Party  or  fel¬ 
low  travelers  whose  records  show  that 
they  follow  the  party  ‘line’  in  sup¬ 
porting  the  party’s  front  organiza¬ 
tions,”  the  following:  Robert  L. 
Cruden,  member  of  the  committee  on 
press  and  publicity  for  the  1940  CIO 
convention,  and  George  Kleinman, 
described  as  having  filled  a  like  role; 
Jonathan  Eddy  and  Milton  Kaufman, 
of  American  Newspaper  Guild.  The 
$  2,913.1  $  157.6(d)  $  9,238.3  listing  was  published  in  the  Congres- 

8,354.6  (a)  567.0  10,966.0  sional  Record  at  Dies’  request. 

284.9  ....  961.3 


Hmerka's  pre-eminent 
promotion  organization 


Actual  and  Estimated  Funds  For  National  Defense 
June  1940 — ^March  15,  1941 
(In  millions  of  dollars) 

Appro-  Contract  LiquidatioB 

priatlon  Author-  of  Prior  Yr. 

Status  and  Akphc;  or  Loon  izatlon  Contract  Au- 

thorUation 

Fiscal  Year  1941  Appropriation  Acts 

War  Department  .  $  6,482.8 

Navy  Department  .  3,178.4 

Other  U.  S.  Agencies .  676.4 

Loan  Agreements 

RFC  Facilities  and  Stockpile  1,175.7  (b) 

Export- Import  Bank  .  500.0 

Other  Defense  Agencies ....  713 

Lend-Lease  Act  .  7,000.0 


rUBLISHERS  UERVICE 
COMPANY,  INC. 

75  West  Street,  New  York,  N.  Y. 


“This  Week  in  Defense”  is  the  title 
of  a  weekly  news  release  which  is  be¬ 
ing  offered  without  charge  as  a  service 
of  the  National  Editorial  Association 
to  members  and  non-members,  it  was 
announced  this  week  by  Roy  A. 
Brown,  NEIA  president.  The  copy  is 
prepared  by  federal  government 
writers. 


fAUL  SARAZEN 

Chairman  of  tho  Board  af  Diroctort 


RALPH  E.  NEUSITZ 
F'nudont 


Total  Authorized  U.  S.  Pro¬ 
gram  . 


$19,084.6  $11,552.6  $  724.6  $29,912.6 


Proposed  Additxoruil  Fiscal  Year 
1941  and  Fiscal  Year  1942  Bills 
Now  Before  Congress  (Pre-) 
liminary) 

War  Department  . 

Navy  Department  . 

Other  U.  S.  Agencies . 


ITS  SPEED 


1,716.2  2,096.1 

3,415.5  31.1 

1,189.4  205.0 


Fiscal  Year  1942  Estimates 
Submitted  to  Congress 

War  Department  . 

Other  U.  S.  Agencies. 


Total  pending  U.  S.  Program..  $12,095.3  $  2,600.5  $  5,4.30.6  $  9,2653 

Total  authorized  and  pending 

ing  U.  S.  Program .  31,1793  14,153.1  6,155.2  39,177.8 

British  Orders  in  U.  S .  3,511.0  (c)  _  _  3,511.0 


U.  S.  Program  plus  British 

Orders  . $34,179.9  $14,153.1  $  6,155.2  $42,688.8 

•(»)  Includew  $7,442.9  million  estimated  cost  of  tonnase  authorisations  which  must  be 
paid  for  after  June  1941. 

<b)  &FC  loan  comnitmente  for  June  25.  1940,  to  Februarj  15,  1941. 

■(c)  Orders  placed  throuirh  March  1,  1941.  Po<«ible  duplication  between  this  and  the 
$7  billion  estimate  has  not  been  eliminated. 

■(d)  Includes  liquidation  of  flscitl  year  1941  contract  authorisations. 


Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 
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United  Launches 
Weekly  Column 
On  Swing  Music 

Fred  Russell  Writes  Two 
Songs  .  .  .  AP  Announces 
New  Fiction  Serial 


Imer,  “Some  Day  I’ll  Find  You,”  for 
^rialization  starting  April  15,  M.  J. 
IWing,  editor,  has  announced.  A  well 
[known  writer.  Miss  Widdemer  is  a 
newcomer  among  authors  of  AP 
serials. 


Personals  and  Notes 


David  Bowman  Heads 
veu  Ohio  AP  Group 

*  ®  The  Associated  Press  foreign  staff 
was  lauded  in  a  resolution  of  com¬ 
mendation  adopted  unanimously  at 
the  annual  winter  meeting  of  the  As¬ 
sociated  Press  Editors  of  Ohio,  March 


By  STEPHEN  J.  MONCHAK  has  selected  the 

during  the  past  year,  four  billion  New  York  Yan- 
nickels  have  been  dropped  in  600  kees  and  the 
thousand  juke  boxes.  Record  makers  Cincinnati  Reds 
have  stamped  out  150  million  sizzling  to  meet  in  the 
platters.  Touring  name  bands  have  next  October 
leaned  from  the  none-too-fat  pockets  World  Series, 
of  twitching  hep  cats  and  ’gators  mil-  •  •  •  Gus  Edson, 
lions  of  dollars,  and  have  had  to  turn  who  draws  “The 
away  thousands  of  the  boogy  woogy  Gumps”  for  the 
fans  from  coast-to-coast  wanting  to  Chicago  Teib- 
give  up  their  money  to  listen  to  une  -  New  York 
jhem.  News  Syndicate, 

Benny  Goodman,  for  example,  lined  addressed  300 
them  up  before  breakfast  outside  New  senior  members 


DILLON  GRAHAM,  AP  Feature  15  and  16,  at  the  Neil  House  in  Colum- 
Service  sports  editor,  after  a  month  bus.  Speakers  on  the  two-day  pro- 
spent  touring  the  major  league  spring  gram  included  Lynn  Heinzerling, 
baseball  camps,  member  of  the  AP  Berlin  staff, 

has  selected  the 


Dillon  Graham 


member  of  the  AP  Berlin  staff. 

David  Bowman,  Cincinnati  Times- 
Star,  was  re-elected  president  of  the 
state  group.  Others  reelected  were: 
Gene  Moore,  Dayton  Journal,  and 
Harold  Johnson,  Newark  Advocate, 
vice-presidents;  George  Smallsreed, 
Columbus  Dispatch,  treasurer,  and  F. 
J.  Starzel,  chief  of  the  Associated 
Press  in  Ohio,  secretary. 

Top  honors  in  the  annual  photo¬ 
graph  competition  were  won  by  Bob 
Doty,  Dayton  Journal,  second  place 
in  both  the  news  and  feature  classi¬ 
fications  for  metropolitan  cities;  and 
Harold  Valentine,  Mansfield  News- 


York’s  Paramount  Theater  four  deep  of  the  Bronx  House  in  New  York  Journal,  first  and  third  in  news  clas- 
yimp  time  ago,  and  then  had  them  March  25  on  “The  Newspaper  Comic  sification  and  first  in  special  picture 
trucking  in  the  aisles.  ’Ihe  story  made  Strip.”  .  .  .  Frank  V.  Martinek,  creator  classification,  for  smaller  cities’  daily 
page  one  in  New  York.  Even  Boston’s  of  “Don  Winslow  of  the  Navy”  for  newspapers. 

swank  Ritz-Carlton  has  unbent  and  Bell  Syndicate  and  assistant  vice-  First  awards  were  made  as  follows: 
now  has  a  name  band  ladling  out  the  president  of  the  Standard  Oil  Com-  News  pictvue — Carl  Wellinger,  Cin- 
hot  licks.  pany  of  Indiana,  is  on  vacation  in  cinnati  Enquirer;  Feature  picture — 

College  Student  Writes  It  Arizona.  .  .  .  Mollie  Slott,  assistant  E.  J.  Eble,  Akron  Beacon  Journal; 

In  other  words,  from  Back  Bay  to  ",  *  % 

o  “®sk  last  week  after  a  tour  of  several  Cleveland  News;  Feature  picture 

trough  the  west.  ...  BUI  (small  cities)  -  David  Wohlgamath, 

sUy  United  Feature  Stodicate  ex-  dolman,  who  draws  “Smokey  Stover”  Findlay  Republican-Courier. 

^  same  syndicate,  got  word  this 

Last  week  they  Inched  “Swing”  inspire-  NEW  CARTOON  BOOK 

a^kly  cSuL  averting  1,1)0  for  a  new  song  enthled  ‘"Ilie  The  third  annual  edition  of  Vaughn 

words,  on  the  hotcha  musicians.  The  L  Shoemaker’s  cartoon  history,  “1940 

feature  is  written  by  Michael  Levin,  mtroduced  by  Dick  K^ns  Or-  a.D.,”  was  released  recenUy  by  the 
a  19-year-old  New  York  University  the  Hotel  i^r,  Chicago  Daily  News.  Shoemaker, 

undergraduate  who  started  writine  a  York.  .  .  .  Paul  Harrison,  NEA  DaUy  News  cartoonist  and  Pulitzer 

Service  HoUywood  correspondent,  is  prij  winner,  has  selected  cartoons 


swing  column  for  the  Hanmrd  Crim-  u  1  /  xi.  -x  i  •  .  ,  '..... 

ton  whUe  a  student  at  Harvard.  ??  a  short  leave  from  the  ^  capi^.  covering  historic  highspots  of  the  past 

Uter  his  column  appeared  in  the  “  traveling  around  the  country  year.  The  book  contains  100  of  his 
Boaton  Globe  and  then  in  the  Cleve-  defense  centers  and  army  best  cartoons  m  1940  together  with 

kndNews.  It  was  brought  to  Unit-  ®am^and  writmg  his  unpre^ions  descnphve  texts  by  M  members  of 
ed’s  attention  recenUv  and  thev  clients.  During  Harrisons  the  Daily  News  staff.  The  book  has  a 

ciono/t  iir.  Ttip  vni.no  absence  from  his  post,  his  daily  col-  foreword  by  Charles  H.  Dennis,  Daily 

ran  dish  mil  1^77  as  vJell  af  ^  being  written  by  Lucie  Neville.  News  editor  emeritus,  and  a  contrib- 

u  xj  tie,  ^  •  •  •  Sons  Smolar,  chief  correspondent  uting  text  by  Col.  Frank  Knox,  Sec- 

ol,h,.>™«sN™s  ^«cvx„d^e  „Ury  of  ,he  Navy_ 

Goodman  to  play  on  his  radio  pro-  Jewish  Telegraphic  Agency  recently  A 

gram.  He  is  from  Cleveland.  returned  to  th^  country  and  now  is  EDITORIAL  CARTOONIST 

working  on  a  book  of  his  experiences  originator  of  the 

Riieeoll  Pone  Two  (innne  as  a  newsman  abroad.  .  ,  .  Homer  C. _ •  _ _ “Tst+n,.” 


prize  winner,  has  selected  cartoons 


Russell  Pens  Two  Songs 


EDITORIAL  CARTOONIST 

Arthur  Poinier,  originator  of  the 
comic  page  problem-simian  “Jitter,” 


DON’T  be  surprised  one  of  these  George,  who  retired  two  years  ago,  joined  the  Detroit  Free  Press  as 
days  if  you  tune  in  our  your  car  bas  rejomed  the  sales  staff  of  the  editorial  cartoonist.  A  native  of  Oak 
radio  and  pick  up  strains  of  songs  Ledger  Syndicate.  Park,  Ill.,  he  attended  Ohio  Wesleyan 


written  by  Frederick  C.  Russell,  con¬ 
ductor  of  the  “Riding  With  Russell”  AUSTRALIAN  BUREAU  Vaughn  Shoemaker  of  the  Chicago 

auto  column  syndicated  by  the  Rus-  The  Government  of  the  Common-  Daily  News  and  also  under  Phil 
SELL  Service,  Hartford,  Conn.  Two  wpalth  of  Australia  hac  pctahliqbad  an  Lyford,  who  illustrates  for  the  Satur- 
numbers  bearing  the  Russell  by-line  Australian  News  and  Information  day  Evening  Post.  Poinier  formerly 
are  scheduled  for  release  over  the  air  Bureau  in  Room  220,  610  Fifth  Avenue,  worked  as  staff  artist  on  the  Des 
this  month.  One  of  the  songs,  a  sequel  York,  to  place’  at  the  disposal  of  Moines  Register  and  Tribune  and 

to  the  famed  “Ida.  Sweet  as  Apple  American  newspaper  and  periodical  assisted  in  the  promotion  depart- 
Cider  number,  has  already  been  re-  editors,  and  writers  and  students  gen-  ment. 

T.  ...  J  ...  erally,  a  reliable  and  easily  accessible 

Mr.  Russell  s  ^cond  number  will  source  of  information  on  Australia  for  aww  P  99 


Park,  m.,  he  attended  Ohio  Wesleyan 
University,  studied  cartooning  under 
Vaughn  Shoemaker  of  the  Chicago 
Daily  News  and  also  under  Phil 
Lyford,  who  illustrates  for  the  Satur- 


.  .  '  CUibUid,  dliu  WiilRTia  dliu  dlUilClltd 

.  .  ...  erally,  a  reliable  and  easily  accessible 

Mr.  Russell  s  ^cond  number  will  source  of  information  on  Australia  for 
also  be  performed  over  BMI  station,  use  as  desired.  The  Bureau  will  be 
Md  IS  being  published  by  BMI  itself,  under  the  direction  of  David  W. 
The  song  was  selMted  from  thou^ds  Bailey,  an  Australian  newspaperman, 
of  fox-trots  and  bears  the  title,  ‘  Who  formerly  editor  and  manager  of  the 
Could  Be  Lonely?  The  new  “Ida  New  York  office  of  Australian  Asso- 
song  was  written  in  collaboration  ciated  Press.  Australian  AP  will 
with  Kay  Russell,  columnist  Russell’s  place  at  the  disposal  of  the  Bureau  a 
wife,  niece  of  Eddie  Munson  who  small  service  of  Australian  news  re¬ 
composed  the  original  “Ida”  song  with  ceived  by  cable. 

Eddie  Leonard,  the  old  minstrel.  , 

The  Russell  sequel  is  called  “You  ______  __ 

Remind  Me  of  I^.”  Mixing  music  SHOW  FILM 
with  motoring  is  not  new  to  the  Rus-  Chicago  advertising  executives  were 
sells.  When  they  are  not  at  the  wheel  guests  of  the  Chicago  Tribune  at  a 
they  are  usually  at  their  pianos.  For  luncheon  given  by  Clyde  S.  Benham, 
a  whUe  they  had  four  pianos  but  have  manager,  national  advertising,  March 
scaled  it  down  to  three.  They  also  21.  Following  the  luncheon,  guests 
have  an  equal  number  of  automatic  were  given  a  private  showing  of  the 
and  recording  phonographs.  Tribune’s  new  sound  motion  picture 

■  D  u  „  e  •  1  “"^e  All  American  Way,”  a  film  pre- 

Ar  nos  New  Serial  sentation  of  the  various  Tribime- 

THE  AP  Feature  Service  has  just  re-  sf>onsored  sports  activities.  The  film 
leased  a  novel  by  Margaret  Widde-  also  will  be  shown  in  New  York. 


*Home 


'tCONOMICS 


Several  Hundred  Repre¬ 
sentative  Daily  Newspa¬ 
pers  Use  H  E  S  C  Cooking 
Schools  Regularly  Each 
Year. 

Definite  Guarantee  of  Extra 
National  Advertising 

—  ■  • - 

-NOW  BOOKING  FOR  FALL  SEASON 
. - • - 

FULL  DETAILS  UPON  REQUEST 

HOME  ECONOMICS  SERVICE  CORP. 

247  Park  Ava.  New  York  Ctty 

Established  1924 


Dr.  Crane  Knows 
How  To  InleresI  People 

“Hit  ’Em  Where  They  Live” 

is  his  psychological  formula.  The 
average  American  does  NOT  live  in 
Congress  or  the  White  House,  or  in 
the  ritzy  Social  Set  or  in  Wall  Street. 
Neither  docs  he  live  on  European 
battlefields! 

He  lives  in  his  Home. 

He  lives  in  his  place  of  Business. 

If  yoimg,  he  lives  in  his  School. 

He  lives  in  his  Church  and  Social 
Organizations. 

He  lives  in  his  own  Skin!  With 
his  personal  worries,  aches  and 
pains ! 


THE  BUCKSHOT  TECHNIQUE 

To  make  more  sure  of  striking  those 
basic  interests  of  every  reader  every 
week.  Dr.  Crane  uses  the  shotgun  pre¬ 
scription,  thus  obtaining  variety  while 
covering  five  basic  instincts.  Each 
week  his  column  offers  dramatic,  real- 
life  “Case  Records  of  a  Psychologist” 
by  the  following  formula: 

ONE  case  on  how  to  improve  your 
personality  and  change  from 
a  wallflower  to  the  life  of 
the  party. 

ONE  case  on  business  problems, 
including  employment,  train¬ 
ing  workers,  advertising,  and 
selling. 

TWO  cases  on  love  and  marriage. 
These  are  real  and  viuil, 
for  they  are  taken  right  out 
of  the  homes  of  Americans. 

ONE  case  on  child  behavior  prob¬ 
lems,  of  interest  to  parents, 
teachers,  and  business  men. 

ONE  case  on  worries,  neurotic  ail¬ 
ments,  fears,  and  other  fac¬ 
tors  causing  nervous  break¬ 
downs. 

ECONOMY  PLUS  COVERAGE 

Editors  who  wish  to  cover  these  five 
big  fields  of  human  interest  in  a  single 
daily  column  and  at  a  single  column 
price  will  find  Dr.  Crane's  “Case 
Records”  perfect  for  such  purposes. 
It  is  illustrated  by  a  new  mat  every 
day  to  avoid  the  monotony  of  a  col¬ 
umnist’s  picture! 

Hopkins  Syndicate,  Inc. 

520  N.  Michigan  Avenue 
Chicago,  Illinois 
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Newspapers  Should  Offer 
Definite  Ad  Packages 


By  T.  S.  mVIN 


ONE  OF  THE  things  that  impressed 
us  recently  as  we  were  reading 
some  radio  network  advertising  was 
the  very  specific  package  that  the  ad¬ 
vertising  offered.  For  so  many  thou¬ 
sands  of  dollars  you  get  so  many  eve¬ 
ning  half-hours  or  daytime  quarter- 
hours  over  so  many  stations  reaching 
so  many  thousands  of  listening  audi¬ 
ence.  l^im  it  or  boost  it  as  he  might, 
here  was  a  definite  plan  put  before 
the  advertiser,  something  he  could 
see  much  more  sharply  in  his  mind’s 
eye  than  anyone  can  ever  see  a 
milline. 


Obviously,  the  easier  it  is  for  a 
pro^iect  to  see  what  you’re  trying  to 
sell  him,  the  easier  it  is  to  sell  him. 
A  definite  package — an  ad  this  size 
appearing  52  times  a  year  and  reach¬ 
ing  so  many  thousands  of  reading 
audienoe — seems  like  a  lot  easier 
package  to  sell  than  one  the  adver¬ 
tiser  has  to  build  for  himself  out  of 
this  much  circulation  and  that  much 
rate  per  agate  line. 

Mere  Specific 

Why,  then,  we  asked  ourselves, 
don’t  newspapers  offer  definite  pack¬ 
ages  in  their  advertising?  Why  aren’t 
they  more  specific  about  what  they 
have  to  sell  and  less  general?  Except 
that  it  may  be  traditional  in  news¬ 
paper  space  selling,  we  could  think  of 
no  satisfactory  answer.  True,  news¬ 
papers  frequently  do  offer  a  specific 
package  of  the  kind  we  have  in  mind 
in  making  a  sales  presentation  di¬ 
rected  toward  a  specific  account.  But 
if  it’s  a  good  thing  to  do  in  individual 
selling  of  this  kind,  it  seems  to  us  it 
ought  to  be  just  as  good  in  general 
selling. 

So  far  as  we  know,  the  only  news¬ 
paper  promotion  addressed  generally 
to  advertisers  and  offering  a  specific 
package  of  so  much  space  ifor  so  many 
insertions  reaching  so  many  readers 
is  some  advertising  the  Wall  Street 
Journal  did  not  long  ago.  We’re  a 
little  hazy  about  the  details,  but  we 
recall  being  impressed  at  the  time 
with  one  element  in  this  full-page  ad¬ 
vertising  which  told  the  advertiser 
just  what  he  would  get  for  an  invest¬ 
ment  of  say  $5,000. 

It  seems  to  us  that  this  kind  of  thing 
is  good  not  only  because  it  shapes  a 
definite  package  that  the  prospect  can 
see  but  also  because  it  carries  with 
it  the  idea  of  consistency  of  im¬ 
pression. 

Specific  Reselft 

The  Chicago  Daily  News  ran  a  good 
ad  some  time  ago  headlined,  “Studies 
in  Consistency,”  which  reported  the 
successful  newspaper  advertising  op¬ 
erations  of  two  advertisers  offering 
intangibles,  service.  It  happens  that 
both  were  insurance  advertisers;  and 
the  ad  reproduced  several  examples  of 
the  small-space  copy  they  used  and 
told  how  their  consistent  year- after¬ 
year  advertising  had  brought  them 
specific  results.  This  gets  close  to  the 
package  idea. 

Currently,  the  Houston  (Texas) 
Chronicle  is  rimning  what  we  assume 
is  a  series  of  ads  that  also  approach 
this  package  idea.  The  one  we  have 
before  us  occupies  145  lines  across 
five  columns.  Headline  says,  “If  we 
were  a  bookstore  .  .  .” — and  copy  goes 
on  to  say  that  “we’d  advertise  in  this 
newspaper”  and  we’d  do  this  and  do 
that  in  the  ads.  The  copy  is  beautiful 
— exceptionally  well  written,  singingly 
persuasive,  maybe  too  singingly  so; 


maybe  it  would  be  better  if  it  were 
less  lyrical. 

Surroimding  the  copy  are  suggested 
advertisements  “we’d”  use  “if  we  were 
a  bookstore.”  This  is  something  defi¬ 
nite  the  paper  is  selling.  It  seems  to 
us  two  things  could  have  been  done 
to  improve  an  otherwise  excellent  ad 
— either  run  it  in  larger  space  or  cut 
down  the  copy;  as  it  is,  the  copy  in 
the  sample  ads  is  too  small  for  easy 
reading.  And  put  in  a  price  so  that 
the  prospect  has  some  idea  what  it 
would  cost  him  to  buy  what  you’re 
offering  him. 

But  the  package  idea  is  there,  some¬ 
thing  the  prospect  can  see.  And  that 
strikes  us  as  being  an  essential  in 
successful  selling. 


We  won’t  tell  you  what  the  story 
is  because  we  hope  you’ll  get  your¬ 
self  around  to  someone  who  has  a 
copy  and  will  lend  it  to  you.  And 
the  story  is  really  only  half  the  book. 
’The  rest  is  Barney  Tobey’s  wonderful 
illustrations.  G(^  as  they  are, 
though,  it  seems  a  shame  that  he  gets 
credit  while  the  boys  and  girls  who 
did  the  copy  (we  just  imagine  it’s  a 
joint  effort)  get  none.  Even  the 
printer  takes  a  bow,  and  in  the  same 
genial  vein  the  book’s  done  in  .  .  . 
“by  William  E.  Rudge’s  Sons  (croon¬ 
ing  softly  the  while).” 


One  Shot  Cincinnati 


He  Got  the  BirdsI 


THE  editor  of  This  Week  got  the 

bird  not  long  ago — indeed,  he  got 
thousands  of  them;  and  that’s  the 
story  around  ^ich  Ibis  Week  builds 
an  attractive,  amusing  and  altogether 
A-one  promotion  mailing  piece. 

Here’s  the  story:  in  the  Feb.  2  issue 
of  ’This  Week  was  a  column  of  anec¬ 
dotes  about  parrots.  Buried  at  the 
bottom  of  the  column  was  an  invita¬ 
tion  to  readers  who  owned  talking 
birds  to  write  ’This  Week  about  their 
imusual  sayings  or  doings.  Nothing 
much  was  expected  to  come  of  this. 
After  all,  there  are  only  some  20,000 
families  in  the  country  that  own  par¬ 
rots,  according  to  one  authority’s 
guess. 

So  you  can  imagine  ’This  Week’s 
surprise  —  and  gratification  —  when, 
within  six  weeks,  1,874  letters  were 
received  from  parrot  owners.  Some 
of  the  stories  they  sent  in  are  hum¬ 
dingers.  There’s  the  one  from  the 
daughter  of  a  former  U.  S.  Senator 
from  California  who  called  his  pet 
parrot  Grover  Cleveland  only  to  have 
the  parrot,  years  later,  lay  an  egg! 
Then  there’s  the  parrot  who  squawks, 
every  time  a  girl  walks  by,  “Lady, 
your  slip  is  showing!”  And  the  one 
that  greets  his  broker  owner  with, 
“How’s  the  market.  Pop?  I’m  a  bull. 
I’m  a  bull!”  And  the  one  that  wouldn’t 
talk  when  they  got  him  up  to  the  mi¬ 
crophone  during  a  broadcast,  just  told 
the  annoimcer  to  “Go  to  hell!” 


THE  Cincinnati  (O.)  Times-Star  pulls 

a  good  gag  to  get  over  its  current 
promotional  theme,  “One  shot  does 
the  job  in  Cincinnati.”  They  send  out 
a  toy  wooden  cannon  with  complete 
instructions  for  assembling.  Lots  of 
advertisers  and  agency  men  will  be 
fighting  with  their  little  boys  the  next 
few  weeks  for  the  fun  of  putting  the 
gim  together. 

In  more  serious  vein,  the  Times- 
Star  sends  out  a  file  folder  containing 
a  report  on  daily  purchasing  power 
in  its  market  as  the  answer  to  the 
question,  “What  are  the  best  days  to 
advertise  in  Cincinnati?”  —  a  theme 
which  also  appears  in  the  paper’s 
current  promotion. 

This  daily  purchasing  power  report 
is  an  excellent  bit  of  market  research, 
now  to  be  issued  monthly  by  the 
Times-Star.  It  shows  the  planned 
payroll  disbursements  of  211  leading 
Cincinnati  manufacturers.  Supple¬ 
menting  the  current  April  report  is 
a  calendar  of  events  in  Cinciniukti  for 
the  month,  payroll  disbursements  in¬ 
dicated  for  each  day. 


In  the  Bag 

HISTORY  of  the  Los  Angeles  Times-- 

a  well  written,  interestingly  illus- 
trated,  neat,  pocket  -  size  48  -  pagt 
booklet  that  tells  the  story  of  the 
Times  from  its  beginnings  in  1881  to 
the  present  day.  Written  by  Ed  Aii*. 
wor^,  it  is  one  of  the  best-written  of 
these  newspaper  histories  we  have 
read. 

Detroit  Now — a  market  report  is¬ 
sued  by  the  Detroit  News.  Well  de¬ 
signed  and  done  in  two  colors  and 
black.  Provides  a  complete  statistical 
picture  of  business  in  Detroit  today 
and  of  the  position  of  the  News  both 
in  circulation  coverage  and  in  adver¬ 
tising  linage. 

“We’re  tending  to  your  knitting, 
gentlemen!” — another  of  those  stunt 
letters  the  Indianapolis  (Ind.)  Star 
does  so  well.  This  one  ties  in  the 
knitting  gag  with  two  toothpi^ 
stuek  like  knitting  needles  through 
a  little  swatch  of  neatly  knitted  wo^ 

“The  best  example  of  what  adver¬ 
tising  in  the  Dallas  Morning  New 
can  do — is  what  it  has  done” — an  im¬ 
pressive  file  of  10  case  histories  that 
tell  what  10  important  advertiser! 
have  done  through  advertising  in  the 
News.  Copy  gives  a  little  history  of 
the  advertiser  which  adds  to  the  in¬ 
terest  of  the  piece. 


AD  AGENCY  HAS  STORE 

An  early  American  food  shop  known 
as  Gaile’s  has  been  opened  in  the 
lobby  of  the  Maccabees  Building,  De¬ 
troit,  in  order  that  the  staff  members 
of  Rickerd  Advertising  Agency  might 
become  better  acquainted  with  the 
problems  of  food  dealers  and  retail 
food  selling.  Close  contact  enable! 
die  agency  to  experiment  with  and 
test  ideas  for  merchandising. 


John  Doe 


’Ibis  Week’s  mailing  piece  adds  to 
its  attention-getting  value  by  telling 
some  of  these  stories.  It’s  a  swell 
piece  right  from  the  front  cover, 
which  uses  die-cutting  and  oil  paper 
to  simulate  the  editor’s  office  door  on 
which  has  been  tacked  a  card,  “In 
conference  with  1,874  parrots!” 
Through  the  oil  paper  door  you  get 
a  picture  of  the  poor  editor  driven 
imder  his  desk  by  a  covey  (if  that’s 
the  word)  of  squawking  parrots. 


NEATEST  tie-up  of  the  week  is  the 
double-spread  in  two  colors,  “Meet 
John  Doe  and  his  newspaper,”  which 
ran  in  the  Los  Angeles  News  concur¬ 
rently  with  the  showing  of  the  mo¬ 
tion  picture,  “Meet  John  Doe.” 
Spread  features  a  big  picture  of  Gary 
Cooper,  who  stars  in  the  movie,  and  I 
his  statement,  “In  can  readily  imder- ! 
stand  why  John  Doe  likes  the  News. ' 
I’m  a  regular  subscriber  myself.” 

There’s  a  lot  of  copy  in  this  ad — 
but  it’s  well  written  copy  and  it 
swings  along  breezily  and  pointedly. 
John  Doe,  it  tells  us,  is  the  forgotten 
man  of  yesterday  who  is  the  Mr.  Big 
of  today,  the  little  man  advertisers 
used  to  talk  down  to  and  whom  now 
they  look  up  to.  ’The  daily  newspaper 
is  John  Doe’s  Bible  .  .  .  and  in  Los 
Angeles,  the  copy  says,  the  News  is 
John  Doe’s  paper.  Conclusion  is  ob¬ 
vious — if  you  want  to  do  business 
with  John  Doe,  advertise  in  the  News. 


newiPAPER  NEWS 


Ausiralia 


•  The  only  journal  giving  tiM 
nows  of  advortisart,  advarfb- 
ing,  publishing,  printing  and 
commarcial  broadcasting  in 
Australia  and  Now  Zaaland. 


If  you  ara  planning  sales  cam¬ 
paigns  or  are  intarostod  in 
thaso  tarritorias  road 


NEWSPAPER  NEWS 
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tt'arwiek  Bldg.,  Hamilton  St.,  Sydnaj 


O.K.,  Just  This  Once 
WE  had  long  ago  promised  ourselves 
that  never,  never,  never  would  we 
read  another  advertisement  or  promo¬ 
tion  piece  that  exploited  Lewis  Car- 
roll’s  little  girl  Alice  or  the  Mad  Hat¬ 
ter  or  the  March  Hare.  And  here  we 
find  ourselves  doubled  over  with 
laughter,  reading  “Alice  in  Sponsor- 
land,”  which  has  just  come  over  from 
the  National  Broadcasting  Company’s 
Red  Network.  It’s  a  thoroughly  de¬ 
lightful  promotion  piece,  and  only 
because  it  is  so  thoroughly  enjoyable 
would  we  have  read  through  a  pro¬ 
motion  story  that  runs  to  some  40 
pages. 
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Much  Photo  Talent 
In  Smaller  Towns 


By  JACK  PRICE 

NORMAN,  OKLA.— The  life  of  a 
news  photographer  working  for  a 
snail  newspaper  becomes  more  com¬ 
plex  each  year.  Only  a  short  time 
ago  when  the  small  dailies  installed 
photograph  departments,  the  impor¬ 
tant  factor  was  the  coverage  of  routine 
news  stories.  In  these  times  we  learn 
that  the  duties  of  a  cameraman  on 
these  papers  have  been  extended  far 
beyond  that  point. 

At  a  recent  meeting  of  advertising 
managers  of  Oklahoma  newspapers 
we  noted  the  intense  interest  shown 
in  the  achievements  of  their  photog¬ 
raphers.  The  more  progressive  man¬ 
agers  were  enthusiastic  about  the  pos- 
libilities  for  further  developments 
with  photography.  Judging  from  the 
opinions  of  these  men  we  will  not  be 
surprised  if  they  enlarge  their  pic¬ 
ture  departments  to  include  small 
studios. 

Larger  Papers  Have  Stedies 

Of  course,  the  idea  of  a  studio  is 
not  new.  Many  of  our  largest  news¬ 
papers  have  well  equipped  studios, 
»me  of  them  operat^  by  specialists 
in  fashion  and  illustration  work.  Nat¬ 
urally  the  large  newspaper  not  only 
has  the  facilities  but  also  the  cus¬ 
tomers.  The  cost  factor  is  a  far  more 
important  item  for  the  smaller  opera¬ 
tor.  It  takes  greater  effort  to  interest 
the  store  owner  in  a  small  commu¬ 
nity  in  using  photographs  in  ad  copy. 

With  an  eye  to  the  future,  one  of 
the  men  at  this  conference  said  his 
q>ace  sales  were  siu'e  to  increase  since 
he  had  something  new  to  offer.  His 
remarks  plainly  indicated  that  tlie  new 
photo  department  had  already  at¬ 
tracted  new  revenue.  He  asked  ques¬ 
tions  as  to  the  personal  qualifications 
of  cameramen  and  the  scope  of  their 
work.  Was  it  possible  to  have  the 
staff  take  fashion  photographs?  Could 
local  talent  be  employed  as  models? 
Was  the  studio  large  enough  to  cope 
with  an  indoor  set-up?  Would  it  be 
worth  making  an  investment  in  the 
further  education  of  the  photograph¬ 
ers?  141080  and  many  more  such 
questions  were  presented. 

Of  course,  we  were  just  expressing 
opinions  and  exchanging  ideas  but  the 
t^is  for  future  management  of  pho¬ 
tograph  departments  for  the  small 
newspaper  was  planned.  It  may  take 
some  time  before  such  plans  are  ex¬ 
ecuted  but  we  believe  a  new  type  of 
newspaper  camerman  for  the  small 
papers  will  be  created.  All  of  which 


brings  us  back  to  the  problems  of 
these  men. 

Most  of  them  are  self  taught,  but 
in  each  case  we  have  found  that  the 
foundation  of  the  photograph  depart¬ 
ment  was  based  upon  the  desire  of 
an  individual  to  create  something  new 
for  his  paper.  As  results  proved  the 
worth  of  the  idea  a  specialist  is  gen¬ 
erally  employed.  Usually  the  next 
step  is  installation  of  a  small  engrav¬ 
ing  plant.  The  photographer  in  most 
instances  is  taught  to  operate  this  de¬ 
partment.  Contrary  to  the  general 
believe  that  the  cameramen  object  to 
this,  we  learned  that  they  are  gener¬ 
ally  happy  to  learn  another  phase  of 
newspaper  operation.  Each  additional 
operation  provides  more  security  for 
the  future.  Not  all  photographers 
have  an  eye  on  a  job  with  a  big  city 
newspaper.  The  majority  would 
rather  remain  in  their  communities 
where  they  have  their  home. 

Aaxleas  to  Leara 

It  is  refreshing  to  meet  one  of  these 
sturdy  young  men  who  is  willing  to 
stay  home  and  make  good.  He  is  am¬ 
bitious  and  firmly  believes  he  can  at¬ 
tain  his  goal  by  enhancing  his  educa¬ 
tion  without  losing  his  perspective.  He 
will  travel  many  miles  to  a  Short 
Covu^  in  News  Photography  given  by 
some  University  or  he  may  take  a 
course  in  another  phase  in  photog¬ 
raphy,  but  mainly  he  wants  to  learn 
all  about  his  profession.  He  realizes 
that  photography  for  a  newspaper  is 
not  confined  to  merely  shooting  snap¬ 
shots  of  an  accident  or  a  wedding. 

There  does  not  appear  to  be  any 
question  of  envy  on  the  part  of  the 
small  town  cameraman  towards  his 
confreres  on  the  larger  papers.  He  has 
time  to  enjoy  many  natural  opportu¬ 
nities. 

The  profession  of  newspaper  pho¬ 
tography  is  still  very  young  and  with 
proper  guidance  and  more  considera¬ 
tion  of  its  possibilities  there  will  be 
an  even  greater  future  for  those  who 
desire  to  make  it  a  career.  The  actual 
mechanics  of  the  craft  are  being  sim¬ 
plified  more  and  more  each  year  by 
science.  We  are  strongly  of  the  opin¬ 
ion  that  in  the  near  future  more  study 
will  be  given  to  the  actual  creation  of 
a  picture  than  to  the  operation  of  a 
synchronizer  or  shutter. 

Flash  Machine  Gun 

SEQUENCE  action  pictures  showing 

football  plays  movement  by  move- 


MANY  THANKS 

We  take  this  opportunity  to  express  our 
sincere  thanks  to  the  432  newspapers . . . 
their  locai  dispiay  managers,  nationai 
advertising  managers,  nationai  repre¬ 
sentatives  and  research  directors  . .  who  so 
graciousiy  cooperated  with  us  in  our  recent 
^'Nationai  Distribution  of  Shoes''  survey. 

WESTHEIMER  and  COMPANY 

Advertising 

31S  NORTH  SEVENTH  •  SAINT  LOUIS 


The  new  "flash  ntachine  gun  camera"  be¬ 
ing  focused  by  John  Robinson,  Register 
and  Tribune  photographer. 

ment  have  long  thrilled  Des  Moines 
Register  and  Tribune  sports  fans  read¬ 
ers.  There  has  only  been  one  draw¬ 
back  to  the  “machine  gune  camera” — 
it  couldn’t  be  moved  inside. 

This  limitation  has  now  been  erased 
through  a  new  machine  gim  flash 
camera  originated  by  Charles  Gat- 
schet  of  the  Register  and  Tribune  pho¬ 
tographic  staff  of  11  men  headed  by 
George  Yates. 

The  flash  camera  was  originally  the 
back  to  the  “machine  gun  camera” — 
developed  two  years  ago  by  the  Reg¬ 
ister  and  Tribime  for  football  cover¬ 
age. 

Gatschet  removed  the  12-inch  lens 
and  replaced  it  with  a  three  and  three 
quarter  inch  Zeiss  Tessar  3.5  lens.  He 
made  up  a  battery  of  six  flash  bulb 
reflectors,  mounting  the  battery  on  a 
tripod. 

The  camera  was  then  properly  syn¬ 
chronized  for  flash  camera  work.  An 
automatically  controlled  relay  was 
added  which  would  switch  from  one 
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bulb  to  the  next.  The  relay  is  so  ar¬ 
ranged  that  when  the  fla^  contact 
breaks  open,  a  cam  on  the  shutter 
shaft  revolves,  making  contact  with 
the  switch  which  throws  it  over  to  the 
next  bulb.  It  is  then  ready  to  fire  by 
the  time  the  synchronizer  gets  to  the 
next  exposure. 

The  arrangement  between  syn¬ 
chronizer  and  relay  is  so  arranged  that 
exposures  can  be  made  at  the  rate  of 
ten  a  second  in  perfect  synchroniza¬ 
tion.  The  reflectors  are  the  ordinary 
seven-inch  aplinatic  reflectors. 

Photog  Injured 

ARTHUR  M.  VINJE,  staff  photo¬ 
grapher  for  the  WiacoTwin  State 
Journal,  Madison,  Wis.,  was  taken  to 
Wisconsin  General  hospital  where  he 
had  to  have  part  of  the  third  finger 
on  his  left  hand  amputated  after 
crushing  the  digit  while  repairing  the 
pumping  system  at  his  home. 

■ 

MINN.  PHOTO  CONTEST 

A  photographic  exhibition  and  con¬ 
test  will  be  a  feature  of  the  twenty- 
fifth  wmual  Editors’  Short  Course  at 
the  University  of  Minnesota,  May  1,  2 
and  3.  Three  classes,  spot  news,  gen¬ 
eral  news  pictures,  and  pictorial  views 
are  offered.  Judges  i^l  be  Harry 
Coleman,  chief  of  the  Minneapolis 
Times-Tribune  photographic  depart¬ 
ment;  Earl  L.  Vogt,  picture  editor  of 
the  St.  Paul  Dispatch-Pioneer  Press; 
and  George  E.  Luxton,  veteran  chief 
of  the  Minneapolis  Star-Journal  pho¬ 
tographers. 

■ 

"SPECIAL"  APPOINTED 

Effective  April  1,  the  Topeka  State 
Journal  has  appointed  Arthur  Hagg  & 
Associates,  publishers’  representatives, 
to  represent  the  Journal. 
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and  Black,  on  Loose-Leaf  Inierti  with  complete  description  and  much  valuable  data, 
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SAMPLE  CHART  Sheets  in  Black  and  White  with  description,  price,  etc.  FREE  □ 
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change  or  cancellation  of  charge  If  for  ANY  reason  unsatisfactory. 


MOSTLY  INTERESTED  IN:  Ad-Coler  Process  for  Black  and  White  Copy  □;  Artish 
Shading  Sheets  □;  Benday  Process  and  Shading  Sheets  Combined.  (Patent  appRad 
for)  □;  COLOR  COMICS  Standardized  □;  Creating  NEW  Effects  □;  CopyTreaflat 
Service  □;  FOUNTAIN  Pens  for  fast  OPAQUING  □;  Letter  Prew  Printing  U;  Offset 
Printing  □;  OPAQUING  Inb,  (Water-Solvent  and  Water-Resisting)  for  Fountain 
Pans  □;  Photo-Engraving  □;  Photo-Gravure  □;  Photo-LHhography  □;  RHIS^LL 
Etching  Resist,  no  powder  or  "burning-ln"  neceuary  □;  Semi-Machantcal  NWA- 
TIVES  and  POSITIVES  □;  TRANSPARENT  BLANKS,  NON-Distortlng  and  Watar- 
Reslstlng  for  "repeat"  MASKING  IZ);  TRANS-OPAQUE  Sheets  D. 
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N.  Y.  Times  Wins 
Promotion  Prize 

continued  from  page  26 

ing  describing  split  copy  testing  in 
the  market  covered  by  the  Providence 
(R.  I.)  Journal-Bulletin.  The  booklet 
contains  a  zone  map  of  Providence 
and  samples  of  selective  distribution 
tests  carried  on  by  the  newspaper  and 
the  Hawaiian  Pineapple  Co. 

The  San  Francisco  Call-Bulletin 
topped  all  competitors  in  the  direct 
mail  campaign  classification.  The 
newspaper’s  group  of  mailing  pieces 
included  a  miniatiire  reproduction  of 
a  complete  issue  of  the  paper,  about 
the  size  of  an  ordinary  pulp  maga¬ 
zine,  and  several  well-ill\astrated 
broadsides  showing  the  San  Francisco 
market.  Another  booklet  contains  a 
price- range  study  of  women’s  wear 
advertising  in  San  Francisco  evening 
newspapers.  Still  another  gives  a  lin¬ 
age  analysis  of  San  Francisco  papers. 

The  judges  decided  that  no  second 
award  should  be  given  in  the  direct 
mail  campaign  classification. 

Herald  Tribune  Book 

The  most  valuable  data  book  pre¬ 
senting  a  general  analysis  of  the  mar¬ 
ket  and  the  newspaper  was  the  New 
York  Herald  Tribvme’s  handsomely 
bound  loose-leaf  volume  with  a 
thumb  index  for  ready  reference. 
The  information  was  divided  into  dif¬ 
ferent  sections:  one  for  circulation 
data,  another  for  editorial,  in  which 
were  presented  some  of  the  paper’s 
best  luiown  writers  and  colunmists, 
and  a  third  for  marketing.  A  sepa¬ 
rate  section  was  also  devoted  to  re¬ 
sults  achieved  by  advertisers  using 
the  Herald  Tribime. 

Second  award  in  the  data  book  class 
went  to  the  New  York  Sun,  which 
published  a  cloth  boimd  volume  in 
several  colors.  The  book  is  well  il¬ 
lustrated  and  one  of  its  many  useful 
features  is  a  record  of  advertisers 


.  1 


and  WON 


Increase  In  Classified 
Predicted  For  1941 

By  C.  M.  CARROLL 

Classified  Manager.  New  York  Times 


"I  WMitaU  ■  B«w  with  a  UMT*  prMuising  futart, 
bat  I  UMa’t  haow  how  to  go  about  loohiag  for  oao.  A 
frioaU  of  aiiaa  auggaatoA  loohiag  aaUar  tha  Holg 
WaataU  aUvartitoaMatt  la  Tho  Now  Vorh  Thaoa,  taM 
that  thora  wara  alwaya  lota  of  good  iaba  Katad  thara. 

"I  taoh  Ma  Ng  aad  atahod  tbrao  eaata  oa  Tho 
Thaoa  avory  aMraiag.  H  waaa't  laag  hafaro  I  foaad  tho 
hhid  of  )ab  I  anatad  Hatad  thora.  I  aggliad  far  aa  iatar- 
viaw  aad  got  tha  (ab.That'a  what  I  cal  a  luchy  gaaihia!" 


Tko  Nowork  Evoning  Nows'  od  shown 
obovo  was  judgod  tho  most  valuablo  singlo 
ad  appoaring  in  trada  or  businoas  papers. 
Tba  judgoa  found  it  particularly  offoctivo 
bocauso  of  its  position  under  the  larger 
map  which  is  part  of  tha  editorial  content 
of  tho  magaiino  in  which  tho  ad  appeared. 

using  2,500  agate  lines  or  more  in  any 
one  New  York  newspaper  in  1939. 

The  Milwaukee  Journal’s  consumer 
analysis  of  the  greater  Milwaukee 
market  took  top  honors  in  the,  class 
for  the  most  vsJuable  research  study 
analyzing  one  or  more  specific  fea¬ 
tures  of  the  market  or  the  newsiiaper. 
The  analysis,  now  in  its  eighteenth 
edition,  is  attractively  bound  and 
gives  in  full  detail  the  consumer  pref¬ 
erence  and  dealer  distribution  of  the 
leading  beers,  grocery  products. 


It's  Mt  al  ■  Butter  af  laeh  that  sa  auay  gaBgl* 
gat  glaead  la  aaw  labs  tbraugh  Hdp  Waatad  ads  la 
Tha  Tiaut.  Maay  flrat-rata  finaa  ata  Tha  Thaat  ba- 
cauaa  thay  haaw  by  axpariaaca  that  M's  a  gaad  way 
ta  reach  firat  rata  aauriayaaa.  Whaa  you  laah  far  a 
iab,  auha  H  a  habit  ta  laah  la  Tha  Tfaaaa. 

iNeto  IJork  Sinter 

Publlahad  M,713  Help  Wanted  ads  last  year 

This  it  a  sample  of  one  of  tha  ads  in  the 
N.  Y.  Timas  campaign  for  clattifiad  ads 
which  was  judgad  tha  bast  in  its  division. 

household  equipment,  tobacco  prod¬ 
ucts,  and  toiletries  in  the  Milwaukee 
market. 

Second  place  in  the  research  studies 
group  was  won  by  the  St.  Louis  Post- 
Dispatch,  which  sponsored  a  study  of 
more  than  6,000  St.  Louis  women  to 
determine  their  department  store  buy¬ 
ing  habits  and  their  newspaper  and 
advertising  reading  preferences. 

Promotion  managers  of  newspapers 
winning  second  place  in  one  or  more 
classifications  are:  Budd  Gore,  Chi¬ 
cago  Daily  News;  Roy  Simmons,  Salt 
Lake  Tribune-Telegram;  Estelle  Ham¬ 
burger,  New  York  Post;  Brent  Wil¬ 
liams,  St.  Louis  Post-Dispatch;  Sidney 
Carpenter,  Toronto  Star;  and  Joyce 
Swan,  who  last  December  was  pro¬ 
moted  from  sales  promotion  man¬ 
ager  to  business  manager  of  the  Min¬ 
neapolis  Star-Journal.  However,  he 
was  promotion  manager  at  the  time 
that  the  campaigns  entered  in  the 
contest  were  running. 

BARRED  325  PAPERS 

Montreal,  March  29 — Since  the  be¬ 
ginning  of  the  war  Canadian  censors 
have  barred  325  newspapers  and  peri¬ 
odicals  from  distribution  in  the  Domin¬ 
ion,  it  was  disclosed  in  a  return  tabled 
in  the  Canadian  House  of  Commons. 
The  information,  given  in  reply  to  a 
question  by  Angus  Macinnis  (C.  C.  F. 
Vancouver  East)  showed  that  nine 
Canadian  publications,  in  as  many 
different  languages,  had  been  closed 
down  outright,  while  one  was  sus¬ 
pended  for  three  weeks.  Entry  into 
Canada  was  denied  140  newspapers 
and  periodicals  published  in  the 
United  States,  173  in  coimtries  other 
than  Germany,  and  Italy,  while  three 
from  the  United  Kingdom  were 
barred.  No  action  was  taken  against 
publications  from  other  parts  of. the 
Empire. 


THROUGHOUT  THE  country  there 
appears  to  be  a  general  feeing 
among  classified  advertising  managers 

that  linage  dim-  _ 

ing  1941  will 
more  than  mea¬ 
sure  up  to  last 
year,  which,  ac¬ 
cording  to  the 
52-city  report  of 
media  records, 
reached  a  three- 
year  peak.  If 
the  figures  thus 
far  are  any  cri¬ 
terion,  the  up¬ 
ward  trend  will 
continue.  Janu-  C.  M.  Carroll 
ary  showed  the  * 

greatest  gain  of  any  month  since  May, 
1937,  and  last  month  the  volume  was 
higher  than  it  has  been  in  any  Feb¬ 
ruary  since  1930. 

10,000,000  Liaa  Gala  ia  1940 


To  review  last  year  very  briefly,  the 
combined  newspapers  in  the  52  cities 
reported  by  M^ia  Records  published 
262,811,180  lines  of  classified,  an  in¬ 
crease  of  10,086,644  lines  over  1939. 
There  were  gains  in  each  month  ex¬ 
cept  January.  The  report  also  showed 
that  the  volume  of  classified  exceeded 
every  display  classification  except  re¬ 
tail,  and  that  it  accounted  for  21%  of 
the  total  advertising  published  in  all 
these  newspapers  combined.  Tlius, 
classified  advertising  managers  face  a 
high  goal  for  the  current  year. 

Despite  the  optimistic  signs  we  have 
seen,  there  is  no  way  to  predict,  with 
any  degree  of  accuracy,  what  the  na¬ 
tional  trend  may  be  in  1941.  Classified 
advertising  by  its  very  nature  is  close¬ 
ly  tied  up  with  local  conditions  and, 
therefore,  directly  reflects  what  is  tak¬ 
ing  place  in  a  given  community.  Take, 
for  example,  Ae  present  rush  to  ob¬ 
tain  skilled  labor.  The  Help  Wanted 
columns  of  newspap^s  in  industrial 
centers  carry  a  great  many  advertise¬ 
ments  seeking  mechanics  and  technical 
workers  of  all  descriptions.  New 
York  newspapers,  in  the  first  two 
months  of  ^is  year,  published  47,562 
lines  of  Industrial  Help  Wanted — 
Male  advertising,  an  increase  of  231% 
over  the  corresponding  months  last 
year,  according  to  the  net  line  coimt 
report  of  Advertising  Linage  Service. 
In  addition  to  the  advertising  placed 
by  local  manufacturers  who  are  en¬ 
gaged  in  the  defense  program,  news¬ 
papers  have  received  a  substantial 
volume  of  Help  Wanted  advertising 
from  out-of-town  concerns.  Several 
organizations  are  reported  to  have 
been  conducting  nation-wide  advertis¬ 
ing  campaigns  to  find  workers.  Tlie 
Defense  Commission,  however,  disap¬ 
proves  of  advertising  for  applicants 
outside  the  community  and  has  asked 
employers  working  on  defenese  pro¬ 
grams  to  recruit  workers  throu^ 
1,500  state-operated  employm^t 
offices  of  the  United  States  Em¬ 
ployment  Service.  W.  S.  Knud- 
sen,  director  general  of  the  Office 
of  Production  Management,  feels, 
according  to  a  recent  statement, 
that  the  nation-wide  advertising  “con¬ 
tributes  toward  unnecessary  migra¬ 
tion  of  labor,  high  rates  of  labor  turn¬ 
over  and  disturbances  of  established 
labor  standards  in  local  areas.”  Mr. 
Knudsen  has  written  all  defense  con¬ 
tractors  on  the  subject.  The  extent  to 
which  this  action  by  the  administra¬ 
tion  will  affect  classified  advertising 


volume  has  not  yet  been  determined 
Another  classification  which  has  re¬ 
cently  shown  large  increases  in  some 
newspapers  is  Vocational  Instruction. 
Trade  schools  offering  to  prepare  stu¬ 
dents  for  work  in  defense  industritt 
are  running  extensive  campaigns  In 
the  Classified  columns  of  many  newt, 
papers.  Thousands  of  yoimg  moi 
inspired  by  patriotism  as  well  as  the 
desire  to  obtain  gainful  employment 
are  now  preparing  themselves  throu^ 
such  training  for  jobs  as  mechania 
There  is  also  a  sharp  upward  trend 
in  many  sections  in  the  volume  of 
Commercial  Help  Wanted  advertis¬ 
ing,  for  both  men  and  women.  Ihe 
enlargement  of  office  staffs  to  handle 
the  clerical  end  of  the  defense  pro¬ 
gram  and  the  replacmnent  of  men 
taken  into  military  service  are,  of 
course,  primarily  responsible  for  thk 
increased  activity.  V^ile  the  shortage 
of  suitable  applicants  has  not  yet  be¬ 
come  general,  they  are  gradually  get¬ 
ting  more  scarce  in  certain  fields.  Tlii 
condition  should  reflect  itself  more 
and  more  in  the  employment  col¬ 
umns.  Situations  Wanted  advertising, 
always  a  good  barometer,  has  dropped 
off  noticeably  in  the  past  several 
months  and  will  doubtless  continue  to 
decline  as  the  employment  market 
tightens. 

Rental  linage  has  begun  to  fall  off 
in  some  communities  where  the  im¬ 
portation  of  labor  has  created  a  hous¬ 
ing  shortage.  In  other  centers,  how¬ 
ever,  building  has  kept  ahead  of  the 
demand  and  the  rental  classification  is 
holding  its  own.  This  again  is  purely 
a  local  situation  with  no  indication  <d 
any  national  trend  one  way  or  the 
other. 

Automobile  dealers  already  predict 
a  shortage  of  used  cars.  They  argue 
that  there  will  be  a  greatly  increased 
demand  for  late  model  used  cars  as 
soon  as  the  production  of  new  models 
becomes  seriously  curtailed  by  the 
participation  of  automobile  factories  in 
the  defense  program  and  the  shortage 
of  materials.  If  their  reasoning  is  cor¬ 
rect,  the  volume  of  Used  Car  adver¬ 
tising  throughout  the  country  may 
eventually  suifer. 

Improvad  EMpleyMCRt  Coiditieis 
On  the  whole,  classified  advertising 
should  be  benefited  this  year  by  the 
great  improvement  in  employment 
conditions.  The  classified  columns 
are  the  market  place  of  the  masses. 
Any  increase  in  purchasing  power 
should  be  reflected  in  terms  of  extra 
linage  because  classified  advertisers 
are  usually  willing  to  invest  mors 
when  their  results  are  good. 

1941  presents  a  challenge  to  classi¬ 
fied  advertising  managers.  It  will  tax 
tile  faculties  of  each  and  every  one  of 
them  to  keep  abreast  of  the  rapidly 
changing  conditions  which  are  taking 
place.  It  will  take  plenty  of  hard 
work  and  considerable  ingenuity.  It 
will  call  for  the  development  of  new 
ideas,  better  methods  of  selling  and 
more  careful  training  of  sales  per¬ 
sonnel.  1941  holds  plenty  of  oppor¬ 
tunities  for  those  who  make  the  most 
of  them. 

98TH  BIRTHDAY 

Washington,  D.  C.,  April  4 — William 
Henry  Jackson,  often  credited  with 
being  “the  first  news  photographer,” 
observed  his  98th  birthday  anniversary 
today  at  the  home  of  his  daughter, 
Mrs.  M.  A.  PattisiHi,  Chevy  Chase. 
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Potential  Market  For 
Electric  Ranges 
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By  FRANK  FEHLMAN 

(No.  215  in  a  series.) 

BACK  in  1914 — that’s  27  years  ago — 
we  were  invited  to  spend  a  week 
with  a  relative  who,  at  that  time, 
lived  in  a  small  town  of  about  2,000 
inhabitants.  The  city  fathers  of  this 
town  and  a  local  electric  company 
had  somehow  financed  the  erection 
of  a  large  dam  on  a  river  some  20 
miles  away.  A  generator  had  been 
installed  and  a  circuit  of  copper  wire 
strung  to  the  town.  As  we  recall  the 
rates,  our  brother  paid  $1  a  month 
for  lights  in  all  rooms  and  another 
dollar  a  month  for  an  imlimited  sup¬ 
ply  of  kilowatts  for  his  kitchen  range. 

Imagine  living  in  a  small  town  and 
paying  a  flat  rate  of  two  dollars  a 
month  for  current  to  operate  all  the 
lights  in  your  home  and  a  cooking 
range. 

Why  have  the  sales  of  electric 
ranges  lagged  for  so  many  years? 
Why  have  they  more  than  trebled 
since  1934?  Electrical  Merchandising 
reports  electric  range  sales  monthly. 
Here’s  their  score  card  by  years  since 
1934: 


1940 . 

.  450,000 

1939 . 

.  335,000 

1938 . 

1937 . 

1936 . 

.  318.000 

1935 . 

.  215,000 

1934 . 

.  123.000 

Answer  to  First  Question 

TO  US,  one  of  the  real  mysteries  of 

this  business  called  advertising  is 
this:  the  very  small  percentage  of 
people  (both  in  and  out  of  the  busi¬ 
ness)  who  believe  that  advertising 
can  alone  develop  consumer  demand. 
And  a  corollary  of  this  is  the  almost 
utter  absence  of  charts  or  continuing 
records  that  might  prove  or  show  just 
what  happens  after  an  advertiser  has 
persisted  in  telling  his  story  for,  say, 
18  months  to  two  years. 

The  only  reason  why  electric  range 
sales  have  never  gotten  started  is  be¬ 
cause  retailers  (not  manufacturers) 
have  never  settled  down  to  a  long 
haul  campaign  in  a  daily  newspaper. 
All  the  other  reasons  are,  to  us,  just 
idle  conversation. 

Today,  in  any  good-sized  town  in 
Amerioa,  a  woman  can  get  a  perma¬ 
nent  wave  at  $3  on  up  to  $25.  Here 
is  a  differential  of  600%.  Are  these 
women  who  pay  $25  for  a  “Charles 
of  the  Ritz  wave”  nuts  —  do  they 
usually  throw  money  away?  No! 
They  read,  see,  hear  and  ta^  about 
•  lot  of  things  every  day.  Once  they 
decide  to  change  a  menu,  take  a  trip, 
buy  a  fur  coat,  or  a  new  electric 
range,  you  may  as  well  attempt  to 
stop  a  thousand  wild  horses  as  to  try 
to  switch  them  to  a  gas  range,  a  coal 
or  coke  range. 

Yes,  the  electrical  people  hav£ 
primed  the  cooking  experts,  fed  out 
tons  of  good,  sound  promotion  ma¬ 
terial  but  where,  when  and  how  often 
have  they  walked  into  a  newspaper 
ofRce  and  said,  “Here’s  a  weekly 
schedule  about  electric  ranges.  Start  it 
tomorrow — let  it  run  from  now  on.”? 

Women  Still  Skeptical 

because  of  our  constant  association 

with  retail  food  stores  and  a  manu¬ 
facturer  who  packs  and  sells  condi¬ 
ments,  s»'ices  and  teas,  we  have  been 
compelled  to  do  a  great  deal  of  con¬ 
sumer  research.  During  the  past  18 
months,  we  have  examined  over 
14,000  consumer  questionnaires  ob- 


discussed  their  kitchen  equipment. 

In  rural  districts  and  in  small 
towns,  many  women  cling  to  an  old- 
fashioned  range,  fired  with  wood,  coal 
or  coke.  In  many  farm  homes,  oil 
ranges  are  used.  Kerosene  is  the  fuel. 
In  suburban  districts  and  in  metro¬ 
politan  centers,  gas  is  the  predomi¬ 
nant  fuel  and  gas  ranges  outnumber 
all  other  ranges  combined. 

Electric  range  users  tell  us  that 
they  find  it  difficult  to  adapt  their  old 
recipes  and  current  recipes  to  an  elec¬ 
tric  range,  but  once  they  “catch  on” 
as  to  how  to  use  the  range,  they  are 
enthusiastic  about  the  results  and 
many  of  them  say  that  they  would 
never  go  back  to  any  other  type  of 
cooking  range.  Electric  range  manu¬ 
facturers  and  household  supply  stores 
that  feature  ranges  have  a  lot  of  edu¬ 
cational  work  to  do  before  the  aver¬ 
age  woman  is  ready  to  accept  the 
theory  of  electrical  cooking. 

Answer  to  Question  2 

IN  October,  1939,  we  spent  more  than 

three  hours  in  an  electrical  store 
located  in  a  small  suburban  city,  not 
far  from  New  York.  The  owner  of 
this  store  set  up  in  his  own  home  an 
experimental  kitchen  where  he  had 
practically  every  appliance  that  he 
sold.  He  not  only  knew  the  mechani¬ 
cal  story  of  each  unit  but  he  knew 
how  to  operate  the  unit  and  how  to 
obtain  the  results  which  the  manu¬ 
facturer  promised. 

At  the  conclusion  of  our  interview, 
we  suggested  that  he  set  up  a  special 
budget  for  educational  work.  'Three 
times  each  week  he  released  in  his 
local  paper  information  about  a  dif¬ 
ferent  electrical  appliance  sold  in  his 
store.  About  40%  of  this  copy  was 
devoted  to  electric  ranges,  how  to  use 
them  and  how  the  electric  range  user 
could  reduce  the  n\imber  of  hours 
spent  in  the  kitchen  each  week.  With 
this  electric  range  copy  he  suggested 
the  use  of  pressure  cookers,  thermom¬ 
eters,  and  all  of  the  other  gadgets  that 
go  with  the  modem  kitchen. 

In  1934  there  were  approximately 
123,000  electric  ranges  sold.  In  1940, 
more  than  450,000  were  sold.  It  is  our 
belief  that  dealers,  like  the  one  just 
referred  to.  were  responsible  for  this 
tremendous  increase  in  electric  range 
sales. 


When  to  Start  a  Campaign 

SOME  products  are  seasonal,  but 

cooking,  baking,  and  the  prepara¬ 
tion  of  meals  go  on  three  times  a  day, 
365  days  a  year.  Therefore,  we  see 
no  reason  why  electric  range  copy 
should  not  be  run  three  times  a  week 
52  weeks  a  year.  If  we  were  running 
such  a  campaign  we  would  never  say 
anything  a^ut  die  cost  of  operation. 
We  would,  however,  have  a  great  deal 
to  say  about  cutting  down  the  num¬ 
ber  of  hours  that  the  woman  is  going 
to  spend  in  the  kitchen.  This  copy 
theme  is  endless. 

Another  theme,  'which  could  be 
used,  has  to  do  with  better  results. 
The  uniformity  of  the  heat,  the  insu¬ 
lation  of  the  range  and  the  controls 
that  have  been  attached  to  the  aver¬ 
age  good  electric  range,  cut  down  the 
element  of  “luck”  when  new  recipes 
are  tried  or  when  old  ones  are  tried. 

Another  theme  has  to  do  with  safe- 


is  in  a  position  to  sell  their  merchan¬ 
dise  on  term  payments  so  that  price 
is  not  a  serious  handicap. 

Based  on  our  experience  with  doz¬ 
ens  of  different  tests  that  have  been 
conducted,  we  feel  confident  that  any 
electrical  supply  shop  could  almost 
double  their  business  within  12 
months  if  they  started  now  to  release 
three  informative  ads  each  week  on 
the  advantages  of  an  electric  range. 
True,  not  more  than  10%  or  15%  of 
all  the  families  in  a  given  commu¬ 
nity  can  afford  an  electric  range,  but 
this  group  is  sufficient  to  produce 
more  than  enough  new  business  to 
pay  for  the  schedule. 

Four  or  five  inches,  single  column, 
three  times  a  week  are  sufficient. 
Should  the  electrical  shop  have  other 
items  they  want  to  \ise  as  trailers  in 
copy,  the  ads  can  be  increased  to  six 
or  seven  inches,  but  they  should  be 
run  at  least  three  times  a  week.  We 
have  always  recommended  that  this 
copy  appear  on  the  society  or  women’s 
pages;  preferably  on  pages  where  rec¬ 
ipes  are  shown  or  where  household 
hints  or  household  engineering  are 
discussed.  Thousands  of  electric 
ranges  will  be  sold  the  next  three 
months  to  families  who  want  to  have 
cool,  comfortable  kitchens  during 
1941.  Therefore,  this  is  an  ideal  time 
to  submit  such  a  campaign  for  a 
shop  who  would  like  to  “skim”  the 
top  of  this  very  profitable  market. 

B 

Tax  Appeals  Board 
Values  L.  A.  Times 
Shares  at  $1,100 

Washington,  D.  C.,  April  3 — The 
U.  S.  Board  of  Tax  Appeals  has  ruled 
that  common  capital  stock  of  the  Los 
Angeles  TLmes-Mirror  Company  had 
a  fair  market  value  of  $1,100  in  1935 
when  Mrs.  Marian  Otis  Chandler 
made  a  gift  of  1,634  shares  in  trust  to 
her  seven  children. 

The  Board  rejected  the  contention 
of  the  Commission  of  Internal  Rev¬ 
enue  that  the  fair  market  value  per 
share  was  $4,529.91.  Mrs.  Chandler 
had  proffered  gift  tax  on  the  basis  of 
a  $905.71  share  valuation,  and  the  liti¬ 
gation  began  when  the  Commissioner 
filed  a  deficiency  assessment  of  $1,- 
984,185.52,  based  on  his  higher  valua¬ 
tion. 

The  Beard’s  decision  traced  the 
financial  and  publishing  history  of  the 
newspaper  corporation,  and  sum¬ 
marized  the  testimony  of  expert  wit¬ 
nesses.  Emphasized  was  the  fact  that 
1,634  shares  did  not  represent  control. 
At  the  hearing,  the  Commissioner 
abandoned  his  original  ground  and 
contended  for  a  $2,300-per-share 
value. 

The  Board  cited  the  fact  that  the 
future  of  newspaper  property  divi¬ 
dends  is  clouded  by  the  problems  of 
radio  competition,  “much  higher 
taxes,”  higher  wages,  and  higher 
newsprint  prices.  Quoted  were  wit¬ 
nesses  who  agreed  an  industrial  se¬ 
curity  which  carries  as  many  hazards 
as  a  newspaper  publishing  business 
should  sell  for  about  10  times  the 
earnings  of  the  past  five-year  period — 
on  that  basis  a  1935  share  valuation 
for  Times-Mirror  stock  of  $950. 

Sales  made  in  1938  netted  $855,  but 
soon  reached  a  valuation  of  $1,150  on 
the  market.  The  Board  agreed  that 
those  facts,  happening  later  than  1935, 
were  not  determinative,  but  helpful. 


Camera  Knights 


YEARS  of  aerial  idiotographic  ex¬ 
perience  in  the  U.  S.  Army,  during 
which  he  saw  service  in  Siberia  with 
the  AEF  during 
the  last  war, 
gave  John  G. 

Hemmer,  New 
York  Daily  News 
photographer, 
the  technique 
which  enabled 
him  to  take 
“Ambassador’s 
Ferry,”  a  strik¬ 
ing  shot  from 
the  air  of  the  ar- 
rival  of  Lord 
Halffax  on  the  ^  H.mmT 

H .  M .  S.  King 

George  V  in  American  waters.  The 
picture  last  week  won  the  grand  prize 
in  the  spot  news  class  and  earned  for 
Hemmer  the  Harvey  V.  Deuell  Me¬ 
morial  Trophy  in  Ae  Sixth  Annual 
Exhibition  of  the  Press  Photographers’ 
Association  of  New  York  (E.  &  P., 
March  29,  p.  5). 

Hemmer,  48,  is  a  lens  lad  of  the  old 
school  of  practical  experience  from 
which  many  of  New  York’s  top-notch 
cameramen  have  arisen.  At  16  he 
was  wielding  a  camera  for  the  old 
Edwin  Levick  Photo  Service,  where 
he  remained  for  17  years.  Prom 
Levick  he  went  to  the  old  Pacific  and 
Atlantic  Photo  Service  and  remained 
there  until  1936  when  P.  &  A.  closed 
down.  Pinehurst,  N.  C.,  was  his  next 
stop.  There  he  started  his  own  free¬ 
lance  picture  publicity  service,  operat¬ 
ing  it  successfully  for  three  years. 
During  this  time,  however,  he  was 
alternating  in  covering  assignments  in 
New  York  for  Roto  Fotos.  Hemmer 
won  the  grand  prize  at  the  1938  Press 
Photographers’  Association  of  the 
Carolinas  Exhibit. 

He  joined  the  Daily  News  in  May, 
1939.  He  has  had  the  La  Guardia  Air¬ 
port  run  since  last  April.  Married,  he 
is  the  father  of  a  17-year-old  son  who 
is  a  student  pilot.  His  only  hobby, 
Hemmer  says,  is — photography. 


ty.  This  theme  would  interest  any 

^ _ _  mother  with  small  children  and  could  _ _ _ 

tained  from  27  different  states  and,  ^  referred  to  constantly  in  the  copy,  members  of  any  department  called 
with  more  than  100  women,  we  have  Almost  every  electrical  store  today  into  army  or  navy  service. 


FREE  COPIES  TO  STAFF 

The  Waukegan  (Ill.)  Post  has  or¬ 
dered  a  daily  copy  sent  free  to  all 


YOUTH  OR  EXPERIENCE! 

Experience- 

Intelligent  writing  and  edit¬ 
ing  in  theae  times  n^uire 
solid  background,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 

Youth- 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publiwo'. 

TVhen  employers  want 
prompt  and  sele^ve  service, 
they  write  or  wire 

The  PERSONNR  BUREAU 

of  sigma  Dalta  Chi 

James  C.  Kh>er,  Director 

35  E.  Wacker  Drive 
Chicago.  Ill. 
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EDITOR  &  PUBLISHER 


#bitttarp 

WILLIAM  DUNCAN,  64,  for  35  years 
connected  with  the  circulation  de¬ 
partments  of  Hearst  newspapers,  died 
March  30  in  his  home  in  Freeport, 

L.  I.  Duncan  went  from  the  circula¬ 
tion  department  of  the  Chicago  Amer¬ 
ican  to  the  circulation  department  of 
the  New  York  American  20  years 
ago.  For  14  years  he  has  been  with 
the  New  York  Daily  Mirror  as  night 
circulator. 

Harry  McEkerny,  80,  retired  trea¬ 
surer  of  the  Times-Picayune  Pub¬ 
lishing  Co.,  publisher  of  the  New 
Orleans  Times-Picayune,  died  March 
28  after  an  illness  of  months.  He 
retired  in  1933  after  57  years  of  ser¬ 
vice  with  the  Times-Picayune  and  its 
predecessors. 

Etherius  Favywx,  61,  former  edi¬ 
tor  of  La  Presse,  Montreal,  and  for  the 
last  27  years  assistant  chief  translator 
at  the  House  of  Commons,  died 
March  28,  at  an  Ottawa  hospital. 

Francis  G.  “Bud”  Lauffer,  30,  as¬ 
sistant  director  of  the  Ohio  bureau 
of  aeronautics  and  former  reporter 
for  the  Columbus  (O.)  Citizen,  died 
of  a  heart  attack,  March  27,  at  his 
home  in  Columbus.  He  was  found 
dead  by  his  wife,  Mary  Jose  Lauffer, 
women’s  club  editor  of  the  Citizen. 

Howard  R.  Burke,  61,  manager  of 
the  Houston  (Tex.)  Chronicle  build¬ 
ing  and  former  news  and  city  editor 
of  the  Chronicle,  died  suddenly 
April  1. 

Carey  Ivy  Harris,  58,  chief  of  the 
promotion  department  of  the  Memphis 
Commercial-Appeal,  died  in  New  Or¬ 
leans  on  March  16.  He  had  suffered 
a  paralytic  stroke. 

William  M.  Henry,  an  employe  in 
the  circulation  department  of  the  New 
York  Journal  and  American  for  more 
than  40  years,  died  March  15  in  Ja¬ 
maica  Hospital  after  an  operation. 
He  was  69.  Upon  returning  to  his 
post  as  manager  of  country  circula¬ 
tion  several  weeks  previously,  Henry 
was  forced  to  return  to  the  hospital 
suffering  from  a  recurrence  of  a 
previous  illness. 

Albert  M.  Hirsh,  74,  general  man¬ 
ager,  Aurora  Beacon-News  since  1930, 
died  in  Aurora  March  2  at  the  Copley 
Hospital  of  a  kidney  ailment.  Mr. 
Hir^,  a  long-time  associate  of  Col. 
Ira  C.  Copley,  president  of  the  Copley 
Press,  Inc.,  had  for  40  years  been  a 
clothing  merchant  in  Aurora  before 
entering  the  newspaper  business.  A 
sister  and  a  brother  survive. 

Louis  D.  Kornfield,  a  former  mem¬ 
ber  of  the  news  staff  of  the  New  York 
Times,  died  on  March  25  in  a  sani¬ 
tarium  in  Duarte,  Calif.,  after  a  pro¬ 
longed  illness  of  tuberculosis. 

E.  C.  HALL  DIES 

Edmund  Cody  Hall,  61,  editor  Alex¬ 
ander  City  (Ala.)  Outlook  weekly  for 
the  past  16  years,  died  of  a  heart  at¬ 
tack  on  March  14.  Mr.  Hall  former¬ 
ly  was  editor  and  owner  of  the  Troy 
Meuenger,  a  daily;  had  worked  on 
the  Birmingham  News,  the  Opelika 
Daily  News  and  the  Talladega  Daily 
Home.  He  is  the  third  member  of  this 
family  to  die  in  recent  years.  A 
nephew,  Julian  Hall,  editor  of  the 
Dothan  Eagle,  was  killed  in  an  auto 
accident.  A  brother,  Grover  Hall, 
editor  of  the  Montgomery  Advertiser, 
died  this  year.  He  is  survived  by  his 
wife;  five  sons,  W.  F.  Hall;  Harry  P. 
Hall,  business  manager  of  the  Dothan 
Eagle;  Earl  Hall,  on  the  Beaumont 
(Tex.)  Journal;  Herbert  Hall,  asso¬ 
ciate  editor  of  the  Outlook,  and  Ed¬ 
mund  C.  Hall,  Jr. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cadi  with  Order) 

I  time  —  .50  par  lina 
4  timat  —  .40  par  lina 

"HELP  WANTED" 

(Cash  with  Ordar) 

1  tima  —  .90  par  lina 

2  timas  —  .80  par  lina 
4  timai  —  .70  par  lina 

OTHER  CLASSIFICATIONS 
(Cath  with  Ordar) 

I  tima  —  .90  par  lina 
4  thnat  —  .70  par  lina 

Count  fiva  words  to  lina,  boi  numbar  to 
ba  countad  at  thraa  words.  Minimum 
spaca,  thraa  linat.  Rafarancas  raquirad 
with  "Businatt  Opporhinitlat*'  and  otW 
ads  inrolving  tala  of  preparty  or  goodt.- 

A  four  tlmas  "Situation  Wanted”  ad  car¬ 
ries  wHh  It  a  sis  month  ragistratioa  In  the 
Personnel  Service.  Applicants  are  ragh- 
tarad  only  In  this  manner. 

Business  Opportunitias 


A  Small  City  BCi^aslne  is  my  aim,  but  lack 
backing.  Looking  for  young  businessman- 
adman,  who’ll  promote  finances,  set  up 
and  handle  all  business,  in  return  for 
partnership.  An  opportunity!  Write  Box 
2744,  Editor  A  Publisher. 

For  Sale — Profltabla  Northern  Ohio  daily 
in  small  city.  Located  in  farming  and 
manufacturing  center.  Fastest  growing 
section  of  Ohio.  Can  be  operated  by 
advertising-business  manager  or  editor- 
business  manager.  Buyer  must  have  at 
least  $18,000  in  cash.  Address  Box  2764, 
Editor  A  Publisher. 

Looking  for  opportunity  investment  of 
$10,000  and  services  will  acquire.  Prefer 
weekly  or  small  daily.  Give  location, 
population  and  recent  issues.  Box  2712, 
Editor  A  Publisher, 

For  Sale:  Long  established  Printing  busi¬ 
ness,  live  town.  Pacific  Northwest.  Sacri¬ 
fice.  Box  2733,  Editor  A  Publisher. 


CirculatioN  Promotion 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 

_ Nowapopori  For  Solo _ 

California,  county  seat,  morning  daily — 
farming  and  industry;  $15,000  down; 
balance  easy.  A.  W.  Stypes,  Mills  Bldg., 
San  Francisco. 

FOB  SALE 

Established  weekly  new-spaper.  located 
prosperous  Mew  England  city.  Completely 
equipped  plant  includes  16  page  press 
(Color  Equipment),  10  Linotypes,  Lud¬ 
low  and  Stereotype  equipment.  Address 
Box  2751,  Editor  A  Publisher. 

For  Sale;  Unopposed  county  seat  weekly, 
job  plant,  est.  1844,  one  family  operated 
67  years;  modem  one-story  brick-steel 
bldg.  Cash  gross,  1940,  $13,000.  Largest 
gross  $23,000.  Mo.  8  linotype,  essential 
equipment.  $25,000.  Mercer  Dispatch  A 
Republican,  Mercer,  Penns. 

Pennaylvania  Dally.  Old  established.  Ex¬ 
clusive  field.  Profitable.  Rare  opportun¬ 
ity  for  two  partners  with  $50,000  for 
down  payment.  Price  right.  Harwell  A 
Fell,  2026  4th  Ave.,  Birmingham,  Ala. 

147-Mldwest  unopposed  evening  daily.  Good 
profit.  $15,000  cash,  easy  terms. 

440-Deep  South,  College  town.  Evening 
daily.  $10,000.00  cash. 

MURRAY  E.  HILL  BROKER 
MASHVILLE,  TEMN. 


H*lp  Wanted 

Advertisijif  Manager  Wanted  by  growing 
daily  in  10,000  midwest  city.  Unusual 
opportunity  for  experienced  man  who  can 
produce  results.  Salary  and  bonus  based 
upon  results  obtained.  Send  photonapb, 
complete  details  of  experience  and  suc¬ 
cess  elsewhere.  All  replies  confidential. 

Box  2684,  Editor  A  Publisher. _ 

Editorial  writer,  shrewd,  aggressive,  wanted 
on  live  evening  daily,  Connecticut  city 
of  30,000.  Give  experience,  samples  of 
work,  salary  expected.  Box  2722,  Editor 

A  Publisher. _ 

Idfetlme  opportunity  for  National  Advertis¬ 
ing  Manager  to  connect  with  large  East¬ 
ern  newspaper.  Should  have  contacts 
with  large  advertising  agency  executives. 
$6,500  a  year  and  bonus  to  start.  Box 

2760,  Editor  A  Publisher. _ 

Local  advertising  salesman  wanted  for  im¬ 
mediate  position  in  metropolitan  city 
over  500,000  to  handle  department  store 
and  major  retail  accounts.  Prefer  man 
now  employed.  Give  complete  personal 
details,  chronological  business  experience, 
and  salary  required.  Apply  Box  274^ 

Editor  A  Publisher. _ 

Beporter-copyreader,  resident  of  Queens 
preferred.  Knowledge  of  make-up  desir¬ 
able.  Send  full  details,  experience,  refer¬ 
ences,  photo.  Moderate  salary  to  start. 

Box  2763,  Editor  A  Publisher. _ 

Specialty  syndicate  wants  to  contact  road 
man  on  established  daily  feature.  Proved 
money-maker.  Interview  during  conven- 
tion  week.  Box  2696,  Editor  A  Publisher. 
Wanted  immediately:  e»erienced  display 
salesman  for  growing  East  Coast  weekly 
newspaper,  going  bi-weekly  at  once.  Ex¬ 
cellent  opportunity  for  permanent  con¬ 
nection.  10%  commissions  (no  limits). 
Mo  drawing  account.  Good  salesman  can 
make  plenty.  Address  Box  2690,  Editor 

A  Publisher. _ 

This  excellent  opportunity  (or  young  man  to 
serve  as  advertising  manager  on  thriving 
weekly  and  business  manager  of  its  pub¬ 
lishing  company.  Located  South  Central 
Pennsylvania.  Job-printing  knowledge  re¬ 
quired.  Good  salary  to  right  man.  Box 
2762.  Editor  A  Publisher. 


Nawtpapar  Brokart 

Capable  handling,  buying,  selling,  mergers. 

Mo  leases  or  trades.  Highest  references. 

LEM  FEIGHMER  AOEMCY,  Mashville,  Mich. 

Dally  and  Weekly  Newspaper  Properttes 

NEWSPAPER  APPRAISAL  COMPANY 

Times  Building  Mew  York 

_ Nawapopars  Waatad _ 

Wanted:  Good  weekly  newspaper.  Prefer 
eastern  location,  ^nd  full  particulars, 
recent  issue.  Box  2748,  Editor  A  Pub¬ 
lisher. 


Sitnations  Wanted 
Admimstrativc 

Auditor;  knows  costs,  credits,  purchases. 
Fifteen  years  with  large  dailies.  Broad 
accounting  experience.  Thorough  anlayst. 
Norman  E.  Veazey,  120 H  Brooks  Avenue, 

San  Diego.  California. _ 

BUSINESS  OB  OENEBAL  MANAGEB 
Unusual  background  cities  20,000  to  150,- 
000,  as  well  as  Metropolitan  experience. 
Confidential  interview  ANPA  meeting. 

Box  2754.  Editor  A  Publisher. _ 

Editorial  and  promotion  man,  rounded  ex¬ 
perience  as  nesrspaper,  magazine  and 
public  relations  writer  and  executive,  some 
advertising.  Box  2728,  Editor  A  Pub- 

lisher. _ 

Experienced  General  Manager,  now  em¬ 
ployed,  wishes  to  change.  Experienced  in 
circulation,  advertising  and  general  busi¬ 
ness  promotion.  If  you  are  having  trouble 
with  your  paper,  consult  with  me.  My 
record  proves  I  can  make  it  pay  more. 
Recommendation  and  banking  references 
famished  upon  request.  Write  Box  2678, 

Editor  A  Publisher. _ 

Experienced  General  Manager — Assistant  to 
Publisher.  Thoroughly  experienced  local, 
national  advertising,  circulation,  general 
business  promotion.  Excellent  record. 
Now  employed  responsible  position  in 
Southwest.  Age  43,  married.  Addresi 

Box  2749.  Editor  A  Publisher. _ 

Production  or  Assistant  Bnalneaa  Manager. 
Fifteen  years'  experience  consultant  pro¬ 
duction  expert.  Can  produce  greater  ef¬ 
ficiency,  lower  costs  all  departments.  In¬ 
valuable  remodeling  old  plant  or  building 
new  plant.  Box  2675,  Editor  A  Pub¬ 
lisher. 

Sitaations  Wanted 
Advertising 

A  damned  good  adman,  30;  married,  de¬ 
ferred;  impressive  record — sales,  ropy, 
specials;  earns  $45,  prefer  East.  Box 

2759,  Editor  A  Publisher. _ 

Able  to  sell  any  competition.  Ten  years’ 
experience.  31 — draft  exempt — college — ■ 
Good  copy,  layouts.  Exceptional  record 
selling  new  accounts.  Some  agency,  ex¬ 
ecutive  training.  Box  2741,  Editor  A 
Publisher. 

ADVERTISING  MANAGEB 

One  of  the  best  in  Florida 
Expert  on  layouts  and  copy.  Thorough 
knowledge  of  merchandise  and  merchan¬ 
dising.  Also,  newspaper  publishing  ex¬ 
perience.  Excellent  salesman,  pleasant 
personality.  Clean,  honest,  dependable, 
sober,  live  wire  “Go-getter.”  South  pre¬ 
ferred,  town  10  to  100,000.  Highest  type 
references.  Address ; 

Albert  J,  Saul,  P.O.  Box  68,  Sarasota,  Fla. 

ADVERTISING  MANAGEB 

Thirteen  years  experience.  Successful  rec¬ 
ord.  Age  37,  single,  college  graduate. 
Aggressive  and  competent  result-producer. 
Top  references.  Box  2662,  Editor  A 
Publisher. 


Sitaatioas  Wanted 
Advertising  (G>nt’d) 

ADVERTISING  MANAGEB  OB  STAFF 

20  years’  successful  record.  Mow  Manager 
38.000  daily  handling  local  and  national. 
Married,  40,  Forceful,  Competent.  Box 
2726,  Editor  A  Publisher. 

Adrertislng  Manager  —  Salesma^  cop7- 
writer;  good  mixer,  excellent  record;  20 
years’  experience  local,  national  classified 
and  promotions.  Box  2727,  Editor  ft 

Publisher, _ 

AdTertiaing  Manager,  now  employed,  able, 
resourceful,  capable.  15  years'  intensive 
training  in  highly  competitive  fields. 
Resultful  ideas  backed  by  initiative  and 
tireless  effort.  Age  39.  Married.  Bos 
2735,  Editor  A  Publisher. 

Advertising  Sales  Promotion  —  six  years’ 
experience,  newspaper,  magazine,  radio. 
Exceptional  background;  college.  A-l 
copywriter.  Age  28;  draft-exempt.  Bos 

2608,  Editor  A  Publisher _ ^ 

Am  I  wrong?  After  6  successful  years  of 
classified  selling  for  metropolitan  news¬ 
paper  (tough  8-way  competition).  I 
want  to  get  ahead.  Young,  married, 
willing  to  go  anywhere  as  manager  on 
small  daily  or  aasistant  on  large  paper. 
I’ve  got  the  stuff  and  want  to  get 
somewhere.  Am  I  wrong!  Or  can  yoa 
use  a  fellow  like  met  Box  2732,  Editor 

A  Publisher. _ _ 

ClassUled  Manager  with  good  record  of 
revenue  gains  under  unusual  cireuni- 
stances,  seeks  connection;  75,000-100,- 
000  paper;  wide  general  experience;  excel- 
lent  references.  Write  Box  2600,  E.  A  P. 

CBEATTVE  IDEAS  SOLD  500,000  LINEg 

Own  accounts  bought  over  million  lines  io 
1940.  Manage-sell  with  4-raan  depart¬ 
ment.  Now  earn  $55  plus — go  anywhere. 

_  Box  2724,  Editor  A  Publisher. 

I’M  BEADY  IF  YOU  ABEI 

Are  you  looking  for  an  advertising 
executive,  a  young  man  who  bat 
carefully  prepared  himself? 

Equipped  and  capable  of  taking  complete 
charge  of  any  newspaper  advertiaiog 
department.  ’Thirty-two  years  of  age. 
married,  and  with  outstanding  record 
which  merits  investigation.  Can  furnish 
references  from  representative  midwest 
newspapers  and  corporations.  Mow  em¬ 
ployed. 

Box  2605  Editor  A  Publisher 

Thoronghly  ^perienced  News-Ad  Man. 
Good  record  layout,  sale.s,  promotion  and 
editorial  end.  Married  (28),  available 

now.  Box  2761,  Editor  A  Publisher. _ 

^enty  years  newspaper  advertising  mana¬ 
ger;  exceptional  salesman;  continuously 
successful  record;  constructive  builder; 
ideas  that  produce  results;  highest  cre¬ 
dentials.  Box  2758,  Editor  A  Publisher. 

SitaatioRS  Wanted 
Circalation 

Circulation — Young  (36)  capable  executive, 
now  employed,  seeks  better  opportunity. 
Can  fill  any  circalation  position.  Present 
salary  over  $50.  Future,  is  first  considera¬ 
tion.  Outstanding  record  on  leading  morn¬ 
ing  and  Sunday.  Prefer  east.  Inquiries 
respected.  Full  history.  Box  2680,  Editor 

A  Publisher.  _ _ 

Circulation  Manager,  now  doing  successfni 
job  on  afternoon  daily,  desires  change. 
Twenty  years  successful  record  on  morn¬ 
ing,  afternoon  and  Sunday  papers  in  four 
big  cities.  Economical,  good  organiser 
and  promoter.  A-l  references  past  em¬ 
ployers.  Address  Box  2668,  Editor  A 

Publisher, _ _ 

Now  employed  on  same  Eastern  Metropoli¬ 
tan  newspaper  for  the  past  twelve  years, 
and  want  lucrative  employment  on  smaller- 
city  newspaper  preferably  in  New  Eng¬ 
land.  Good  record  of  work  starting  in 
classified,  then  job  printing  and  now  circu¬ 
lation,  am  particularly  interested  in  a 
circulation  managership  or  post  of  dis¬ 
trict  manager,  where  permanency  anu 
opportunity  is  possible.  Age  33,  married, 
two  children.  Have  intelligence  and  a 
pleasing  personality — abstainer  and  steady 
worker.  Can  handle  responsible  job. 
Write  Box  2708,  Editor  A  Publisher. 
Twenty  years’  experience  New  England 
Circulation  Management.  Age  39.  All 
jiliases.  References  from  Circulation 
Manager  whose  judgment  you  will  re¬ 
spect.  Box  2750,  Editor  A  Publisher. 

SitaatioRS  WaRtad 

Editorial 

A  capable  Bepoiter-Deskman,  34,  now  work- 
ing  on  Washington  wire  service  wanU 
job  on  small  daily  as  reporter,  deakman, 
editor,  11  years’  editorial  experience. 
Moderate  salary.  Draft  exempt.  Box 

2691,  Editor  A  Publisher. _ . 

A  newapapennan  seeks  ttat  opportunity; 
five  years  reporting,  editing,  publicity , 
three  years  advertising,  research.  Jour¬ 
nalism  graduate ;  draft-proof ; 
salary.  Go  anywhere.  Box  2715,  Editor 
A  Publisher. 
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SltyatioRS  Wanted 

Editorial  (Coat’d) 

A  BEAl.  EDITOR 

I  um  ioRn-tinK  this  ad  on  behalf  of  an 
editor  who,  in  my  opinion,  is  absolute 
fops.  Powerful  writer;  splendid  citizen. 
Interested  in  locating  with  small  or  me¬ 
dium-sized  newspaper  or  good  trade  pub¬ 
lication,  preferably  Pacific  Coast.  Write 
or  wire  and  I  will  put  this  excellent  ni.in 
in  touch  with  you. 

Box  3637 _ Editor  &  Publisher 

Accent  on  Makeup — Newspaperman.  15-year 
background,  all  phases,  now  available. 
Box  2639.  Editor  &  Publisher. 

Adept  reporter,  editor,  ad  man,  31;  weekly, 
daily  experience;  editorials,  features; 
growing  paper  preferred.  Family.  Box 
2755,  Editor  &  Publisher. 

All  'round  Newspaperman,  publicity,  desk, 
some  editorial  experience  covering  fif¬ 
teen  years;  University  .lournalism  grad¬ 
uate,  married.  Available  small  daily- 
weekly.  Box  2740,  Editor  &  Publisher. 

All  'round  Reporter,  34,  eight  years'  metro¬ 
politan  dailies.  Police,  features,  labor- 
six  months'  weekly  editor.  Draft  exempt. 
Box  2742.  Editor  &  Publisher. _  ^ 

Business  writer,  news  and  features,  lo 
years  on  medium  dailies,  magazine,  40, 
fine  references,  employed.  Box  2476, 
Editor  &  Publisher. _ 

Capable  newspaper  woman,  twelve  years' 
journalistic  and  government  publicity  ex¬ 
perience.  Unusual  references.  Go  any- 
where.  Box  2669.  Editor  &  Publisher. 

Cartoonist  and  Sketch  Artist; — Political 
and  local  cartoons.  Over  20  years'  ex¬ 
perience  on  New  York,  Boston  and  New 
England  papers.  Sketches  at  local  ban¬ 
quets  and  outings  have  created  interest 
and  increased  circulation.  Have  comic 
strip  and  write  a  daily  column.  Refer¬ 
ences.  W.  E.  Johnston,  50  East  Park 
Avenue,  Lynn,  Mas.sachusetts. _ 

Comic  Series  wants  opportunity.  Single,  34 
— go  anywhere.  See  samples.  Box  2645, 
Editor  &  Publisher. _ 

Copy  Editor,  34,  able,  experienced.  Eastern 
U.  S.  A.  Box  2714 ,  Editor  &  Publisher. 

Desk  Man-Reporter,  28,  eight  years  all- 
’  round  editorial  experience.  Now  em¬ 
ployed.  Prefer  South.  $50.  Box  2729, 
Editor  &  Publisher. 


known  as  news  and  circulation 
builder,  staff  developer — 

seeks  position  of  news  executive  in 
city  of  35-80,000  with  paper 
facing  fight.  Age  38.  Record  in 
"Who's  Who." 

Box  2595 _ Editor  &  Publisher 

Editor,  Correspondent,  now  covering  Con¬ 
gress.  War,  Navy,  Defense,  for  national 
weekly  magazine ;  interested  editorship, 
Washington  correspondence  or  executive 
secretary  trade  association.  Strong  edi¬ 
torial  writer,  newshawk,  make-up,  eight 
years  newspaper  editor;  married,  34,  law- 
degree,  good  public  speaker,  never  un¬ 
employed,  outstanding  references.  Box 
2753,  Editor  &  Publisher. _ 

Editor-Reporter:  Experienced  daily  report¬ 
ing  and  sports.  Two  years  weekly  man¬ 
aging  editor.  24,  college,  car.  Marrying 
in  July.  Box  2710,  Editor  &  Publisher. 


ss.p  the  equipment  mart  -A.4  S.V. 

Editor,  reporter,  wide  experience  live  mid-  JVew  Egoipment  and  Supplies  —  Used  Machinery  Bargains 

west  dailies;  steady  or  sub  for  draftee.  r-  .i  n-t-  n  r  i-  i  •  n.  •  •  ourguins 

Box  2757,  Editor  &  Publisher. _  tor  the  rnntingrrubbshing  Field 

Editorial,  news  writer,  age  36,  sixteen  years' 

experience.  Secretary  to  Governor  past _ 

four.  Now  conapleting  compilation  of  ~  - - - -  — 

public  papers.  Capable  managing  news  Competing  Room  Equipment  Fop  Sal*  _ X  e _ *_!_ 

department.  Consider  public  relations.  - T — - ; - — I - -  mocnonicai  Equipment  POP  SalO 

Box  2673.  Editor  &  Publisher.  Retypes,  Intertypes  from  practical  ,  - 7 _ _ 

'-priZ.-..— - fTTI — A - : - machinists.  Unequalled  values.  Large  ^  Scott  Press,  5  units;  cut-off  25  5/16" 

General  ^porter  available  due  to  merger  stock ;  all  models  on  hand  for  quick  turn-  double  folder  with  Cutler-Hammer  convey 

of  eastern  dailies.  Sportswriting  ex-  over.  Everything  for  the  composing  2  AC  G.-E.  motors,  100  and  150  H.P 

A,*??  room.  Linotype  Maintenance  Co..  237  ®  phase.  60  cycle,  220  volts,  latter  ai 

Draft  1-B.  Box  2610,  Editor  &  Publisher.  I.afayette  St.,  N.  Y.  ranged  for  single  or  dual  operation. 

Michigan  newsman  employed  in  South  would  Guaranteed  Rebnllt  Llnotvnes  A  1  Pony  Autoplate,  cutoff  25  5/16" 

return  to  home  state.  Smooth  writer  of  YP  TP  1  Pony  Antoplate,  cutoff  23  9/16" 


double  folder  with  Cutler-Hammer  convey¬ 
ors;  2  AC  G.-E.  motors,  100  and  150  H.P., 
3  phase.  60  cycle,  220  volts,  latter  ar¬ 
ranged  for  single  or  dual  operation. 


See  HOOD-B'ALCO  CORP.,  First 
225  Varick  Street  New  York.  N 


sports,  general,  editorials,  deskman.  Re-  sipn  HOOD-PAT  rn  roRP  ^  Wood  stereotype  metal  furnace,  6  ton, 

liable.  Draft  exempt.  Box  2730,  Editor  2  pumps,  gas,  with  Eclipse  blower  and 

&  Publisher. _  225  Varick  Street  New  York.  N.  Y.  ,  Blower  exhaust  fan. 

Newspaperman — eleven  years  reporter,  ar-  Wanted Fonts  molds  niafazines  motors  i  h***  a  ♦  casting  box,  .5  twelve  em.  cols. 

tUt  camernman  Well-eniiinired  for  all  “■OX*?,  magazines,  motors,  I  Hoe  flat  casting  box,  8  twelve  em.  cols, 

assignments  -  editing  art  escapements  naagazine  cradles  and  other  l  .Junior  Autoplate,  cutoff  23  9/16". 

nrodecTion  kn^wledee  Well  edu^^^^^  Linotype^and  Intertype  parts  and  acces-  All  equipment  in  first  class  operating  con¬ 
formed  Highlv  recommended  Fmoloved  '0”®*-  We  bi^,  sell  and  trade.  Tell  ns  dition ;  available  as  result  of  discontinu- 

but  seek  fflter  ?Xre  le  Sa“"penna  ^^  plant;  priced  low  for 


tist,  cameraman.  Well-equipped  for  ail 
assignments;  editing,  art.  features.  .Sound 
production  knowledge.  Well-educated,  in¬ 
formed.  Highly  recommended.  Employed, 
but  seek  brighter  future.  At,e  32,  mar¬ 
ried,  child.  Box  2718,  Editor  &  Publi.sh- 


News  Executiye,  employed  as  editor  large  Situations  Wanted 

city  daily,  seeks  more  satisfactory  affi-  Meckamcal 

nation.  Non-draft,  college  degree,  13 - - -  - - 

years'  experience.  Box  2723,  Editor  &  Composing  Room  Foreman — good  organizer 


Publisher. _ 

Newsphotographer,  excellent,  spot  news, 
sports,  feature  alike,  Asiatic  experience 
and  file,  good  record  on  two  New  York's 
best  dailies.  Cameras — all  accessories. 

Employed.  28,  draft-exempt,  best  refer¬ 
ences.  Married,  desire  to  move  to  city 


and  executive;  results  on  time  and  with 
in  budget;  not  subject  to  draft;  refer- 
ences.  Box  2717,  Editor  &  Publisher. 

Composing  Room  Executive — now  employed, 
desires  change.  Low-page  cost  guaran¬ 
teed;  modern  methods.  Best  references. 
Box  2634,  Editor  &  Publisher. 


All  equipment  in  first  class  operating  con¬ 
dition  ;  available  as  result  of  discontinu¬ 
ance  of  Ledger  plant;  priced  low  for 
<-B.«h  or  on  reasonable  terms. 

NEWARK  STAR-LEDGER 

_ Newark,  N,  J, _ 

Duplex  Press  8  page,  Model  C  Intertypes, 
Linotypes— Models  .5-8-14,  Hoe  Mat  Roll¬ 
er.  Cylinder  and  Job  equipment.  Auto¬ 
matics. 

NORTHERN  MACHINE  WORKS 
Marshall  &  Jefferson  Sts. 
_ Philadelphia.  Pennsylvania 

NEWSPAPER  EQUIPMENT  FOR  SALE 


eiivcB.  iiiarriru,  ucBire  lu  luuYir  lu  (.iijr  BOX  r.UltOr  &  JrllDllSher.  g.osiYo  DiinloT  Hnt-heil  Press  with  fnhioid 

of  500,000  or  less.  Box  2738,  Editor  A  - - - - 5  8  page  Duplex  tlat-bed  Press,  with  tabloid 

Publisher  Foreman  Pressroom  widely  experienced  slitter 

- : - ; -  metropolitan  newspapers,  outstanding  Hoe  Finishing  Machine  for  14*4”  plate. 

Photographer,  5  years'  experience,  news-  ability  reduce  time,  costs,  develop  high-  Wesel  "Daniels"  Rotary  Type  High  Planer 

paper,  magazine.  Can  handle  whole  plant  est  quality  newspaper  printing.  Travel  Hoe  Dry  Mat  Roller,  A.C.  motor,  chain  drive, 

completely;  own  equipmrat.  Now  work-  anywhere  personal  interview-,  discuss  38"  Seybold  Holyoke  Automatic  Power  Cut- 

ing  for  a  College;  desire  change.  32,  definite  w-ays  utilize  successful  printing  ter. 

married.  Box  2747,  Editor  &  Publisher.  methods.  Box  2606,  Editor  &  Publisher.  Model  14  Linotype  &  Ludlow  Caster 

Press  Association  Editor,  25,  married,  ex-  Lino-Intertype  Machinist,  15  years’  expert-  28  Tabloid  Chases,  like  new. 

Iierienced  metropolitan  copydesk.  wants  pnee,  know  mixers,  quadders,  Mohr  saw,  20  fonts.  Newspaper  Display  Lino  Mats 
swap  proven  writing-executive  ability  for  teletypesetter;  35,  family;  sober,  no  float-  _  tt  n  n  .  , 

permanency  medium-sized  daily  desk  po  now  employed;  competent  take  charge.  Thomas  W.  Hau  t<ompany,  xnc. 

sition.  Box  2635,  Editor  &  Publisher.  Only  permanent  sit  considered.  Box  2695,  _ Stamford,  Conn. _ 

Reporter:  occasional  contributor  to  divers  Editor  &  Publisher.  - - -  —  : 


completely:  own  equipment.  Now  work¬ 
ing  for  a  College:  desire  change.  32, 
married.  Box  2747,  Editor  &  Publisher. 


sition.  Box  2635,  Editor  &  Publisher.  Only  permanent  sit  considered.  Box  2695, 

Reporter;  occasional  contributor  to  divers  Editor  &  Publisher. _ 

public  prints;  25,  married.^  Would  like  to  Mechanical  Superintendent,  well-qualified  to 
eliminate  the  "occasional.  ’  Sports,  col-  supervise  printing  very  attractive  news- 


ence,  know  mixers,  quadders,  Mohr  saw,  -'®  fonts.  Newspaper  Display  Lino  Mats 

teletypesetter;  35,  family;  sober,  no  float-  _  _  _ _ _ 

ot;  now  employed;  competent  take  charge.  Thomas  ^RL^Hal^ (^mpany,  Inc. 


eliminate  the  "occasional."  Sports,  col¬ 
umn,  human  interest  stuff.  Green  —but 
able.  Box  2652.  Editor  Sc  Publisher. 

Sixteen  years  on  old  metropolitan  daily, 
copy  desk,  editorial,  reporting;  prefer 
smaller  paper  New  England  or  East. 
Box  2594.  Editor  &  Publisher. _ 

SPORTS  WRITER 


Mechanical  Equipment  Wanted 


paper  that  will  help  increase  linage  and  Newspaper  Equipment  ^ught  or  Bold 
prestige;  also,  improve  reader  response.  Geo.  O.  Heffelman,  406  W.  Pico,  Los  Angeles 
Unusual  understanding  modern  problems  .  .  -  »  7^ 

these  changing  times.  Have  had  twenty  Photo>Engraving  EqnipnMnt  Far  Sal# 

seven  years’  experience  modern  Metro-  rr  7  _  , 

politan  and  B'oreign  dailies.  Splendid 

references.  Married,  age  43.  Replies  held  H  fu.rt  St 

confidential.  Box  2647,  Editor  &  Pub-  “O  Pulton  St.  538  ^.darlt  St. 

New  York.  N.  Y, _ Chicago,  Ill. 


Age  27,  desires  change  from  berth  as  as-  Newspaper  floor,  straight-matter  machine 


sistant  sports  editor  of  A.M.  daily  in  man;  union,  marreid,  draft-exempt,  par- 

eastern  city  of  175,000.  Prefer  larger  tially  employed.  References  —  go  any- 

city,  but  will  consider  any  good  oppor-  where.  Box  2602,  Editor  &  Publisher. 

tunity.  Nine  years’  experience  covering  gjxty  years  of  age — alert,  never  allowed 
all  events.  Capable  deskman  and  makeup  precedent  or  routine  to  clog  my  head, 

editor  with  experience  di^cting  assign-  Active,  in  the  best  of  health.  Kept  in 


all  events.  Capable  deskman  and  makeup 
editor  with  experience  directing  assign¬ 
ments  and  correspondents.  Draft  deferred. 

_ Box  2719,  Editor  &  Publisher _ 

Woman  Editor-Reporter,  24,  college  gradu¬ 
ate,  experienced,  ambitious;  now-  em¬ 
ployed  on  daily;  wish  change.  Box  2636, 
Editor  &  Publisher. _ 

Young  Man,  27,  now  employed  as  editor 
eastern  daily,  seeks  advancement.  Four 
years’  experience.  College  graduate.  Will 
go  anywhere.  No  draftee.  Box  2584, 
Editor  &  Publisher. _ 

Young  woman,  23,  seeks  desk  work,  re¬ 
porting,  feature  writing  on  daily.  'Two 
years’  experience  on  weekly,  reporting, 
editing,  circulation,  bookkeeping,  proof¬ 
reading.  University  graduate  in  jour- 


110  Pulton  St.  538  8.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  4l8t  Street  New  York  City 


New  York  City 


Prats  Rooiw  Eqalpiwaa*  For  Sala 


condition  through  the  gym.  Looking  64-page  Magasine  Press  with  one  extra 

for  a  position  where  an  exceptionally  color  cylinder,  4-page  insert-feeder.  Type 

wide  knowledge  of  editorial  and  me-  page  9x14,  delivered  size  10%xl5^i. 

chanical  departments  of  a  publishing  Wire  stitch,  motor  equipment.  Standing 

enterprise,  especially  reproduction,  photos,  „„  floor.  Pennsylvania  B’armer,  7301 

art,  roto,  photoengraving  and  stereo  could  pgn„  Avenue,  Pittsburgh,  Pa. _ 


c,®r‘  .5^cien'rrana*gem*enL  Hoe..  Heavy-Duty  Presses,  with’  high-speed 


character  and  close,  efficient  management. 
Can  hobble  anywhere.  Box  2716,  Editor 

&  Publisher. _ 

SUPERINTENDENT 
COMPOSING  ROOM  FOREMAN 
of  seventeen  years’  practical  printing  ex¬ 
perience  seeks  connection  account  of 
merger  with  a  daily  newspaper.  Unusual 
executive  ability.  Manage  help  and  all 


folders,  23  9/16"  cut-off,  available  in 
3.  4,  5  or  6-unit  capacities,  with  or 
without  color,  and  underneath  or  end- 
roll-feed  arrangement.  Box  2419,  Editor 

&  Publisher. _ _ 

Pony  Autoplate  22% "  plates  $1,850 
Goss  4  Unit,  Reels,  AC  drive  $17,500 
Write  Box  491,  Boise,  Idaho _ 


iialism.  Employed.  Box  2736,  Editor  &  Box  2766 


Men  and  women 
seeking  posi¬ 
tions  with  news¬ 
papers,  maga¬ 
zines,  and  agen¬ 
cies  have  had 
much  success 
through  the  clas- 
silled  ads  and 
Personnel  Ser¬ 
vice.  Jobs  are 
also  obtained  in 
publicity,  with 
publl  s  b  1  D  g 
houses,  and  na¬ 
tional  advertls- 


The  first  step  to  take 
in  getting  a  job  is  to 
compose  a  cb-issified 
ad  which  will  run  four 
issues  in  this  claasifled 
section.  Rates  are  40c 
per  line  for  each  issue, 
i'ount  five  words  per 
line.  Be  sure  that 
your  ad  tells  your 
story. 

Step  S2  is  to  fill  out 
<-onipletely  the  regis 
1  ration  card  that  will 
be  sent  when  we  re¬ 
ceive  your  ad.  This 
will  be  good  for  one 
year. 

Step  S3  is  to  make  sure 
your  ad,  with  payment, 
reaches  us  by  noon, 
Thursday,  of  any  week. 


-  ^u.lioiu  Wanted-PuWicily 

Young  Woman,  college,  seven  years*  experi-  — — - — ^ 

ence  newspaper,  editing,  public  relations.  J^^*^„A“t*wrTr  s“uiits  prepositions. 


mechanical  departments  successfully.  Age  Super  Duty  Duplex  Octuple  T!'*' 

3g  color  deck.  In  excellent  condition.  Also 

IX  2766  Editor  ft  Publisher  Intertypes  and  other  equipment.  For 

-  details  write  E.  B.  Twelker,  6734  34th 

Situations  Wanted — PnWicity  _  Northwest,  Seattle. 


Salary  moderate.  Available  immediately. 
Box  2588,  Editor  &  Publisher. 


Staraatypg  Eqalpmant  For  Saja_ 


E&P  PERSONNEL  SERVICE 

1700  Timts  lldg.  N.  Y.  C. 


Down  In 

Goose  Creek,  Texas 

Stewart  Hensley  is  the  new  Adver¬ 
tising  Manager  of  the  SUN,  a  Per¬ 
sonnel  Service  placement.  He  likes 
the  paper  and  the  town  and  we  are 
told  the  paper  likes  him.  Advertis¬ 
ing  men  are  finding  jobs  every 
week  through  the  classified  columns 
and  Personnel  Service  on  papers 
from  (joose  Creek,  Texas,  to  Deer 
Isle,  Maine. 


THE  EDITOR  &  PUBLISHER  PERSONNEL  SERVICE 

1700  Times  Building  New  York,  N.  Y. 


Free  iance.  Box  2734,  Editor  &  Publisher.  curved  casting  box  44P,  double  cooled; 

Hoe  curved  tail -cutter,  2  cutters,  auto- 
inatic  feed,  motor;  curved  shaver  with 
motor.  Motors  3  phase,  60  cycle,  220 

volt.  All  for  8  column  21 V4  inch  cut-off. 

If  3,000  lb.  Goss  cast  iron  pot;  800  lb. 

I  wi  gas  stereo  pot.  Herald-Review,  Decatur, 

XU.  Illinois. 


Stewart  Hensley 


Wood  Typo  For  Solo _ 

WOOD  TYPE  FOB  NEWSPAPERS 
.American  Wood  Type  Manufacturing  Co.. 
270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


NEWSPAPER 
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Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Su+er  &  Palmer 

3  so  Madison  Ava.  Now  York 

Bubineu  Established  In  1899 


EDITOR 


publisher! 


SHOP  TALK  AT  THIRTY 


TWO  interesting,  if  not  highly  profit¬ 
able,  evenings  of  this  week  went  en¬ 
tirely  to  the  reading  of  “Freedom  of 
the  Press  Today,”  an 
Mr  Ickes  unrehearsed  orches- 

l...*.*  look  On  ^ration  of  a  theme 
with  variations,  un- 
*"*  *''•••  der  the  baton  of 

Secretary  Harold  L. 
Ickes  (Vanguard  Press,  New  York). 
We  emphasize  “not  highly  profitable.” 
None  of  the  28  “specialists”  (including 
your  correspondent)  contributed  any¬ 
thing  new  or  especially  enlightening 
to  the  growing  pile  of  literature  on 
press  freedom.  It  seems  to  be  gener¬ 
ally  agreed  among  them  that  adver¬ 
tisers  exert  little,  if  any,  control  over 
editorial  utterances;  that  newspapers 
now  represent  a  great  investment  and 
exhibit  the  usual  timidity  of  capital 
in  large  aggregations;  that  executives 
and  publishers  share  the  “country 
club”  views  of  the  wealthy  in  their 
communities,  that  they  overemphasize 
the  interests  of  the  “middle  classes’ 
and  neglect  those  of  the  “workers.” 

The  book  is  the  result  of  an  invita¬ 
tion  issued  to  58  people  identified  with 
newspapers  and  radio  broadcasting  by 
Mr.  Ickes.  His  invitation  was  a  sequel 
to  his  observations  that  the  spectacle 
of  a  President  winning  the  votes  of  a 
large  majority  although  he  was  sup¬ 
ported  by  less  than  23  per  cent  of  the 
daily  newspapers  “reveals  an  un¬ 
precedented  and  progressively  peril¬ 
ous  situation  requiring  public  con¬ 
sideration.”  He  implied  that  the  press 
as  now  constituted  had  lost  the  con¬ 
fidence  of  the  citizens  because  it  rep¬ 
resented  a  class  or  economic  group. 
In  asking  the  writers,  publishers  and 
publicists  to  join  with  him  in  a  book 
“clinically  examining”  the  whole  sub¬ 
ject,  Mr.  Ickes  suggested  a  list  of 
questions  which  might  be  developed, 
but  left  the  subject  matter  and  tech¬ 
nique  entirely  to  his  contributors,  28 
of  whom  responded. 

The  result  is  naturally  marked  by 
considerable  repetition  and  duplica¬ 
tion.  Two  or  three  of  the  contribu¬ 
tors  depart  entirely  from  the  line  of 
questions  suggested  by  the  Secretary. 
Some  suggest  drastic  regulation  of 
the  press  by  government;  others  decry 
such  regulation  as  futile  and  danger¬ 
ous. 

•  *  * 

MR.  ICKES  in  his  introduction  frankly 
reviews  all  of  the  complaints  he  has 
brought  against  newspapers.  He  de¬ 
clares  that  too  often 
-  ,  the  position  taken  by 

.  the  press  on  ques- 
of  the  Old  tions  involving  social 
Charqes  reform  and  the  fun- 
d  a  m  e  n  t  a  1  human 
rights  of  the  people  is  dictated  by 
narrowly  financial,  rather  than  pub¬ 
lic,  considerations.  To  back  that  up 
he  cites  the  opposition  of  newspapers 
to  the  Food,  Drug  and  Cosmetic  Act 
of  1938,  because  it  seemed  likely  to 
affect  advertising.  He  says  that  news¬ 
papers,  “with  seeming  unanimity 
turned  against  the  act  with  fury. 

It  is  our  belief  that  an  examination 
of  the  record  will  show  that  newspa- 
1  pers  did  not  oppose  that  act,  either 
as  individuals  or  through  the  Ameri¬ 
can  Newspaper  Publishers  Association. 
Their  opposition  was  directed  to  wr- 
tain  operative  features  of  previous 
measures  which  failed  of  enactment. 
Our  recollection  and  search  of  the 
records  support  the  sUtement  that 
newspapers  en  masse  did  not  oppose 
the  1938  bill,  which  became  law. 

Mr.  Ickes  also  renews  his  charge  that 


Review 
of  the  Old 
Charges 


By  ARTHUR  ROBB 

certain  newspapers  overloaded  their 
news  columns  with  material  favoring 
the  Republican  candidate  during  the 
1940  campaign.  His  figures  have  been 
questioned  by  some  of  the  newspapers 
concerned,  and  his  choice  of  newspa¬ 
pers  has  been  challenged  as  not  repre¬ 
senting  the  whole  press.  In  any  case, 
the  value  of  a  purely  quantitative 
analysis  of  newspaper  reporting  is 
open  to  doubt. 

The  Secretary  can  undoubtedly 
bring  forward  substantial  proof  of 
some  of  his  statements  affecting  indi¬ 
vidual  newspapers,  and  he  specifically 
explains  that  his  “indictments”  cannot 
be  understood  as  applying  to  ail 
papers.  His  concern  is  with  what  he 
regards  as  “general  trends”  dangerous 
not  only  to  the  press  but  to  democratic 
institutions.  We  have  the  best  press 
in  the  world,  he  repeats,  despite 
dangerous  exceptions  and  short¬ 
comings. 

This  column  will  attempt  the  diffi¬ 
cult  task  of  condensing  into  a  sentence 
or  two  the  ideas  brought  forward  by 
each  of  the  28  co-authors  of  Mr.  Ickes, 
ranked  as  he  placed  them,  in  alpha¬ 
betical  order. 

•  *  * 

HERBERT  AGAR,  whose  name  has 
graced  this  column  frequently  since 
Jan.  1,  leads  the  list  with  a  character¬ 
istic  blast.  He  de- 
Agar  Firat  dares  that  there  is 
“nothing  about  jour- 
nalism  as  commonly 
Broadside  practiced  which  justi¬ 
fies  any  privilege 
whatever,”  and  “a  glance  at  the  mod¬ 
ern  world  suggests  that  mankind  has 
finally  noticed  this  fact,  because  the 
special  privileges  of  the  press  are  be¬ 
ing  withdrawn  in  almost  every  coun¬ 
try.  They  are  being  withdrawn  be¬ 
cause  they  were  abused,  because  they 
were  made  into  a  mean  farce.” 

The  truth  which  makes  men  free  is 
for  the  most  part  the  truth  which  men 
prefer  not  to  hear,  observes  Mr.  Agar. 
The  public,  except  during  rare  bursts 
of  reformism,  does  not  like  a  daily 
reminder  of  the  most  troublesome 
problems  on  its  own  doorstep,  yet  it 
is  through  such  reminders  that  the 
press  can  help  the  public  live  up  to 
the  duties  of  citizenship. 

“In  none  of  the  free  countries  of  the 
world,”  he  comments,  “have  these 
duties  been  adequately  done.  The 
press  has  helped  the  public  to  neglect 
its  duties  because  the  press  has  usu¬ 
ally  refrained  from  carrying  on  the 
steady  adult  education  campaign  which 
is  the  only  justification  for  press  free¬ 
dom.” 

Mr.  Agar’s  two  premises  would  seem 
to  be  mutually  self-destructive  so  far 
as  they  imply  press  malfeasance. 
Newspapers  are  called  unworthy  of 
the  freedom  that  they  exercise  becau.se 
they  haven’t  crammed  “adult-educa¬ 
tion”  down  the  mental  throats  of 
people  who  don’t  want  any  such  medi¬ 
cine,  except  upon  rare  occasions. 
Newspapers  do  feed  their  readers 
plenty  of  stuff  that  is  good  for  them, 
no  matter  how  unpalatable,  but  a 
newspaper  which  did  that  and  nothing 
but  that  incessantly  would  write  its 
own  death  sentence.  People  don’t 
have  to  read  a  newspaper,  when  you 
get  down  to  cases,  and  they  won’t  read 
one  that  consistently  offends  them 
The  job  has  to  be  tempered,  carried 
on  patiently  for  years,  and  we  shall 
disagree  with  Mr.  Agar  to  the  extent 
of  stating  that  this  very  job  of  adult 
education  has  been  done  with  in¬ 
creasing  zeal  and  skill  by  the  press 


during  the  past  decade.  It  has  never 
been  perfectly  done,  but  the  will  to 
do  it  has  been  present. 

Much  less  vehement  is  Bruce  Bliven, 
editor  of  the  New  Republic.  He  strikes 
p  “balance  sheet”  in  which  newspa¬ 
pers  wind  up  with  considerable  net 
assets.  His  main  point,  like  that  of 
most  of  the  other  contributors,  is  that 
the  press  is  edited  by  men  with  the 
viewpoints  of  business  men,  and  that 
the  views  of  the  men  who  assemble  the 
editorial  comment  and  the  news  are 
seldom  reflected  in  the  paper's  policy. 
He  also  sees  danger  to  democracy  in 
monopolistic  control  and  the  growth  oi 
chain  journalism,  and  in  the  wide¬ 
spread  use  of  syndicated  material. 
Correctly,  he  points  out,  as  Mr.  Agar 
did  not,  that  we  get  about  what  we 
deserve  in  our  newspapers. 


MANCHESTER  BODDY,  editor  and 
publisher  of  the  Los  Angeles  Daily 
News  and  other  California  papers, 
makes  a  similar  point. 
A  Divarsity  “Newspapers,”  he 

Press  says,  “are  not  the 

—  creators  of  demo- 

cracy;  they  are  the 
creatures  o  f  demo¬ 
cracy.  They  may  have  the  same  en¬ 
thusiastic  and  idealistic  beginnings  as 
other  institutions.  They  are  also 
likely,  happily  or  unhappily,  to  grow 
into  the  conservative  middle  age  of 
affluence,  and  even  into  the  reaction¬ 
ary  old  age  of  a  fortune  won  and 
watched.  But  this  is  not  because 
they  are  newspapers;  this  is  because 
they  are  human  institutions  taking  on 
the  habits  of  their  makers.” 


Irving  Brant,  contributing  editor  of 
the  St.  Louis  Star-Times,  gave  most 
of  his  attention  to  newspaper  per¬ 
formance  during  the  1940  campaign. 
The  newspapers  should  have  called 
themselves  the  “Press  -  for  -  Willkie 
Club,”  he  says,  for  their  distortion 
and  suppression  of  political  informa¬ 
tion — tactics  which,  he  believes,  forced 
President  Roosevelt  to  take  to  the 
stump.  He  reviews  at  great  length 
the  bad  reporting  of  the  Stephen  T. 
Early  incident  in  a  New  York  termi¬ 
nal,  for  which  he  blames  New  York 
managing  editors,  publishers,  and 
press  service  executives. 

“The  alliance  between  the  press  and 
Big  Business  throws  into  the  political 
scales,  all  on  one  side,  a  crushing 
weight  of  propaganda  and  money,” 
Mr.  Brant  concludes.  “With  what  can 
it  be  opposed?  There  is  no  counter¬ 
weapon  capable  of  reaching  the  sus¬ 
ceptible  millions  who  hold  the  balance 
of  power,  except  a  glamorous  person¬ 
ality.  Will  personality  always  be 
coupled  with  wisdom?” 

The  conservative  view  of  press  free¬ 
dom  held  by  many  newspapermen  is 
advanced  by  Senator  Arthur  Capper, 
publisher  of  the  Topeka  Capital  and 
the  Kansas  City  Kansan.  The  free 
press  right,  says  the  Senator,  is  the 
guaranty  of  the  “right  to  be  wrong,” 
in  other  words  to  disagree  with  the 
views  held  at  the  moment  by  the  ma¬ 
jority  of  the  electorate.  There  is 
ample  historic  proof,  he  says,  that  this 
right  is  not  dangerous  to  democracy 
or  to  freedom,  but  rather  that  it  has 
fostered  the  development  of  public 
thought  and  the  gradual  acceptance  of 
views  once  held  as  anathema  by  the 
majority. 

*  •  • 

“I  CAN’T  RECALL  one  American 

journalist  who  has  been  success¬ 


fully  muzzled,”  writes  William  L. 

Chenery,  editor  of 
Fablic  Hat  Collier’s  and  a  news- 

Alwayt  tha  paperman  of  long 

Last  Word  metropolitan  experi¬ 

ence.  He  has  found 
that  editors  must  give 
attention  to  the  beliefs  and  prejudices 
of  their  readers,  and  that  all  editors, 
even  those  most  critical  of  secular 
newspaper  practices,  do  give  such  re¬ 
gard  to  their  audiences.  He  is  sanguine 
as  to  the  future  of  press  freedom. 

A  judicial  piece  of  writing  by  Ray¬ 
mond  Clapper,  Scripps-Howard  col¬ 
umnist,  suggests  that  no  patent 
formula  for  improving  newspapers  is 
to  be  trusted  except  that  of  public 
criticism.  He  demolishes  the  case  for 
a  government  newspaper  to  serve  as 
a  “yardstick”  of  newspaper  perform¬ 
ance  by  citing  from  his  own  experi¬ 
ence  news  which  no  government  paper 
could  be  trusted  to  cover  objectively. 

Mr.  Clapper  believes,  and  regrets, 
that  the  majority  of  newspapers  are 
edited  and  published  by  men  who  see 
the  world  as  businessmen,  and  that 
too  many  newspapers  have  opposed 
the  social  legislation  of  the  Roosevelt 
program.  Not  all  have  done  so,  and 
he  thinks  there  is  a  growing  majority 
of  publishers  who  do  not  believe  that 
newspapers  should  lag  behind  the 
social  thinking  of  the  present  era. 
Business  and  industrial  interests,  too, 
he  thinks,  ought  to  catch  up  with  the 
parade,  and  there  are  many  signs 
that  they  are  doing  so. 

“American  newspapers,  although 
free  to  print  what  their  managers  want 
to  print,  within  the  limits  of  the  libel 
laws,  are  slaves  of  their  self-interested 
devotion  to  the  existing  economic  sys¬ 
tem,”  in  the  opinion  of  Kenneth  G. 
Crawford,  Washington  correspondent 
of  PM,  “also  of  their  peculiar  adjust¬ 
ment  to  that  system  (selling  their 
product  to  readers  but  their  more 
profitable  by-product  to  advertisers.)” 
He  thinks  the  best  answer  is  pro¬ 
vided  by  the  non-acceptance  of  adver¬ 
tising,  as  in  the  PM  program. 

One  of  the  most  interesting  chapters 
in  the  book  is  that  contributed  by 
Richard  J.  Finnegan,  editor  of  the 
Chicago  Times.  The  continuing  faith 
of  Thomas  Jefferson  in  a  free  press  is 
his  theme,  and  he  develops  it  from  the 
early  enthusiasm  of  the  young  Jeffer¬ 
son  through  the  disillusionment  that 
came  with  experience  in  the  White 
House.  You  can  read  between  the 
lines  and  gather  that  the  press  of  Jef¬ 
ferson’s  day,  nurtured  by  his  doctrines, 
turned  against  him  with  a  savagery 
that  has  no  present-day  match.  Jef-  i 
ferson  complained  in  his  Second  In¬ 
augural  against  abuses — but  he  kept  : 
his  fundamental  belief  intact,  and  em¬ 
phasized  it  years  after  his  retirement 
from  the  Presidency.  According  to  j 
Mr.  Finnegan,  the  experiments  in  free  j 
press  and  free  government  go  on.  | 
Results  of  many  polls  of  public  atti-  j 
tudes  toward  newspapers  are  revealed  I 
by  Dr.  George  H.  Gallup,  director  of  I 
the  American  Institute  of  Public  I 
Opinion.  He  finds  a  slight  preponder-  ! 
ance  of  views  that  the  press  does  give  i 
an  even  break  to  political  candidacies 
during  a  Presidential  campaign,  and 
an  overwhelming  majority  of  thought 
that  the  press  is  generally  fair  on  poli¬ 
tics  between  campaigns. 

*  *  * 

THE  FIRST  AUTHOR  to  suggest  a 
definite  plan  of  press  regulation  in 
the  book  is  J.  B.  S.  Hardman,  editor 
of  The  Advance,  offi- 
Two  Flaat  publication  of 

for  Control  Amalgamated 

of  Press  Clothing  Workers  of 
America.  He  says  the 
press  is  free,  but  it 
is  a  one-sided  freedom — the  freedom 
of  its  owners  to  give  voice  to  whatever 
(Continued  on  page  24) 
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